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A Professional Corporation

Intellectual Property
UNITED STATES PATENT AND TRADEMARK OFFICE Law Worldwide
Commissioner for Trademarks
P.O. box 1451

Alexandria, VA 22313-1451

#7714V Il
Re: Cancellation No. 92/051,006

Couch/Braunsdorf Affinity, Inc. v. 12 Interactive, LLC

Dear Sir or Madam:

On behalf of the Petitioner, Couch/Braunsdorf Affinity, Inc., we are filing the following
documents with the TTAB:

1. PETITIONER’S FIRST NOTICE OF RELIANCE: PRINTED PUBLICATIONS
2. PETITIONER’S SECOND NOTICE OF RELIANCE: OFFICIAL RECORDS

3. PETITIONER’S THIRD NOTICE OF RELIANCE: REGISTRANT’S
RESPONSES TO PETITIONER’S INTERROGATORIES

Please contact the undersigned if you have any questions or additional information is required.

Sincerely,

s

oshua S. Frick ]_;!

BRINKS HOFER GIBSON & LIONE
P.O. Box 10395

Chicago, IL 60610

Telephone: 312-321-4200

Facsimile: 312-321-4299

Email: officeactions@brinkshofer.com

—

By:

Attorney for Petitioner

A 0 O
05-13-2011

U5, Palenl & THOPe/TH Mail Rept 0L 372

NBC Tower - Suite 3600 | 455 N. Cityfront Plaza Drive | Chicago, IL 60611-5599 | Telephone 312.321.4200 | Fax 312.321.4299 | usebrinks.com



CERTIFICATE OF MAILING

I hereby certify that this correspondence is being deposited with
the United States Postal Service with sufficient postage as First-
class mail in an envelope addressed to:

Commissioner for Trademarks
P.O. Box 1451
Alexandria, Virginia 22313-1451

On May 6, 2011

Date of Delivery

Joshua S. Frick

Name of Person Signing Certificate

/Joshua S. Frick/

Signature

May 6, 2011

Date of Signature

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

COUCH/BRAUNSDORF AFFINITY, INC.,
Cancellation No. 92051006

Petitioner,
Mark: PERKSPOT
V.
Registration No. 3,355,480
- 12 INTERACTIVE, LLC,
, Registered: December 18, 2007
Registrant.

PETITIONER'’S FIRST NOTICE OF RELIANCE:
PRINTED PUBLICATIONS

Pursuant to Rule 2.122(e) and TBMP § 704.08, Petitioner Couch/Braunsdorf Affinity,
Inc. (“Petitioner”) submits this Notice of Reliance for the enclosed documents.
With this Notice of Reliance, Petitioner introduces into evidence Petitioner’s website.

This website is relevant to the issue of likelihood of confusion in that it demonstrates Petitioner’s

use of its PERKS and PERKSCARD marks and describes Petitioner’s services.




A copy of the following website is enclosed with this Notice of Reliance:

App. Title Source Access Date'
Ex. No.
59 Perkscard Network http://www.perkscardnetwork.com December 1, 2010
Website

Petitioner also introduces into evidence articles and press releases that mention Petitioner

and its PERKS and/or PERKSCARD marks. These articles and press releases are relevant to the

issue of likelihood of confusion in that they demonstrate the strength and fame of Petitioner’s

PERKS and PERKSCARD marks.

The articles and press releases enclosed with this Notice of Reliance are listed in the table

below:
App. Title Source
Ex. No.

60 Campaign Spotlight of Roslyn Financial Advertising Review, February 2003,
Saving Bank PERKSCARD at 16-19
advertising campaign

61 PerksCard Network Named New | http://www.free-press-release.com/news-
York State Cooperative and perkscard-network-named-new-york-state-
Experiential Education cooperative-and-experiential-education-
Association Employer of the Year | association-employer-of-the-year-

1287050598.html, October 14, 2010

62 PerksCard Network Named New | http://www.prlog.org/11000072-perkscard-
York State Cooperative and network-named-new-york-state-cooperative-
Experiential Education and-experiential-education-association.html,
Association Employer of the Year | October 14, 2010

63 THEUFORCE.COM: New Group | Business and Finance Week, August 7, 2010
Buying Website The UForce.com
Goes Live

64 THEUFORCE.COM: New Group | Marketing Weekly News, August 7, 2010
Buying Website The UForce.com
Goes Live

65 PerksCard Announces New Q1 PR Newswire, April 28, 2010
Clients and Over 200,000 New
Cardholders

I'«Access Date” refers to the date on which the printed publication was accessed via the internet at the identified

source and printed.



App. Title Source
Ex. No.

66 United States: PerksCard Network | TendersInfo, March 24, 2010
Launches New Website Platform
Promoting Loyalty, Savings and
Discounts

67 PerksCard Network Launches PR Newswire, March 23, 2010
New Website Platform Promoting
Loyalty, Savings and Discounts

68 Change @ Work: Whaddya Mean | Newsday, July 22, 2007
Just an Intern

69 Long Island Works Coalition Long Island Business News, December 2,
Honors Local Businesses with 2005
Workforce Builders Awards

70 State Unveils PerksCard Program | Post and Courier, May 6, 2005

71 Your General Assembly The State, May 5, 2005

72 State Workers Get Discount Cards | The Associated Press State & Local Wire, May

4, 2005

73 State Employees to Receive US States News, May 4, 2005
Discount Cards

74 Couch Braunsdorf Merges with National Underwriters, Property &
PerksCard Casualty/Risk & Benefits Management

Edition, November 3, 2003

75 Couch Braunsdorf Merges with Business and Industry National Underwriter
PerksCard Property & Casualty, November 3, 2003

76 Couch Braunsdorf Insurance PR Newswire, October 1, 2003

Announces Merger with
PerksCard Unlimited, Inc.

Dated: May 6, 2011

Respectfully Submitted,

COUCH/BRAUNSDOREF AFFINITY, INC.

/Joshua S. Frick/

Philip A. Jones

Joshua S. Frick

BRINKS HOFER GILSON & LIONE
P.O. Box 10395

Chicago, Illinois 60610

(312) 321-4200

Attorneys for Petitioner




CERTIFICATE OF SERVICE

The undersigned hereby certifies that a true and correct copy of the foregoing NOTICE
OF RELIANCE was served via First-class mail on counsel for Registrant on the 6" day of May,
2011 addressed as follows:

Michael G. Kelber, Esq.
mkelber@ngelaw.com
Katherine Dennis Nye, Esq
knye@ngelaw.com
Neal, Gerber & Eisenberg LLP
Two North LaSalle Street, Suite 1700
Chicago IL 60602-3801

/Joshua S. Frick/




Exhibit 59

Petitioner’s Exhibit 59 :
Couch/Braunsdorf Affinity

Cancellation No.
92/051,000



Hello, Town of Are you an eno"a¢ merchant?

Wiioome back Lo PersC e s ot

-ty Profite

Avout telcomo to the Town of Loesburg
Coatact

PortisCard Program
aa

Your PerksCard wil save money on ihe {hings you use every day! There is a
variety of butinesses rght sround your buliding offering signiicant savings. Seve on
dining, retall, euto services, pel needs, home cervices. hoalth & beauty, fitness.

=
safefstep’

SUP RESISTANT FOOTWEAR

tacroation, entertainment and much more.

The verrge family anves over $4,000 a yacr with thelr PeraCerd
Here's how you can obtxin your disceunts.

« tn Store — Click on any of [he businacs names or logos 10 the isft of this page 1o

. «ava right around your buskding. Thesa vendors are ell *Show and Save” vendors.
- Hasting g6 and show your PerksCard to get the savings.
Cocting « Movie Tickets - Click on the "Featured Merchent® Tab 10 order mavie tickets at

Geap discounts. AMC, Regal, Fandango and more.
+ Ondine Discounts - Click on *Cnline Shopping™ above find your faverile webd.
basad vendors. Special discounts from Overttock com, restaurant com,

fromyoufiowers.com and hundreds more  Lss our Compariton tod 1o save ihe
most.

« Travel Discounts - Rental Cars, Holsls, Resorts, Thome Parks. Cut your trevel
axpentes up 1o 40%

rintable Coupons - Print a coupon from gome of your favorte resiauranta
| teun lana taia” and retailors. Laok for speciats fram AAMCO, Boston Morket and mor

« Gift Cards ~ Buy » discounted Gift card from our vendors lika: JC Peaney. Home
Depol, Appiebess, Olive Garden. Find more in our gift card saction of the wab site,

The more you visit the more you will save. PerksCard discounts ais added weskly

" et e e BARNES LI0BLE

! Vietage 50 Rectarent | [[SPTSEICERN SAVE UP TO 35%

4 Brow Lounge Calic a0
| 50 Catoctin Qrcte NE |
{ g Wpinia, Find Discounts Koar
- Dearch Withia
POBITIIA e 2 oA Gy S =
» ' L ]
i Narrow yoor Soarch ©pienty
1
{ | Bt Cobmaimnet.

Erow Buenes: Netre Cotgory o Keyword

Augeo Benefile provides mult-leveled heath benefts
olutions avafatée In all 50 stalen with indvidualized
enrctiment capabilties. The benefl offerings are customized
for aach individua! person's neads and budge! with some

(703) 433-0002 '

Loudoun Auto Repaic 3 s bucts Cor
308 Parker Caurt SE Sctyow § "b"fu Cor
Laesburg, Virginia, I 212 cproa price!
20175 Anto & Home Insurance
(703) 7777500 PN
&
i . Travolors Auto & Home tnsuranco °‘4<ﬂ~‘ .
. . Ab # ParkaCarg member. you are sigible 10 participat o8 o~ S
Hambrock Holistic | special Auto snc Home Insurance program from Traveiers TRAVELERST
Healing Centar . That may save you money an your insurance coats. Travelers
+ 297 Herndon Pkwy provides covarage tke no oiher insurance company. ‘ .
| gureios A Ger w3
) 20170 : o+ Learn more sbout Travelers Auto & Home Insurance N q O Besutihd
1 - sutifl
| (5713319208 . N R
| 2356 3 Flooring. M
! Locsturg Animas paric < Moafth tasursnce ve Jord Shaw
| 19270 James Monvon . " Ded
v — Augoo Donofits Kcalth Insurance senng M are
| 20176
|

S 4:42:54 PM)




Ponther Fomly Loser

| Tag & Fun Conter
23520 Overtand Drive
Sterling, Viegini

66

| (703) 6614060

'
Clark 8 Allen, PC
108-E South Street
SE.
Leesburg, Virgin
Istands, 30175
{703) 443-0001

Entartainment

Envronmentat
Firancal Sevices
Flowsrs & G
Food & Dining
GétCarce

Heatth & Weenecs
Home & Unng
inevracce

Movng & Slorape
Pt

Protessions)
Recreation

Sports

Travet

2010 Perkelient Nenwart

‘benefd offerings svallsble regardiess of pre-sxistig
conations.

7 Leam more about Augeo Banefits Heatth Insurance

Meontity Thoft Protection

Lifotock Idontity Theft Protoction

identty then can happen anywhers 10 anyona. in the at the o
store, online st homa or when youTe buying yout moming @
coffes. 1f your Kienty i stoken, you can ¢pend hundreds of
hours clenning up your credt and struggag 1o gt back your
9ood name. But not wilh LifeLock!

> Learn more mbout LifeLock identity Theft Protection

ereaiil - e

Pot Insuranco

Honlthy Paws Pot tnsurance

Healthy Pows Pet (nsurance offers smarl. effordable pet 7'
e csar poniowg, a7
parthers - th )y to understand and covers up 10 90% of

any injiry, accident of lliness treatment for yout pets.

Hestny Paws not anly helps you care for your pata,

but ai20 heips hormeless aneTals in need across the

country through out innovalive grant programs.

> Learn more about Healthy Paws Pet Insurance

Contsct  FAQ  Tams  Prmocy
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ta 13 mote

Atrpsdy onioied”

IAE Parhr aated Gul

.
11 more thae 1003 em £Gys o

ozt rgan for 22 cambranded {
sty cards  Tho PeckzGard piovides a way for
mombars 10 tave on things iney 00 and nead pvery By
including. gym membershins, maovie lickets, mini vacahons
dining opgartunities and much more.

Since incaplion, the Perks concapt hat been mmpicmiented 0 ever 1002
major corporations, collsges, alumni #530GiaLON3 30 olher ATy FOUP:
throughoul the Uniiee Stats

Curronly there are milions of cardhoiders who benefits frem tho zavngs IRt
Parks offers. Thase mombers can acoRSS dTOUN from
o rowing bese of thousands of local and pational merchants.

GenteGiua 1oday o get your organization, association, of employe invaivad

Lawsburg, Virginia,
1
(703) 777-2168

201;
(703) 777-2311

toudoun Auto Repal
308 Parker Court SE
Laesburg, Virginia,

(703) 777-7500

Hambrock Hotistie
Healing Centor
297 Herndon Plwy
Suite

Reston, Virginia,

20170
1571)331-9208
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Baauty

Bugaess & Office
Clothing

=
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Save I8%,
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SAVE UP TO 25%
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Ecucation
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Entanainmant
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Flowars & G
Food & Oinmp
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Hcilo, Town of 73 you 37 €n0">d merchart?

Py . gl
PerksCard st

Avosdy onvoited? -
Network

« fAy Profile

4:46:32 P}

‘What is a PerksCard?

A PerksGard 1a » waliot sized 1D card that our members use to redesm discourts Bl thousands of
business locations across the country, Membars can sesich www.perkacard.com by city. state,
and 2ip code for discounta aither locally or when traveling. Oiscounts can be citained through the
Tollowing ways: in-store sl te tme of purcha
800 g e : of through coupons.

=
safefstep’

SUP RESISTANY FOOTWEAR

néns by making purchases thiough » kak: vis an

What does the PerksCard look fike?
Each sponor's card & uniquely designed, Howsver, they al hiave the familiar ParksCar g on
the front.

'm = new PerxsCard bolder, How do ) reglistarinrofl my cand?
Using the information Eted on either the front or the back of the card, you wil be sbie 1o register.
Listad below s the complete regisiration process that wil allow you 1o registar your PerksCard.

REGISTRATION PROCESS

« Go to www.perkscard.com

« Entar your PerksCard Number and Activation Code in the spaces provided and ches “Regaiar’.
» Filout the onkne regrstration form end ciek “Register.

« You are now regustered and ready 10 starl saving!

Note: On future vis!s you wil only need 1o enter your uzemame and password in the “Login”
fleids.

How do | find businessas iz my crea that offer dlscounts through Parks?

» Goto rey perprzard com and log .

= Entar your 21p code. address or Gy, state i the "Search for Local Diacounts” box and eick on BAB[] Es:}nﬂBlE

“Search Discounts.”
« Clickon any merchant nsme to view offer detaits.

anys g
+ Soarch addtonal ofersfrom natona) brands uaing te ciher tabs ketad a<ross the (o9 of the CAVE UP TO 2575
. (SSRGS

Can 1 show my card and get the discount? mﬂm
In most cases with loce) busnestes the anawer is YES. However. some of the Perks Featured O, Q &
Partners require 8 promolonsl code. on-line purchase o use of § 10)) {tee numder 1o purchase the oo
o ot service 8t a discounted rate. For more formstion, pease ses the deta3 pages for each CHITIE GO TN V0L

poctic OVIXE3. Ve YOU SO
o offer, CL e SH

Mow many pinces honor the PerksCard?

Thousaads of business locations thioughout the U.S. .
Gt your Startiacks Cerds
o epcn prcel

Will you be adding more merchants? [ahiah
Yes. we are addung new merchants dally. We recommend visting www. peckscard.com

penodicaty to check for discounts from niew national snd local businesses.

Do you take requests for merchants?
Yas! 1t you would e to see & certain type of merchant of service. pleass cick on the “Contact” )
link, #nd put the sugQEstion & the "What's on your mind7* held, Whan recommending the g Gar s

merchant plewte provide as much detall #s possible (name. locaton. phone number, contact 4 On B"ﬁ;u]
peen ) 3 g b
What do | do f 8 Merchant won't accept my PerksCard? }“"’L"A‘ Sl""

Ploats contact the ParkeCard Cal Cantar (1-877-253-7100) for saslstance. Foring Deder
S

How do | repiace my lost or stoten PerksCars?

) for pe ow 1o abtain your

replacement card.



FAQAth

htp /o,

Local Morchant FAQ's

Since 1988, thousands of nationa) and local companies have fumed out Parks members inlo thex
custamare. Its time for you t do the xame! I you wouls ike 1 feam more abodt the PerksCard
Natwork and how You can benelt a3 one of our marchanis, please fes) ree 10 CEEiaL ) by ead
o by cafing ue t 1-877.253.7100.

What is & PerksCani?

A PerkeCard (x u wallel sizad 1D card that our members use 1o redeem discoutts at thousands of
Jocatons acrass the country. Members can sesrch www.peckscard.com by ciy, sate, a8 2ip
coda for discounts ether kocatly of when travatng. Dracounts can be obiained through the
following ways: in«iore at the bme of purchass: onkne by msking purchases trough a énk: via mn
200 number usmg w value code; of thraugh downioadasie coupons.

Why should | beaome a ParksCard merchant?

Bocoming a Perks merchant snables you 1o etfectvely promols your business insids the walla of
& major comorationforganization, which would typically be Inaccesatle. Pius, when you jon the
ParksCart Matwosh, you'rs Kning e of the naton's Sasient growing oyaty companies.
alongside lop retall brands. Perks wil help you gTow yout saies and Improve your botiom lne
h1ough thess benefits:

« New mercharia are announced to Perks's corporate clienta in thel ares.
« Merchants can post information abou! theis business, diacounts/offera and printable coupons ta
the ParksCard wabatte.
+ Pariodic smats are tent 10 ragsierad Perks members containing meschant irformation.
« Fres, tme-saving mansgement 100la help merchants run theit business more fcently.
« All merchants automalically get 2ccess 1o Uhe same berafis avaliable to canthoiders -
luding of discounts for evaryday shopping.

Who carries arksCard?

There are mCians of Perks holders nationwids. PerksCards sre typically distribuled through
organizationt with more tan 1,000 employess of mambara, a5 wall a8 thiough loca) merchants
whose cukiamens My nol be part of 8 ParkeCard affindy group.

How many diferant types of ParkaCards are there?
The PerksCard ia proviied thiough over 1,000 organizations natonwide. Each sponsors card s
wnkquely Gesigned: howevar, ey 2l have the famar the Perka logo on the frant.

How do | become a merchant?
Marchants must be wiling to cffer a discount of incante to our PesksCard members. Plesss
L2702 19 o leam more.

How ¢o | changelupdate my discount?

Simply submit the contact form 1o Parks wkh your updata. in the “Direct To” fisld, ploase ewbect
am & ParksCard marchant* Siate your company name and your update in the commants saction
of e form.

Ctiont FRQo

Whiat is » PurksCard?

A PerksCard is  watet aized iD card thal our members use to recesm discouris at thousands of
busineas tocations across the country. Mermbers can swarch www,perkacard.com by cly, stats,
and 710 code for discounts sitner locally or when travedng, Diacounts can ba obtainad through the.
Sollowing ways: In-#10re a1 the time of UTEhase; onkse by making purchases tough a Enk: via an
800 nurmber uaing @ vaus code; of through downioadable coupons,

140 not have the time or staff to manags any new programs at this time. How
much work is involved?

We do ak the work! Just 0l out & hort form that wid he!p us 10 Understand mors about your
neacta. The form wil ask you 1o provide your employeer’ zip codes 53 well 38 the markeis whars
you woukd 1 15 tas discounts avatabie. We wil wrrange for discounts on producta/senvices in
those specific areas.

What if our usersiemployess have questions regarding the use of thelr cards or
dor’t biave Internet access?

ParksCard staffa o tol-iree cal conter wih 0ur own empioyses who ars $e330red protessionals.
Your usart/smployses may ca%t them w1 1-877-253-7100 M, Tem-8pm CST. o1 refar to:
espprteoloom,

How lang Is the card valid?
Your PerkeCard i typicaly valid for one yaar, However, the duration of an indhidua) clants

o0 90 days befors

the expiaton date.

Protect your
identity,




FAQAWD

2010 Pert Tara Narwork.

Can a Perks progmm Include voluntary benefits?

Yes. your Packs program can include voluntary benafta. We can shaw you  way 1o offat the
Parks at on advantaged rate with diacounts on Avlo, Home. Critcal Cars. Pet. Legal and more.
The PerksCard Network adminiziers voluntary benefts programs for mitions of emoloyses und
assoctation members throughout the Unfed States and Canada.

About  Cortact FAD  Tems  Prwazy
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Hello, Town of A3 yOU T CAMD g mrChEnt?

-~ . iy
PerksCard pre s b e

Save money

and support your community by shogpl ;9 10

‘Loeat Dizcounta in;
Sporsored Local
Dizcounts

Tiho 30214078 Of ExTtwd BCOUN
en reztautants erpznmonL tenncod

203 more!

Saarch for dmcounta near you by using ihe
eaarch toc) below, or seiect a categery
or affer from the left colume.

1gearch for Lodal Biccounts

Find Ciscounts Hear
TEroer 2 o Addecs: of Cy Sistal
L

Harrow poer Bearc zsncy

| Se—————

Frzr B a3 Namp Cemsearv & Kepword

’ Automatve
I’;m.;-_sv R i onc ! ~
Rl vt 8 s DRARKES.”OBLE
Laesbury, Virginia, Buziness & Ofice Homo & Lving '
(703) 2772269 2 n SAVE UP 7O 257
Education Moving & Stormge : KRR )
Elocronics Potz ‘
t A ‘Entectainment Professions)
v L] Ervronmentl Recrostion ‘
- e s Cosnee)
I Flowers § G223 Travel N [—=mlia S mral g
Ceoting | = GHTFiLi COUTI VDM
' OV $50 VDN YOU I
I Ak URGZADE)
308 Perier Court SE
' \an:-??m Virginia,
(703 777-7500
| Gt your Seariuete Card.
t o rpac pace)
! Mambrock Hozsc °__O
| Hestng Canter - °
297 Hemdon Pkwy el
| Sue 105 all
{ Reston, Vegina, J -
| (571) 331-9208 i
- HU - a
| Locsburg Animal Park = 4 ("? re
19270 James Monroe . 1 OF - aefd
Howy. J
i {remburg, Vigina, Peoring e
(203) 433-0002 | your loead Shw
i 1 Flooriag Dedar
! panther Family Laser |
! Tog & Fun Center i
\ 23520 Overiand Drive |
t
1

| Seeting, Vicgnia,

14223 M)




\ocal Discounts
| 20166
(703) 661-4060

Clark & Aflen, PC
1086 South Street

\ (703) 443-0001
1

-

i
Lawaburg, Virgin
Istands, 30175 |

Abos  Coract  FAQ  Tems  Prasq
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Featured Partrers

Hello, Town of Are you 20 enr 120 mercharl?

Vewrmo taa 1 Pennaiang ta e 3o

Areoty eroled®t b

tiy Peofito Log Out

. .
ol Exclusive Offers wem g 10

Coaem.
from the brands you trust!

Pactner Catzgoriny

Entertainment &
Travel 4

bt accase s uEhL Le 3

0 08t b ot riss snany

. B
wred PN
Partners » -
Toke atvatsge f tese safelstep
. . cxchsive ParksCant
offers today! ' SLIP RESISTANT FOOTWEAR
Home & Office®

Other Offers®

Varsiess Phioses Setected

Cell Fhones  pumeanrsen
o,
Payless ShosSource® Instant dlacounts on Save sn EXTRA 30%
offer a 15% discount phones and service on dining cenificates for
on sateTxiap® foolwear plans from top brands! thousands of
10 PerksCard holders. Testaurents!
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PerksCard Discount Program
Auto & Home Insurance

Special Group Rates on Auto and Homa Insurance from Travelers!
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GhoiHera 1o find out more aniina.
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Comprehensive and affordable Insurance
for PerksCard Members

Major Medical Coverage

A varisty of plans gas you the besL Option 15 fit your needs and budget. Choors batween 8 wide

vansty of plans from some of the lseding insurers in the mdustry,
Al madhci plars e aublectto el underwitng.

Limited Medical Covarage
Goverage avalable in all 50 ciaies on gusranteed issoe baeis, with no pre-existing condition
hmitations. Plang inciude: sick visits, Weliness office viaks, npabent Dness. emsrpency room
coverage, prescriplion coverage and many cthar banefits.

Additiona! Banafits
Chatce of relecting sdditional stand-tlone benefil options for denta), vision, Ifs and accident

Key Advantages

« Muftiplo carrers end covarage choices.
o Licenaed beneftt counselors to hatp you decide
« Quick, easy paperiens application

+ Optians that ulfize your curenl doctor.

Laam about the choices for you and your family, Cali Tadayt 1-856-234-2320

For more informmtion calt 1-686-234-2920 o gk Rery .
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Guarantee Your Good Name

Special offer for PerksCard Members
40% OFF LifeLock Membershipl

Protect your 1.0. weh the most advanced idsntity Thet Protection eyatem avatable.
Enroll today and pe1 40% OFF LaLock Membarzhip.

QLICK HERE for details on the LifeLock Protection pian that's best for you o call 1-800-543-
3562. Ba sure to mention your cods: PerksCard

Offer i for nw LfaL.ock Membary only. You can cancel at any time without penatly.

Here's what you et wiih Lifet ock Membership:

« Lifslock Identity Alrf™ System. Provides early notifkation by e-mai, postal mai
andior phone whenevar we detact your persanal imformation being used ko apply for many
forms of credk or services.

 Reduced Credit Offars. be removed from pre-
approved credk card offer mafing ksts. Thes recuces the possibly of somecne rfliag Uwough
your mad and steatng your pemonal informaton.

« WallatLock™ As a Lifel.ock member. K your waliet goss missing. & WalletLock™ epeciaist

will help cancat and repiace the kost contents of your waleL™ .
- Requeat Free Anuuat Cradit Reports. While you can do this yourssk for free, we make
it convanient wnd order your major

agencies on your behaf.

« @Recon™ Saarches the Web for the tiegal seliing or tading of your personal Informabon. i
uch actnty is deteciad. we alert you end hel you take $1ap8 1o reschva the problem.

« $1 Millioa Tota! Service Guarantoa. As a LifeLock member, # you become » wictim of
Jdentty teft because of 3 falure In our ssrvice, we'll help fx I al our expenss, up 1o
$1.000,000.

. Designed to proactvely ' new addrass information in address
atabaces nabonwide. Ifa detected sddress change is fraudulent, we work with you o hel
#v0d futher damage and restore sccurmts addresa information.

« 24-Hour Mamber Bervice. Provides snyLme onine access 10 out myLisLock member
portal and direct 2477 $coss 1o but Member Service Representatives.
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for a1 appicalia toes chamed

Member 2 razponsiie

Abowt  Contact  FAQ  Tems  Prvacy



Pet Insurance

hatps/ .

Hello, Town of
et b 1o Peeta

Induenitce Z_La:gnimg'ﬂ;

Auto & Home*

10 Thate

Pot insuronce®

2090 Pert ¢ Networt

healthypaws

Healhy Paws Pet Insurance offers smart. affordable pet heahih coverags thary susy-to-
understand and covers up 16 90% of the veterinary btk for any injury, acekdentor linsss. And with
$25.000 in (fatime benafits. we' be thers to cover not anly unexpecied accidents and iinesses,
but wiso chionks condilions that may lzst web into oid age.

We've made t easy for you 1o get the pet heatth coverage you need at e prics that's right for you.
Simply chaose a daductibls and reimbursement level thal fts your budget.

Tha Healthy Paws Advantage:

« Gomprahensive -Coverags for any iiness. injury, of accidant

« Protection - Cancar treatment, surgeries, snd hospitalizations are all covared at the same
nigh reimbursement.

« Fiexibility - Customize your covarage 1o f your budgst -

+ Gonvealence -Vistt any lcensed veternarisn

* Valus -Save up to 90% on your vel costs.

Heiping you care or your pets s st part of our siory. Though our innovalive grant programs.
we hslp animal rescue groups and shetters grow, thiiva, and help thousands of homelssa pats
find new homes. So when you £ho0ss to Insurs your pet with us. youTs not jusl protacting your
pet. you'e alsa helping 2 whote lot of homeless pets.

Special offer for PerksCard Partners
10% lifetime discount! Get a free quote and enrofi today!

Enroll online: Clicihern
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teaches kids about money

By Judith D. Botvin

s this for real? A bank, founded in

1987, boasts 12,797 savings
accounts with an average balance of
$674. Customers hail from all states
in the U.S. and numerous foreign
countries. Its average depositor is
age 11 and the most common reason
for saving money is to buy a
computer, Nintendo Game Cube or
Microsoft X-Box.

Young Americans Bank, Denver, is
the only statechartered, FDIC
insured bank exclusively serving
people under the age of 22. In its 15
years of existence, it has logged
47,925 deposi-

during his lifetime and after his
death. Eventually, permission
granted, the dream became a feality.
The opening of Young Americans
Bank in the Cherry Creek section of
Denver in 1987 caught the attention
of news media all over the world. Its
mission: to teach youngsters to
become financially competent,
productive adults. More than 2,000
accounts were opened in the first
few weeks. Unique among federally-
insured banks, it became perpetually
supported by the Daniels Fund after
Daniels’ death.
The bank

tors. It
presently has
990 checking
accounts and
1,040 certifi-
cates of
deposit. This
is a real bank,
built upon a
vision.

The
visionary was
the late Bill
Daniels, often
referred to as
the father of
cable televi-
sion. He
conceived the
idea in 1984
and applied to
the state of
Colorado for

7|

Young Americans

CENTER FOR FINANCIAL EDUCATION

opening was
followed
within a
short time
by formation
of a non-
profit entity,
now called
Young
Americans
Center for
Financial
Education. It
offers experi-
ential
sessions to
fifth grade
school
groups at
Young
AmeriTowne,
and global
awareness 9

permission to
open the Kids' Bank. Although his
application was denied, he was
undaunted. He applied again after
reassuring regulators that the enter-
prise would be fully supported

middle-
school students at International
Towne. The bank and the Center
share a new building, which opened
in August 2002. They also share the

Young Americans continued on p. 3
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Market Notes

North Pole bank give-away—a tropical vacation—what else?

Mt. McKinley Bank, Fairbanks, Alaska, opened its newest facility, at 45 St.
Nicholas Drive, North Pole, Alaska. The opening was celebrated with a
drawing for a tropical vacation. At the time of this writing, the forecasted
high temperature for New Year's Day in North Pole was -17 degrees F.
McKinley announced the new branch offers North Pole residents their first
opportunity to apply for a loan, have it processed and closed right in their
own community. The new branch has a large, state of the art community
conference room that is available for use by groups in North Pole.

Mid America Bank agrees to Justice Department terms

Mid America Bank, a unit of MAF Bancorp, based in Clarendon Hills, Ili.,
made an agreement with the U.S. Justice Department, subject to court
approval. The agreement ends a federal inquiry into whether the bank's
lending practices within Chicago-area minority communities from 1996 to
2000 complied with the Fair Housing Act and the Equal Credit Opportunity
Act. Mid America Bank denies any violation of the fair lending laws and said
it has loaned over $830 million to minority customers over the past seven
years. It said it decided to work with the Justice Department to avoid the
time and expense of prolonged litigation. Mid America agreed to open or
acquire two branch offices in minority areas and to implement a targeted
advertising campaign to increase home mortgage lending. It also agreed to
provide $10 million in benefits to borrowers in minority areas, to contribute
$500,000 to home-buyer education and counseling programs, and to assess
the home mortgage credit needs of residents in minority areas.

UAE interns working at Citibank

Citibank, a member of Citigroup, New York, has partnered with the Higher
Colleges of Technology (HCT) to develop a unique one-year internship
program encompassing more than 30 university-level UAE students who will
be receiving on-the-job training at the bank in Dubai. The interns are mainly
from HCT’s Dubai Women's College. Others are from Zayed University (ZU),
American University of Sharjah (AUS), Dubai University College (DUC) and
the Emirates Institute for Banking and Financial Studies (EIBFS). Interns will
be placed across bank business lines and will execute defined banking pro-
jects. The bank said the unique internship program has the advantage of
bridging academia to the practical world of banking through a relatively
comprehensive period of training.

Bank of America hires America/Works trainees

In December, Bank of America, Charlotte, N.C., graduated and hjred its 13th
class of trainees from America/Works, a collaborative community initiative
that has helped thousands of individuals move from poverty to self-suffi-
ciency. The 12-week training program covers skills improvement in communi-
cations, typing and 10-key adding machines. Since its founding in 1998,
America/Works has trained and placed more than 6,000 graduates in 24
major urban areas of the U.S. In three years, Bank of America has hired an
average of 150 people a month from public assistance, with an average reten-
tion rate of 89 percent.

MCU Credit Union members, families can win scholarships

Municipal Credit Union, New York, is offering a college scholarship
program which will award 35 grants to exceptional students. Thirty-three of
the one-time grants are for $1,000 each, and two of them—the Charles
Faulding and Julian I. Garfield Memorial Scholarships—are for $5,000 each.
MCU members, their children and grandchildren are eligible for the ' MCU
grants. Applicants will be judged on academic performance, extracurricular
and community activities, references and personal goals.

Market Notes on page 31
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Young Americans

continued from page 1

mission of providing young people
with the tools they need to be finan-
cially competent adults.

The stories of Young Americans
Bank and the Center for Financial
Education really need to be told
together, said Debbie Pierce, VP,
communications, who is quick to
point out, “the finances of the bank
and the non-profit don't intermingle
at all.” Pierce works on behalf of
both entities. While traditional
marketing is not a priority, she
emphasizes strong media relations
and produces marketing materials
in-house. For a special event, she
sometimes distributes flyers house-

Young Americans Bank

Denver » Assets: $13.7 million

Contact: Debbie Pierce, VP communications
303-321-2265

to-house in the bank’s upscale
neighborhood.

Young AmeriTowne, modeled on a
program by The Learning Exchange
in Kansas City, Mo., was developed
in consultation with local teachers
and bankers. [t includes a day-long
orientation for participating
teachers and a classroom
curriculum for youngsters ages 10 to
12. After completing 30 to 40 hours
of class work, students are ready for
their hands-on experience—a day-
long field trip to the Young
Americans Center.

In a gym-sized hall boasting model
businesses on all four sides, the
youngsters assume roles as
managers and employees of the
imaginary town. The roles include a

Objectives: To further the economic education of young people so they will
be competent and knowledgeable in managing their financia! affairs and

may prosper in the free enterprise system.
Targets: General public

Media: Direct mail, statement stuffers, point-of-purchase, media relations.

Web site: www.yacenter.org

mayor, a judge, bankers, news
people, delivery persons and health-
care workers. The businesses
include an auto repair shop, a sign
shop, a market and a parcel delivery
service. The room buzzes with
excitement as these well-prepared
young citizens play their roles in a
business day at Ameri-Towne. Most
of the parents, who have volun:
teered to supervise, stand about
looking amazed.

The energy is intense during the
role-play. During two 20-minute
breaks, some students are assigned
to become consumers and shop at
the other businesses. On this
reporter’s visit, a bright-eyed “TV

Young Americans continued on p. 5
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Bilt Daniels developed the educational concept of
Young Americans Bank to help youngsters overcome
the overwhelming experience of unfamiliarity he had
when he first entered a bank at age 22. After growing up
in Nebraska during the Depression, Daniels became a
successful entrepreneur and noted philanthropist. He was
the founder of the cable television industry.
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Budget Planning Worksheet
What can I afford?

This worksheet is peovided for you to outline your monthly expeases and (o determine if a loan would be
financially fcasible for your individual tifestyle.

Net fncome Paid how oftca?

(Take tome Pay)

List Sources of Inconre Gross Income

(Itefore deductions)

Monthly Net locome
{Monthty Tuke Home Pay)|
c ome Fayh]

1. Ewnploytnent

2. Atlowance

3. Public Assistance

a.
s
6.
“Fotal Mouthiy fncoe
List Expenses Cost per Month Balance Owed

{(Moahly payment} (Outstanding balance)

1. Rent/Montgage

Guide for Selecting an Automobile
What is it worth?

2. Auto Losn

3. Cac Insurance
4. Ceedit Cards
5. Swdent Loan

6. Other Loans (speify)

7. Faod (grocerics. restasrants)

This guide is intended 10 inform and assist 3 porcuial borcawer in the proceas of huying an
An 4010 parchse. is often nac of Wi most impontant und expensive decisions a young barrawer will make.
Year

Vehicle Make Modcl

8. Utilities (gas. elevtric. water)

9. Telcphone (home service. pager. celiutar)

Candition of Vehicle,
Huw does the ear look in yencaal’? Are the tires in good condition?
15 there a xpare tire? Does everybing work? (windavs, heat,

Cumem Mileage

Loau Value (bascd on the Bluc Book value) s
Addition/Deletions hased on mileage and features 3
Tive Loansble Value s
Asking Price of Vehi s
Difference Bewween Asking Price and Lusnable Value s

What terms should I know about automobile loans?
‘The Retail Value is the amount a buyer will pay for an automobile, also known s an sutomobile dealer’s
“asking” price.

The Wholesale Value is the amount an automobile is worth to a dealer, of the amount the dealer will value the
vehicle when it is traded in (o opply 1owards the purchase of another, othenwise known as the “irade-in" value.

‘The Blue RBook Value is the value estimated (or a vehicle based on an official guide that is specilically used 10
place & faic value on automobiles. This book contains valuable infurmation for automabile dealers 10 base the
sciling price of a vehicle, such as increasing or decreasing the vatue of u vehicle for low of excessive milcage.

10. Cabte Television

_“Transponation Expenses (gas. ccpair. bus face)

12. Clothing (purchsses. diy cleaning, carc)

13. Setl Care (haircots. municurcs. cosinetics)

14, Ementaioment (amovies, bowling. uc.)

15. Mudicat (docun. hospiaal, medicine)

16, Savings (conteidutions tn sccounishinvestinents)

17. Donations/Gifis

16. Miscellancous (specy)

Total Maashly Expenses

Dispasabie tncame Calculation

Tutat Moathly lucome Minas Totub Moathly Expenses

Equals Disposubly facome

and incrensing the valuc for certain fectures. This book is also called the N.A.D.A. book.

isthe value or of a vchicle over time.

Dep
The Odometer Reading is the amount of milcs the automobilc has traveled, or mileage.
The Bill of Sale is the written document between o buyer and seller that shows the price paid for a vehicle. It

inctudes an odometer (or milcage) reading. The bill of sale is required when buying an sutomobile and
ducuawents the sale in order for the car (o change ownership.

“Ihe Sales Tax is the amount of 1ax that must be paid based on the retail price of a vebicle and where the buyer
lives. In Denver a buyer will pay an additionat 7.3% of the vehicle's price in taxes.

Comprehensive Insurance mcans “full coverage” insurance. This is automobile insurance that protects the
drivee from any sccidental damage regardiess of which driver. is at fault. This insurance is generally required for
a vehicle with a suto loan.

Caption for auto loan application and guide:

The average loan by Young American Bank is $3,500,
and reasons for borrowing include business start-up,
school events, and computers in addition to purchase of
an auto. Inside the loan application is a guide to help the

potential borrower select an automobile.

What to Know About Loans
What do I need to know about applying for a loan?

Aloan is used w hielp you pay for scaneting that you want o buy, like a car, college tuition,
school trip, or business expenses, When you apply for a loan, you arc ugrecing 10 pay the
bank back with montbly paynicais plus interest. Applying for i b is like asking the bank
10 trust you 10 sniake a purchase and pay the bunk over a period of tine.

Atoan ix a serious responsibility. You will be obligaed (o pay the bank every month.
Muking monthly payments is important becastse you will be esiablishing s bistary of credit
(lrat financial enstitutions twke very seriously. Paying all your loan paymcats on tine cvery
month is the key (o establishing 3 grod credit history that you will be proud to have on your
credit record. Please read through the Young Americans Bank Losn Brochuse earefully.

Completing a Loan Application
Which parts do I fill out?

~ Usc diis spplication to apply for & personal foan, business loan
(with & business plea), o an suto loan.

uoneorddy ueo|

« Complete the page titied Burrowes Information and thc Budget
Planning Worksheet. I you are applying for an aviomobile loan you
will 8150 nced 1o fill out the Guide for Selecting an Automobile
worksheet

~ Applicants under IR should have a co-applicant complete the page
58 (o1  co-signer, 1F you are over the age of 18, you may still need 1o
apply for a loan with u co-applicant. There are muny ccasons & co-
sigmer tnay be required. Tf you have uny questions or need uxsistance
with thiy application please consult a hank officer foc details,

/

Young Americans Bank
3550 €, Firt Ave, » Darwew, CO 60204 * 3033212263
fox: J03-321-308) s yiconter.org
Marmbar (DIC
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Young Americans For Young Americans, the comple-
. tion of funding for the new Young f -
continued from page 3 AmeriTowne is the number one OIJ:M' aflﬂ
station employee” with a pony tail priority in the year to come. Also in s
approached one of the adults at the works is the development of the O
about 11:30 a.m. with a request: “I Center’s Resource Center, a mini- to the
need to finish working on a commer- “library” of financial information |
cial for this afternoon’s broadcast. which is enjoyed by parents, grand- 2002-2003 |
Can I work tdhroltxgh dmy bbllfeali( th;(s pargnts and teachers as well as Young Americans Bank
morning and take a double breal students. :
this afternoon?” Pierce is well aware that the story Youth AdVlSOl’y Boa fd |
Young AmeriTowne serves 150 of Young Americans Bank and the |
schools during the school year. Of educational center is a “feel-good” The following bank customers applied, interviewed
these, 98% are repeat visitors with story—not the usual fodder for and were selected to serve on this year's board.
new groups of fifth graders. A total news organizations. However, Young Antoinctte Bronesky, Board Co-Chair
of 125,000 kids have gone through Americans has received consider- George Washington High School |
the program since it opened in 1990.  able local print and TV coverage. Ross Galansky, Board Co-Chaic |
To help serve the 90 schools on the Pierce resolves to develop more ) Kcmy'Dmc,
waiting list, the bank has a new national contacts in the year to
Young AmeriTowne on the planning come. The goal is to encourage “all Alexi Atencio, Hamilton Middle Schoot
boards. Pierce says it will be a stand-  the media” to visit Young Christina Bradley, Colotado Academy
alone facility in a western suburb of AmeriTowne. “You really can't pre i‘:ﬁ:a&z{f"é::t%ﬁf oo
Denver. It will not be attached to a understand what this is unless you Kirstyn Dutcon, St. Vincent de Paul School
bank branch. see it in action,” Pierce said. @ Tyler Giddings, Kent Denver
Britiney Johason, Grandview High School
Rebekah Johnson, Denver School of the Arts
4 ) Voung Amorcars Barks sar e e el
“Hey, where do | park whena we : hgﬂf:d(;{];"g;iﬂglz fai; Srf’gsllg‘;-edd'"‘ Tyler Pullens, Denver School of the Arts
statement stuffers shown h):are describes Jase R::,::, E:jff,’zfj';’jfv’;f choot
how ta find the bank's parking lot and Liz Stillwell, Colorado Acadcrmy |
another lists members of Youth Advisory Samantha Wacren, Hill Middle School |
Board, naming the schools they attend. ) .

need Hat space bor school buses”

“ parked in +he parking lot jus+
south of Hhe bulding las+ +ime.
Alter you 4urm off First Avenue
onto Monroe, qo all the way pas+
+he building - you 'l see 4he
entrance there. 14+'s a covered ot
with lots of space.®

N J

/|

Young Americans
CENTER FOR FINANCIAL EDUCATION
3550 E. First Ave, « Dervar, CO 80206 « 303212265

New home to:
Young Americans Bank
Young AmeriTawne
International Towne
Money Matters Resource Center
Young Entrepreneur Marketplace
Other Financial Programs for Youth ‘

Above, banking area of the new facility, which opened in 2002.
Young Americans is subsidized by the Daniels Foundation, whose mentor, Bill Daniels died
at the age of 79 in 2000, after a long illness. His philanthropies included the largest gift ever

awarded to the University of Denver, an $11 million grant to help revamp the school's master of
business program. |
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Learmng
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Young AmeriTowne now has all the visitors it can
handle—classes from 150 schools a year.
Teachers receive curriculum guides and spend 30 to
40 hours of classwork preparing students for the expe-
rience. A second Young AmeriTowne facility, now in
the works, will be built in a Denver suburb.

Young AmeriTowne

Currculum Overview

i love eminine 1t dntnluces young reoh betoven B agen o

e sl o o et of st e bt et
cagage in bmwurs and activtio that not wnby help
o sl stdien, wd s

bedew e the chaptan sd lemors inchudad in the rurieddum: e

A Jiminess peagles
i propl

o s et oy o

Chapter ) = Husic Connemice
town by pa 42 Jataractive * T Tt

* Goanomnic Cot
* Choicos end Dacisiens
« Supply ond Deinand

« Podurs Sury « fab tatersiens

Chaptes§ - Commraications
« Aderic

Chaptes 6 = Philenhmey
teoduction tu Plddemthueery

amthiopy

ety Cariag =l Shaving

Clopir T s Pepssien
e Oricatativn

Clagter 3 Banking
S

M, Lditw,
i Recocetsat o Rodio Doe Jocbag,
ot G b o
X leinosess epemmte. hou tn
»‘ m...«wm. an wsa fimances, and
S eeepeainilios hat
5o <th baviog « ob.

Young AmeriTowne

-
[ Youth betaen the st of 10.40d 13.an

ipatis i o - fomg sarmenre )
et 4 v‘ . .
B: Choutns o thee bl sy sign 16 - How it Works
B e i o o Bl 'Dﬂn‘ml:h-.
R i i o N
"«wrn"«r-m"- aen by doing what i it it e o ook cecte e partiipnte placel v the ude of o
o L e e i, comtilmtio tCompnt g et bk el

Y ombocs o mniety.

Tox Solltng o s sctivicas oo Bnh Frvedorn v Bosim
udp odents beomin famndin e .

. & e
i
Gorndorm om dudents o
vocnenlos o citiums of Yovag
=

,....—l (Pt

Young AmerTonns conclodes with
L g ol cbision bk ot
ol ckuding

AT amee eryrrionca
b ot o Rt

Tho bascdo-ou L

Young’ AmeriTowne Map

avdents
e e L. iaportent in ther

20% Banking Bivd.

TV Statlon
304 Banking Bhud.

oums A-—w‘l"-v.-.:. - .l...?u
~.~.¢ua.,,._n....a.1‘. hildren b
They indade: L .:.4...... priat
Medical | 1aue1 Company i T
Center 308 Success
307 Success Steeet Rest Rooms Reot o
Street
Newspaper N W, Contalners Snack Shop
ewsy A | 300 Success | 310 Succent
306 Success Steeet Strect Street
el

-
ETR, e 2R

303 Banking Bivd.

Exit to program deck

||
Couagy

302 Banking Bivd. /

Bank
301 Banking Bhd.

Warchouse
3N Profie Pkwy.
Entrance to
Young AmeriTowne
Technical
Services
312 Profit-Piowy,
N i Parcel Service
313 Frofit. -
Markot
Sign & Print Shop 315 Penny Lane
317 Penny Lane v;arent
Skt':z:n ot THE % Rl::om
o '
3|6L’any « MAl “51""
ne

Financial Advertising Review/February 2003

© Copyright 2003 by The Business Word inc. It is illegal under federal copyright law to reproduce, fax or input efectronically this publication or any portion of it without the publisher’s permission.

For more permission information, see page 2.




International Towne

"Dhis hnnde-on program helps young "warld citizens” betweon the ages
of 12 and 14 become better prepared for the fimancial ralitics of the
elobal marketplace. Designed to teuch an acray of inteenational
economic concepts, ntemational Tosme focuses on “4 C's™; Caltural
Citizenship, Cy Exch and Global

Cooperation through Competition.

Sead,

prepare for International Towne by

in 39 highly interactive classroom lessons, taught hy
teachees and resource pactaers from the commanity. The
culminating experience of this unique program is a day-
loug trip to the International Towne facility where
tudents-turned-citi

run a wor prised of four
regions: Amnerilat, EuRussia, MidAf, aud PacAsia.
These four regions represont 16 countrics from those aroas
of the world.

Onee at International Towne, these world citizena start their day
with aa olympic-like Opening C. After the they
works in their country to provide goods and services to other

countrics. They also “travel” as tourists during theic assigned
i b

ceaks, ipating in cultural activities and

International Towns helps participunts explore the
interdependency of cauntries within a global economy. Not
ouly docs the experience carich young people’s knowledge

o ics und geography, but it broadens their
awarencss of cultures and customn of other countries,

14 become “world citizens,” opened at the head-

cates the layout of the gym-sized area, which is
decorated with symbols of the various countries.

while exposing thern to global caccer opportunitics.
Intesnational Towne will be available to middle schools
throughout the schoal year stacting in November 2002

at the new headquarters facility in Deaver. It is alsa
offered as a weoke-long summer camgp.

Young Americans

CENTUA FON FINANTIAL LBUCATION

Young Americans
Center for
Financial Education

The mission of Young Americans is to further the ccanomic education of
young people so they will be hedgeable in \gic
their fnancial affaivs and may prosper in the Free enterprise system,

This mission is fulfillod by offering » wide areay of hands-on educational programs and apportunities that
complement and reinforce each other to build lfe skills, work alidls acd financial self-sufficicncy.
Since 1987, aver 200,000 youth have participated in the following programs and educational experiences.

Hlomerilay =58

Sy

N

MidlAfrd |

e

International Towne, to help youngsters ages 12 to

quarters building in November 2002, The chart indi-

INTERNATIONAL
TRIBUNAL

tional 7
nPHONS Toy, ——]
S S %

Fiss,
g

International Towne

BANKING AND EREE GLOBAL e RENEURSIIID
PERSONAL FINANCE ENTERPRISE ECONOMICS FNTREPRENEURS
M{S{l{gf;qs YOUNG INTERNATIONAIL BE \'OU§
: BANK AMERITOWNE TOWNE E?Wl; Bg:li’
Ages 0-21 Ages 11.13 Flom-THigh

— —

MONGY MATTERS * School Format: * Schaal Format: « Off-Site Focmat:

c Young AmenToune Taternational Tovme Be Your Oum Bore
PRESENTATIONS, 3 L I
TOURE, CLASSrY Sth-Oth, Grads Zth-80h Grade 2the12th Grode

AN Ages ~ Summor Farmats; * Summer Fornat: * Summer Format:

| Youug A.n.,n;,.‘q { Tntemational 1:,-..?, BYA,,?B: g.;;..
Ages 10.12 Ager 11-12 3 10.

MONEY MATTERS e
RESOURCE CENTER

e Cam p——— |
Ages 1012 YOUNG
Turior Money Mattars
20d-3rd Grode
MUTUAL FUNDS

INVESTING RURAL
Al Ages AMERITOWNE
Sth-7th Grada

Tecns, Preonts,

Grandparmts, Educators

ENTREPRENEUR
MARKETPLACE
M Ages

Celehratian for Young
Entrupeencurs
Aged 18 and younger

¥/ Young Americans
4 Young Americans

CENTER FON FINANCIAL EDUCATION

3530 € Tiru Avemun, Dmaver, CC 80206
T 3030212205 < tax 1033200507
oo yocemer ooy

This diagram, with text on reverse
side, is meant to clarify the relation-
ships of Young Americans’ various
components. Rural AmeriTowne, an
adaptation of Young AmericaTowne for
the rural economy, is operated in north-
eastern Colorado and across the Kansas
and Nebraska borders.
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Young' Entrepreneur Marlzetplace

Wanted:

Young business
people to sell their
products and services at
our Young Entreprenuer
Marketplace.

If you have your own business and
need a place 1o sell your products or

services —

The 8th Annual Young F,n(r;prmeur_

Marketplace is for you!

To learn more about this exclting business oppertunity
Take an application packel,

The Young Entrepreneur Marketplace is an
annual holiday event of the Young Americans
Center, where the community is invited.to
purchase students’ products and services. With
their parents’ permission and a $15 fee, students
receive a table and chair in a booth space, a
moneybag and calculator, marketing flyers, a
business sign and other support.

06 you
0 your by,
isiness
Year-royngs

Have
you Participatey ;, N the you,

/

Young Americans

CENTER FO FINANCIAL EDUCATION

October 7, 2002
Oear Potential Marketplace Participant:

Thank you for requesting o Young Entreprencur Marketplace application. You can be part
of this exciting business oppartunity by completing the following steps:
1) Complete the application
2} Read through the guidefines
3) Sign the "Agreement for the Marketplace”
4) Mail the ion and signed agreement to Young Americans, Attn:
Tanya Breeling, 3350 E 1" Ave, Denver, CO 80206, with a non-refundable
$15,00 registration fee by October 25, 2002.

Please feel free 1o send ina smoll sample of your products or explination of your services.

These items will not be returned. Applications will be accepted on o first-come basis until
all spates are filled.

The Marketplace is apen to all young business owners. If you are under 22 years old and
Fun your business alone, with a partner or a youth business group you can sell your
products and services. Al products must be made by someone under the oge of 22 and
must be soid at the Marketplace by the youth business owner(s).

You will receive a confirmation letter twa weeks after the application is received.

Shoppers will be looking for a variety of gifts and services. Start building your inventory
todayl

Sincerely,
Tanya Breeling
Assistant Vice Pregident ELBEATE.q anefioms » biomenond e = Lo e Gombons

T310 T o v, B, Calonads B0T0 + 10 J2001130A8 + ws WITITAMTON ¢ worm yovetar et

 you are
19 18, Wit the g of
fame o

The Youny Enteeproneur Macketplace is 4n annual

event st the Young Americans Center for Financial
Education. 1t peovides a vibrant setting for youug
entreprencurs to display and scll their products or

_services in a arganized, lively atmosplicre, Youtl

busincss awners pay « noming! lev to rent boaths
for the opportunity to meet and sell to friendly,
youth-suppodtive shoppers fram all over the
metco area. Businasses feature items euch as
handmade jewelry, creative stationery, hame-
goods, pacty planning services, specially designed
greeting cards, and computer consulting.

The Young Entreprencur Marketplace 1o for young

people interectod in’ mareting their products ac scrvices to
ive of their youth &

Alung with (l\e c“orh of mnlzelplnea participants, Young

advestises 1o eaders,

|>unn| mewnberr, patents of program patticipants,
orgavization votunteers, and other youth-serving
wrganizations

e ici| young i a
world of business and leam about professionativm, good
customer seevices skills, unique buviness techniques, and
proper communication skills. They leam the importance
ol supply snd demand. competitive pricing, financial
management, and the cole they play in the world of

businoss.

The Young i

businiess people of all ages and levohs of cxperience.

reprencus Marketplace weleornes young

Young Americans

CENTIE 108 FianClal EBUCATION.

<0 803z

IS P e

© sy ¢ m..« o PHers€ Dt e gl

Webs;;

te
Street Adgre address)

" €1y, Stere, 21

Entrens,

Guidelines for the Young
Entrepreneur Marketplace
December 7, 2002

10:00 a.m.-2:00 p.m.
3550 E. 1** Ave (at Monroe)

Expectations
+ Al products must be original products that are made or assembled by the chidd. No
anufactured products will be accepted this year,
+  ATbooihs must have & child sefling the products of services to the cusiomer, not an aduft.
«  Graot guests and share your Information about your business.
«  Have Funi What a grest opportunity 10 reaily sell yoursalf and mool some graat pecple,

Check-In
«  Check-to wilh Tanya Bresling o CJ Juleff a5 carly o3 8:30 a.m. at the top of the stairs.
+  Booths need 1o be completcly sel up by 9:45 8.m. NEW MARKETPLACE TIMEN
«  We wit mest at 9:30 a.m. 0 go Over some general housekeeping announcements.

Your Booth Space includes
. 61t ble.
« TYablecioth.

« Tablas are aranged in -pccm: order. Pleasa do not move the table. Siore exira matartals
undar the table and out of

1 chair per business awner.

8.57 X 11” business sign

Moneybag and calculator.

Marketing fiyers.

GiR cards o give o customars.

Booth Set-upfTake Down
= Parents may hotp children set up the booths and then may walch heir children succeed in teling
their own products of services.
+  Display your items or sorvices. itoms need Lo fit on the lop of table.
= Do not drape anything on the watl or hand rallings.
+  Young Americans will have taps and scissors available, If neoded.
«  B00ths may nol be taken down untl 2:00 p.m.

wmt to Bring With You . .
At laast $20.00 worth of changs 10 begin with for your customens, A faw Young Americans steff
have i 3

members will .
chocks should be writisn 10 Young Americans Center for Financial Education (YAGFE) end wil be
cashed oul 81 the and of the Marketpiace by a staff member.

- Fiyars. Business cards, or any other promotional infarmation you have available.

+ Complated gifi cards. (Will bo malled to you with o confirmation lotter.)

+ A BIG SMILE — to batior sell your products 1o the communlty.
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path of learning how to manage
wur lives. We anust learn-hoty

L Inanage our emotions, onr tine, Pe r S O na.l

and our money. The better—and: .

" earlier—awe learn these lessons, ’

the more balance and stability
e il fine in our livee. Aud
the, more possibilities will
came vur waty. Life will always
be complicared and bard "
chaices swill have to be :
warde. 1e is always a wise.,
choice to manage life }

- vther than let life

maAnage 1S,
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YOUNG e
" AMERICANS

EDUCATION

FOUNDATION

“The furcre begins heme”

id person started

brnble beginning:-

& dréam. Then, they worked
" to make thar drean a reality.

It witsiit cusy. They had 10

sty focuised. Ofien.this meant
i jzn;I}:aI:i 1g todsy’s wants, fbl'

* tomorrows’s goals. But it wa

| wortly it—it justifice the fuith

they had in theinsclves. Howr
much faitl do you have in

* yonurself> Do yoii have enough. =

“ faith o (llz';'/m'//l;g? Work on
saping yes” I(/j'mll:n"//f then
stort working ane suving
rovre that dream. Remember;
this investment is simply the

Saith you have in yourself pus .

into action.

——
B e

Tarexerreg oo P i

< i

» YOUNG

/ AMERICANS
EDUCATION
FOUNDATION

“The fiture begins here™

Control

Educational materials abound
throughout the Young Americans
= Center. These information cards list
points for saving and investing money,
spending money wisely and developing
a budget, or spending plan.

vesting
in Yourself

A - ; .
2AEs alwdys fin w6 thinle of biow we Spendlng on
Cavanld spend a big pite n_/;mam;)', o
Promise

isu't it? But it is niore imp
10 remember that wieare
it solyet 1o 2 Inside éd.

d }:'l:r'o

“promise and growth tha )
posséssions. Does _y/n;r. spending -
:zﬂe‘rr dir investineist in yomself?

“Wheat yor can n'u:z‘mlﬁ

that question,

Narrasar Sxmovemexy sox
3 erwancias Svocrmo

Pectmony - Finsons <8 fiwes

'{ YOUNG
AMERICANS
EDUCATION
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‘Features Gallery

Wachovia brings new PGA tournament to Charlotte, N.C.

By Tom Rees

harlotte, N.C.-based Wachovia

Corp. is moving into promoting
the Professional Golf Association
(PGA) TOUR in a big way.

Wachovia, the nation’s fourth
largest financial services company,
is the title sponsor of the Wachovia
Championship to be held at the
Quail Hollow Club, Charlotte, May 5-
11. This is a new official PGA TOUR
event.

The Wachovia Championship’s
$5.6 million purse, one of the largest
on the tour, guarantees the winner in
excess of $1 million and is expected
to draw the tour’s top golfers.

Proceeds from the event will go to
Teach for America, an educational
foundation that helps place qualified
teachers in underserved rural and
urban areas.

Wachovia launched its promotion
of the golf event in mid-November
2002 with print ads, direct mail and a
30-second television commercial in
the Charlotte region. The second
phase of the campaign, which will
fire up in the spring, will broaden its
reach to the Carolinas and beyond.

As the campaign blossoms it will
have used newspaper, television,
direct mail, Web site, some point of
purchase and outdoor advertising
elements.

The campaign'’s objectives are to
position the Wachovia Champ-
ionship as a premier PGA TOUR
event, sell ticket capacity and
increase the visibility of the
Wachovia Corp.

“The Wachovia Championship is
going to be a premier event, and one
of the most popular on the PGA
TOUR,” said Dan Fleishman, senior
VP and director of sponsorships and
alliances for Wachovia. “The inviting
imagery, appealing message and
creative positioning of the tourna-
ment and our corporation set just
the tone.”

Targets of the ad campaign depend
somewhat on the specific pieces.
Some are targeted toward corporate
executives to promote hospitality
venues and others target golf
lovers/players in the greater
Charlotte region and the Carolinas.

Four weeks into the campaign, 40%

And the blue.

Get closer to the greens.

The lush greens of Quail Hullow Club, under gorgeous Carolina blue skies.

-—approximately 12,000—tickets
were sold. Wachovia, in keeping with
its corporate values, is striving to
make the event very inclusive. For
example, seven-day ticket books are
being sold for $110. Families and
groups can share a book.

Hospitality is 100% sold, with more
than 50 companies booking major
venues and another more than 30
companies purchasing tables.
According to PGA officials, this early
sell-out of corporate hospitality is
virtually unprecedented.

The television commercial was
produced by Luquire George
Andrews Inc., Charlotte’s largest full
service advertising and public rela-
tions agency, which is handling
ticket sale marketing and public rela-
tions for the Wachovia
Championship.

By urging viewers to “Get closer to
the greens. And the blue,” the ads
convey the classic nature of the
event, while announcing the current
seven-day ticket book sale and
subtly reinforcing Wachovia’s new
corporate colors—green and blue. &

A new logo, newspaper, other print
advertising and television commercials
used Wachovia Corp.'s new corporate
colors—green and blue—in spot applica-
tions in promotional materials for the new
Wachovia Champion pro golf tournament in
Charlotte, N. C., this May.

Youte this close to
beling there.

Enjoy it all as one of the year's most prestigious PGA TOUR events comes to Charlorte.

Don't miss the inaugueal Wachovia Charpionship. hiedd May 511 at the teauiifof Quail
Hollisw Club. A starstidded ek of the workl's fioest golfers will cnpets: for a 35.6 illion,
purse, anve of i TOUR'S lacgest, Thes winner walks off with over 31 willion; you walk aveay
with the experictioe of s lifetime.

The aunber of tickess sold will be linited. s lucry. As a 2003 woekly Goket book purchases,
voui're guasantoed the first chancss 41 rinewing your tickets for auxt year's tournamentt,
Bhone: Calt us = Yaodysor7y

QANG: Order taduts
| :

Enjoy the entire toumonnent
swith @ weelly tickes baok
Sor just 11100

#att or fax n fichet popiication:

S by 8 boval Warhemts or Rrse Union
Financis e ates, oy Gl Chiarlotie bocacdon,
 Gall Jouf A4 foc 3 sickes heoctur,

WACHOVIA
CHAMPIONSHIP

WACHOVIA
CHAMPIONSHIP
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WACHOVIA
CHAMPIONSHIP

Tho Vescharia Ohemplanitp .

-May‘s—n, 2003

30-Second )
Television
Spot

Ken Thompson, president and CEOQ of Wachovia
Corp., was featured on cover wrap promoting the R
Wachovia Championship on Travel and Leisure Golf

magazine. Ticket information also was made available

by direct mail.

A 30-second television commercial, highlighted by the
green of the putting green and the blue sky, encour-
aged viewers to “Get close to the greens. And the blues.”

\

Weekly tickets now on sale.
1-800-945-0777
wachoviachamplonship.com

L

9 CHAMPIONSHIP _ j
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Features Gallery

Wachovia Corp.

Charlotte, N.C. « Assets: $320 bilfion

Contact: Allison Miley 704-383-9763

Agency: Luguire George Andrews Inc. (Charlotte, N.C.)
Agency Contact: Nora Carr 704-552-6565

Objectives: To position Wachovia Championship as a
premier PGA TOUR event; sell ticket capacity;
increase visibility of Wachovia Corp.

Targets: Golf lovers/players in the Carolinas and beyond

Media: Newspaper, television, direct mail, Web site
outdoor, point of purchase

Web site: www.wachoviachampionship.com,
www.wachovia.com, www.firstunion.com

Get closer to the greens.
And the blue.

The lust greens of Quail Hoftow Club, under gorgeous Carolina bive vkies.
el ; Lajoy it 4l as one of the year’s nunt prestigious 'GA TOUR eveats comes
] . § (0 Chadotte.
WACHOVLA » Don't amiss the inaugucal Wachovia Cliampianship, beld May §-1¢ at the
CHAMPIONSHIP a heawtited Quenl Rollow Clib. A star studdid field of the woeld's Biest
golles will compete for 2 5.6 million purse;, one of the TOUR's largest. The
wininee walks off with over 53 million; you watk away with the eaperionce
ol g lifetime,

The numbcr of tickets sold will be limited, s hurty. As « 2003 weekly ticket
bouk puirchiner, you're guaramend the Gt chiance At renewiog you tickets
for next year's waraament.

You're this close to being there.
Four easy wuys to buy tickets aow!

Online:
Visit us al wachoviachampionship.com

Phone:
Call s 3t 509/945,0777 Monday ~ Satueday. 8 o.m. 10 8 . TR
Sundiy, 10 a4, 0 6 pan.

Mall/Fox:
Fill out the fora in the attaclied ticker bochiee and mail it in wids your
eonlit cand information o check aide: 0wl 10 *Champiows For Fduraion.”

Or fux it with your crexdit card information to 704/383-2784.

WACHOVIA
CHAMPIONSHIP

[ P!

Please take a ticket brochure.

Wachoviq Cha
Th

Mpionship 9olf tickers

€ perfect ho;

Point of purchase materials and other printed Rt GIVe weckly iy
materials encouraged people to take ticket

day gif,

N A " " s a rage X ® beautiful (ua; golf
brochures and give golf tickets as glﬂs during the u c‘osor:::;‘::nunu‘y 0 watch 5 starstudded § I'QH‘" Hollow Ciyp i Chartotee,
. . " S0 | g < e i "
holidays. largest aa 1he pep Tonlrl';.ey Wbe competing for o :sﬂf the world's grearqs, golfers,

6 million py,

¢, 0ne of tfy,

i el Order yours 104
s for o, s " e guaranieed the firg chance ¢ r:::::/y o
‘ ¢ a ing
Weekly 4;,
icket f i
e 0oks gre available for jie
Bhone: Calt us oy Ho0ly45.0777 e
Qanling: Orge, tict ' : -
N b lon:
Sotne e K l?ya {ocal Wachoui, O Lirse L
- anelal cenies, any Goif Chagtens 1O
3 hal s
acho, pion, O €ll 704/383.1428 (e 4 ket ;::.h:"ml
re.
VVACHO VIiA
CHA MPlONsHIP
A otcia
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WACHOVIA
CHAMPIONSH1P

May 5-11, 2003

i & NS
m Get closer to the greens. And the blue.

Chenipionanin Fects Tna nation's bast gotiecs ted off under Carolina blue skies

Played at

Quail Hollow Club
Chattatte, Horth Caraling
Quail Hollow Club nas a
d:stinguished history as 2
premier golfing destinaton in

eatures Gallery

A Web site, www.wachoviachampionship. com,

Schedules | e

« Buichase Jickets
Queil Hotlaw Club l Huy onling -- licke!s ara expdciedto
Madls Center I sai oul quickly. ¥ Toutnament grocesds will bgnant
vommaer iformation |+ Abo 3 TEACHFORAMERICA

Information and resourtes lor WWhich has impacied tha lives of

Abaut Cherlorte | siors 200 spectators aver 1 25 milhon chiids3n from
Tasch For Americs | lowincame commundies
Avout Wacho |

Tickot karmetion

|
Cnamplananip fects |
!

Volumeer tformation
ABount Crartotte

Teuch For Ameries

Quail Hollow Club

Locatea 31 3700 Gien Eagles
Road in Charotle, 14T, Quail
Hollow Club i3 gne of the finast
caurses in ine Southeasi United
States. The private mamber ciub
Rosted tne Kamper Open from
1969 10 1979, 3nd has more
racently bean the site of 3 Sanior
POA Tour avent nasted by ciud
mamoer Amolg Palmer.

The caurss was ariginally
Qesignad by famaeg gott course archuect George Cobb in 1961 10 Capture
fha beauly 23 wall 35 chatlenging terain af e Pisdmont region. n the
intervaniag years, the tourse underwent 2 series of impravements,
including Madincatlons of sevaral Note's by Anald Patmer m 1386, and a

Aay 5 11, 200

recesign by Tom Fazia in 1947,

Throughout e cQurse, exquisilely manicured greens follow e ynusual
contours of the hills 1o present a challengs 1o aven the sharpest shod
game. Course highlignis inctuae nole #7_whicn is
saipentine poad complete with watertall 3nd (0Ck w .
four Par 5 Noles, 2 wending 591-¥and 1aitway hned wah giant ess and
whed bunkars, signalure Note K17, 192 yards over wal
sullabty challenging finish, hote 81§, which musibe nnao\l &¢ gvar 2
deap craek bad hat 1uns the lengih ot the faivway,

wers et wea o Teanagad Byt Wekon

B 2T W i asla T araiesrn b A pe

€1 e Numbers
Pot 12
Verdege 1340
Course Ruting 749
Stone Avting 139

was created to tell visitors alf about the pro golf
tournament, Wachovia Corp. and Charlotte, N.C. The
site also describes the Quail Hollow golf club and
Teach for America, which has impacted 1.25 million
children from tow-income communities.

kit dtinetion

[ Charmpromanin Fecta
Sttt

Home » Crempisnsatp Facts

Scheaues
Quak Hotlow Club™

Made Cartsr

What Does Wachovia Mean?
The former Wachovia (founded in 1879 in
= \Winston, N.C.) and First Union (founded in 1908 in
Charlotte, N.C.) merged on Sept. 1, 2001, to create
Wachovia Corp.
Wachovia (pronounced wa-KO-vee-yah) is the Latin
form of the German name ‘Wachau,” (place of water).
Moravian settlers from Germany bestowed the name on
the tract of land they settled in North Carofina in 1753.
The region resembled a valley named Der Wachau, which
lay along the Danube River in their native land.

oo Crartome,
Teach For America
sou wechowts

otumocr Wnforaition.

Championship Facts | Quick Facts
e Wchavia Champlanship riigs e POA TOUR o Charade. oty | OK®:
Caraling, with 3 favorabls 2arly May Gate and one of ine [argestpurses an [ May 5112003
| Mot Voruw:
[ Qustemsow qua
Tournzment Vision 1 (Chencte NC)
To craate a preemier spong event for Chartatts and its Sutrounding ! tria Sponacs (Teemi:
wy | communiies thatwi | anovs Corporaion
3 Have 2 significant econamic impact P Gyean
Snowtasda the Carohinas 1o 2 national telewsian audience | Pucse:
2 Raise signiicant funas for chanyy 1 e
aProvide a frst-class loutnament experienta (of plavers, 1ans and Talovision Covcrage:
tatevision siewers Four days ot v coverege
i rounds 1 and 2
©Offer & purse that ranks in ihe top Hier among PGA TOUR avents. (hwrsdey ond Friday) on
i usa % and rounds
Tournament Structur, a4 (Setueday o0
Champlons tor Edutation, inc., 3 S01{C)(3) hon-profit organizaion, will on: Spons.

manage and operate it tournament, Including svanl managementana |
cororate NospralitdPro-Am Tates, The Wacnovia Chamelonanio wil i
$4rve 23 1he pAnCiDal fundralser in SURROM of (Y OQaNiZaUGN'S Mis sion
to suppor youth equcation. The Cnampions for Educaton, nc. board of
agirzciars includes:
Johny Harrls
Prasicant, Quait Hotiow Ciub !

Harry Jones

Meckienbutg County Manager
Anna Spangter Natson

Presigsnt, C.0. Spangler Construckion, Co., Wakeeld Group
Rick Priory

Chairman. Presicent and CEO, Ouke Ensrgy

Ken Thompson

e,
‘ot ssrkating et
bl ion

Ticket Information

The Wachovia Champignship pramises to be a big pan of the Carolina's
aponts heritaga for years to come. You €an ba there al the beginning, ang
experlence in person every moment of this historic event, by becoming 2

ricket hot
the Tournament—every nnl ry shol Not only will you anjoy great goif
by e game’s masters, will be guarantead the first capaﬂunm [
renew your tickets tor e wauwm Championship nex year.

Don1miss 3 moment—or the opportunity. Tickels are limited. 50 act now.

‘You £an grdec gnling or by phone at (B0D) 945-0777 8:00am 1o B: Wom
EST Monday ihrough Satutday, 10:00am 1o 6:00pm EST Sunday.

AT Contest o

. For just $110, you recaive a pass for ail seven days af

i Orgering Tickets

Weekly Peus §510
» Qrper oning

@ Or by phore:
(800) 450777

i
i
|
{

Sunday
101002 + $100pm €T

94 by the Witheuin G o shi

Tha cite it not povarad by W

rivasy Stateseeat
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Gonvenience

Provident Bank
Montebello, N.Y. « Assets: $1 billion
Contact: Rita Champ 845-369-8341
Agency: Austin & Williams (Hauppauge, N.Y.)
Agency Contact: Rick Chiorando
631-231-6600 Ext. 180
Objectives: To promote weekend hours and checking services.

Your Investments Don’t Take the Weekend Off.

NEITHER DO WE.

¢ Marsaguimiont and Teast Servics

Protovens: Mamag

Trem

Erets ¥ ing an¢

A Rwinaers

Provident Bank’s lavestment,
Professionals work for you seven
days a week.

YES._ Provident Bank is the only locat bank with

fully-staffed branches open on Saturday and Sundzy.”
But we lavest more than fus tme In your accaune.

Targets: Potential customers in Orange and Rockland Counties [E—
Media: Newspaper .
Web site: www.providentbanking.com

As the only bank with a local headquarters for Truses in
Rockiznd Councy. we maintain close tes to our clients.
Our and Trust Oep

brings 3 wealth of big-city experience 0 you. with the
close personal attentlon your investments desarve.

And that's ot Just grorking Ion‘cr it's working harder
%0 garn your trust. Every d

Call Stephen Cougrove. Senior Vics Presdent imestmenc

perrient and Trust Deparunent ac §45-369-8047.
AII You Need, All Week Long.

%

} veww.pravidentbanidng.com
I

ank branches are open an Syourdsy
o6 Sunduy in Hiticrast, Mount vy, Nan

i thare ShopR(Pe tacations: Huw Chy Paart Aiver,

atown and Warwlick.

Our Mortgage Rates Are So Low,
NO WONDER WE’RE OPEN WEEKENDS! |

At Provident Bank, you can find
your dream house on Saturday

3-YEAS
ADJUSTAILE RATH MORTC,

3 9 and finance it on Sunday.
== T Yes... our Mortgage experts are available at your
convenience, helping customize rates and terms to your
needs ~ simplifying the endire process so ownlng your

own home is easier and more afiordable than ever.
NO POINTS

Pick up 2 Mortgage Conveniance Kic at your nearest branch,
All You Need, All Waek Long.

499 Provigent
4.90* e providenc g o

NO POINTS

*All Provident Bank branches are open on Saturday
and even on Sunday In Hillerest, Mount fvy, Nanuet,
and at these ShopRite locations: New City, Pear! River,
Mlddletwn and Warwick.

ul
A a (™
VINOLR ¢ Uiy oo erpo g shoats
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Pro-Checking
<A S R your

*IREC v et e s fra e
< A i wan Faanee opmanies
Setect Chocttn

+ FRES e 3135 Mo tatince

st Silince

g Hery ea wicmiem tatce
eadnmera for 1 §3mns

Pra-Fit $0 Orecking
+ bes trame 5C pess o okser

1 swnbnim batun

+ Carn imenree - 33k doc Aerahs

+ Frare walue widnd benetes

+ Preuti: 50+ Chociong efers o, ki Nadince
Pepiraeanes tor pust $'dmonrn

Two More Great Reasons to Open a Provident Bank Checking Account:

SATURDAY & SUNDAY.

YES...at Provident Bank you can choase the checking
option that's Just your style... but our Checking 13 mare
than customized, k's convenient - 50 you can open 8
checking account at Provident Bank's fully.staffed branches
on Satwrday and even Sunday®

Qur Checking options don't just give you choices...
they open the door ta a more convenient way o bank.
All'You Need. All Week Long.

Provigent

www.providentbanking.com

SAll Provident Bank beanchas ere open on Saturday

and aven an Sunday (n Hillerast, Mount Ivy, Nanuee,
and at thers ShopRita locations: New Cley, Peart River,
Hiddletown and Warwick,

Hilcrest: BISA26-7230

Middictown ShopRice: 845-342.5777
Mouat ivy: 45.364-5630

Nanser: 8456276160

New City ShopRice: 845.619.2650
Poart River ShapRicc: 8456274170
Warwick ShopRite: 845.986-9540

Branciws upen Sawrday:
Airmonc: 8453698360
Bardona: 845-623.6340
Congerx:645-267-2180
Rorda 845-651-4091
Havarstrae: £45.942-3880
New City: 845-619-7750
Orangeburg; 845-398-4810
Slate Hit645-355.681
Stony Poins 645.942-3890
Suffern: 843.369-8350

Convenience

It’s 1:00 p.m. on Sunday...
DOYOU KNOW WHERE YOUR BANKER IS?

Branches open Saturday & Sunday:

These newspaper ads, currently
running, are designed primarily to
draw attention to the availability of
Saturday and Sunday banking.
Additional messages relate to specific
products: investment counseling, mon-
gages, and checking options. A non-
product related ad, below, addresses the
customer’s relationship with the bank.

Is he watching the game,
or watching your accounts?

At Provident Bank, our entire
team goes into overtime on
Saturday AND Sunday...

Yes... our branches have extended hours with a full saaff
on Saturday and even on Sunday at select locations. Plus,
you always have access to your account with:
24-hour Online Banking -
wwwprovidentbanking com

24-hour InfoLine — -

In Rockiand, call 357-INFO {4636).

In Orange, call 65¢-BANK (2265).

LRV

Steatur spuT:
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- Campaign
Spotlight

Roslyn Savings Bank

Jericho, N.Y. « Assets: $10 billion

Contact: Walter Mullins 516-942-6954
Agency: Austin & Williams (Hauppauge, N.Y)

631-231-6600 Ext. 180
Objectives: To introduce a grand opening with

the offer of a Perks Card.

Targets: Local community
Media: Newspaper, direct mail point of

Web site: www.roslyn.com

Agency Contact: Rick Chiorando

purchase, statement stuffers

Shopping in,G
has eve

Get a FREE PerksCard™ Savings Card and
enjoy discounts at many Garden City merchants.

Visit perkscard.com to focate hund_r’_cds of ferchants nationwide
that can save you money everyday!

en City...
ore PERKS!

Andrew Roberts

728 Franklin Avenue, Garden City
516-746-2828

15% OFF.

Aunastasia Full Service Salon
730 Franklin Avenue, Garden City
516-739-9796

15% OFF

Atlantis Chemists

152 Seventh Street, Garden City
516-823-6058

Buy I get 1 FREE

Windmill Vitarnins.

50% OFF Greeting Cards.

Bagelman

664 Franklin Avenue, Garden City
516-746-2881

15% OFF.

Bestever Cleaners

168 Seventh Street, Garden City
§16-747-5505

10% OFF min. $15.00 order.

Chico’s

179 Seventh Street, Garden City
§16-877-1630

Show your Roslyn Savings Bank/
PerksCard™ and receive monthly
catalog with savings coupons.

Claacy & Clancy Brokerage
114 Seventh Straet, Garden City
516-746-2155

FREE insurance evaluation and
FREE gifr.

diSalvo Galleries, Utd.

840 Franklin Avenue, Garden City
516-873-601%

20% OFF on purchases of $1500
or more.

Dunkin® Donuts,
Baskin-Robbins, Togo's

165-167 Severtth Street, Garden City
§16-248-4744

10% OFF,

Elegant Events by Hofiman's
180 Seventh Street, Garden City
1-866-96CATER

15% OFF.

Ellmer & Eltmer Attotneys at Law
600 Ofd Country Road, Garden City
516-228-9455

25% OFF hourly rate or
customary flat fees.

Garden City Bistro

662 Franklin Avenue, Garden City
516-747-3696

10% OFF

Card Ecpies Augusc 31, 70063

Garden City Deli

100 Seventh Street, Garden City
$16-746-1480

15% OFF.

Garden City Flarist

173 Seventh Street, Garden City
516-747-2121 or 1-800-Bunches
15% OFF in-store purchases and
Nassau County deliveries.

Garden City Hotel

45 Seventh Street, Garden City
§16-747-3000

Special Ofter to Friends and
Family of Roslyn Savings Eank:

Jean Marie Patisserie

150 Seventh Street, Garden City
$16-739-2403

25% OFF min. $20 purchase.

Joseph & Joseph Mea's Clothiers
132 Seventh Street, Garden City
516-741-7524

15% OFF any wxedo rental,

Key Food MarketPlace

153 Seventh Street, Garden City
1-718-347-1300

Pick up your club card at Key
Food MarketPlace and you wilf
receive 8 $5.00 coupon 1o be

$269.00 based upon i y

Garden City Shoe Shop, lnc

178 Seventh Street, Garden City
516-747-3242

10% OFF.

Garden City Skin Care Center
166 Seventh Street, Garden City
516-746-8403

15% OFF facials.

Gerry Anne's

Gold Crown Hallmark

98 Seventh Street, Garden City
616-747-0223 :

10% OFF any purchase of $16.00
or more. Excludes lottery &
newspapers.

GiGi’s ltalian Specialties

162 Seventh Street, Garden City
516-248-8141

10% OFF on any purchase

of $10.00 or more

Hengstenberg’s Flarist

735 Franklin Avenue, Garden City
516-741-0810

10% OFF

H.L Gross & Bro. Jewelry

815 Franklin Avenus, Garden City
516-747-6666

Minimum 20% OFF ticketed
price on any jewelry item.

Hoffman’s Delicatessen

180 Seventh Street, Garden City
§16-747-3680

15% OFF

Hubbell & Kiapper, Inc.

65 Hilton Avenue, Garden City
516-747-2900

Gift of $300.00 good towards
painting your house at time of
closing or a FREE consultation
with a leading NYC decorator.
FREE Market Analysis.

d with the pi
of $25.00 or more.

Liberty Teavet

736 Franklin Avenue, Garden City
Complimentary I-year
Membership and Gift of 2
stylish Tote Bag. Membership
alsa includes advance natice
of sales, unpublished discaunts
and deals, room upgrades, car
rental upgrades, resort credits,
FREE gifts, savings an sight-
seeing attractions, golf fees
and more.

Mopak Service Center, Inc.
Franklin & Seventh Street,
Garden City

516-248-1166

$5.00 OFF oil, lube & filter.

Newport Grill

176 Seventh Street, Garden City
516-746-2532

Complimentary glass of wine,
draft beer or soft drink with
purchase of entrée at dinner.
(Not valid with early bird or
other discounts).

Ofter expires 11/31/02,

Pay/Half

810 Franklin Avenue, Garden City
$16-294-6700

Buy any pair of women’s shoes
& get a second at 25% OFF
Second pair must be of equal or
lesser value.

Printing X-Press
745 Franklin Avenue, Garden City
516-741-0520

Send A Basket

180 Seventh Street, Garden City
1-888-736-3222

15% OFF

Southampton Blazer & Button Co.
130 Seventh Street, Garden City
§16-741-7524

50% off any set of Blazer
Buttons with Blazer Purchase
(Made in England).

TCcBY

158 South Street, Garden City
516-741-5132

15% OFF.

Town Meat Market

157 Seventh Street, Garden City
516-747-1422

10% OFF

Dr. James N. Trentalange, DDS
70 Seventh Street, Garden City
$16-741-2955

10% OFF pro-paid

orthodontic care.

You-nigue Boutique

181 Seveath Street, Garden City
516-746-8338

15% OFF.

perkscard.com

Your ane-stop on-line shopping guide
Visit our wabsita to locate thousands
of merchants & professionals that con

15% OFF to new B VOUSS vt

Riesterer’s Bakery & Café Compliments of

96 Seventh Street, Garden City

$16-741-0030

10% OFF purchases of TR R L N
$10.00 or more. Thrt HEARS o 1t CoMMuNTyY S 1876,

weicamty the discownts, Serwcat 200 ovammars Ml the PerksCard™ provdas.

Rosiyn Savings Bank
offered a gift of a
customized perks card to
celebrate the reopening of a
branch and call attention to
its extended hours. This flyer
was distributed at the bank
and mailed to customers as a
statement stuffer.
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Campaign

Banking in Garden City..
oW Bigger and More Convenient!

Come

Celebrate Roslyn’s BIGGER branch and EXTENDED hours...

Get FREE gifts and so much more!

Stop by Roslyn’s Garden City branch at 108 Seveath Strect.
* Gt a FREE PerksCard™ Savings Card -

Since 1876, Roslyn Sa\mg\ Bank has served the communicy -
with both resid and busi Yy
pmndm;, fmnm.ual services, voluntcers and assistance to local

Spotlight

04 borts © 2
Garden City snns Sl\op, Inc. Garden

per, Ing, » Jean Marie Patisserie « Joseph &
s Bakery & Cafes d

LOUAL
arPORTUKITY
ey

enjoy discounts at many Garden City
merchants and at hundreds of

tajlers nationwide.
weekly raffle drawing
it TREK® bikes'.

s Money Marker Account, receive

participating
Lnrer our FR
o win one of
Open a Finan
2.85% AI'Y* - and get

canununity and non-profit organizations.

Resiyn is pmud to be part of Garden Ciry’s d-snm,mshud

d to the

history and we're ¢

a FREE @ clock radio.

Encer our coloring sheet drawing and win cash: Six winners

will be selected
cach. Open to children

colaring sheet and details.
Be onc of the first 200 visitors & get a

':/l ,,.n. §:30aM -

a random drawing for cash prizes of $300

12 and under. Stop by the branch for

FREE 30-minute phone card.

BrdnCh Haurs

u Sat sJOAM -zeM

Ao P e Vo AP a1 of W00 o ndfr 041 Taresher s e char vt s
Bl ac snow £70550 aarm s

ENTER ROSWNS FREE weewy
RRAFFLE DRAWING TO Wik ONE
OF EIGHT 72[( Caikest

K10S. ENTER OUR COLORING
SHEET DRAWING AND WIN CASH!

¥'s
growth and success. Come in and celebrate! .

108 Seventh Street
Garden City, NY 11530
(516] 739-4438

s «wa Roslyn.com

Yo,
Rostyny Z-';,”’ vitod (o

OPEN R FINANCIERS MONEY MARKET
ACCOUNT ANO RECENE 2857 APY ™ -
CET 4 FREE € Crock Ravvo roo!

7

G5 APV Feus Coud reuce s, Carrrs AP cied s 1y Shor.

* g cathe -”‘5-‘::' o \:(r

Participating Garden City PerksCard™ Merchants

+Atlantis Chemists » Bagetman « Bestever Claaners « Chica’s » Ctancy & €
0's » Elegant Events by Ho"mans - Ei mer & Ellmer Attorneys at Law « Garden City Bistro rdi

Skin Care Ceater 1d Crown Hallmark « s Italian Snccmmes +Hengstanber

grage * diSalvo Galléries, L1

)
en City Deli« Gatden City Floriste Gardes City Hme!

HL Gross & Bro. Jewslry Hoﬂmans Delicatess!

Full-color print ad, above, ran full-page in local newspapers. Names of merchants participating
on the perks card are at the bottom of the ad, which also incorporates community information
about a street fair and a blood drive. Additional offers: a free clock radio as premium for opening

a money market account, and a free bike drawing, to be entered at the new facility.
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Campaign

Bankm in Garden Clty. .
o0
Al N
AT
at N
™ 4
\7
Colur this sheut and win cash! Six winngrs will be selectad in a random deawing for cash prizes of $300 oach. Ogcn to children 12 and undor.
Encloveas ot Resh Sev oo oo fu omnon. e Dot ot pihvy st lateg s ot oes e o ok o 26 d o ¢ b 109D,
@ Mtp:/ /www rostyn.com/
(About Us [tr Your Community TRosiyn Bancorp [ Locations | Oniine Banking  (ECTIREE RRLIEA] mm -
Quick Jump
Banklng
kl 2
K ma Demo e 8
seenmeverane h : ; Coloring page, above, turns the creative
v Doposit e L&y 4 - into an activity and‘drawing for.children
: ; ( . " Ros ™ ages 12 and under. Six young artists were
® Checking { ) 5 selecteq in a random drawing and received
IR V2 . i : cash prizes of $300 each.

Credit

Cards
ceeesaenan FREE Road Gant
seernete . Gar 8atety kit OR

® Mortgages

@ Insurance

Commercial

. 2 " ) . .
Lending . R i . ng,ﬁ Eaamd
- E out how you, toe,

¢an get « FREE Gl

LosalEconomic (IO NEWSI
J. 2] !

Outlook ¥ Lake Succcs and Phalaview

. Bran pent

Exclusive December 2002/ Visit our now offices and rocaive

Jonuary 2003 Report by > FREE Qift whea you open a

Or. Peor| M. Kamer Qualifying CD or Checking
Account. Ester our cufftct

About Ut § 1a Your Communiy | Rostn Bancorp | Locations & Hours
T Qnline Banking | Eeedbadk | Cortact| Sits Map | Home

Temms of Use | Seoxity | Privecy Policy
daxbr FDIC (&Y Eqnd Housing Lendar.

Copyight 2003 Rostyn Savings Bark. A tights reservad.
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Perkscard.

Your one and only card for savings...
Shopping in

Garden City ﬁ/ ow

has even more PERKS!

SAVINGS BANK

THE HEARY OF THE COMMUNITY SINGE 1876.

‘Campaign
Spotlight

Andrew Roberts

728 Franklin Avenue
Annastasia Fulf Service Salon
730 Franklin Avenue
Atlantis Chemists

152 Sevanth Street
Bagetman

664 Frankfin Avenue
Bestever Cleaners

168 Sevenih Street

Chico's

179 Seventh Street

Clancy & Clancy Brokerage
114 Seventh Street

diSalvo Galleries, Ltd.

840 Franklin Avenue

Ounkin Dounuts,

Baskin Robbins, Togo's
165-167 Seventh Street
Elegant Events by Hoffman's

The card is customized,
offering discounts at
restaurants, services and
retail establishments in the

immediate area.

Garden City Bistro

662 Frankdin Avenue

Garden City Deli

100 Seventh Street

Garden City Flarist

173 Seventh Street

Garden City Hotel

45 Saventh Streat

Garden City Shoe Shop, lnc.
178 Seventh Street

Garden City Skin Care Center
166 Seventh Street

Gerry Anne's

Gold Crown Hallmark

98 Seventh Street

GiGi's Matian Specialties
162 Seventh Street
Hengstenberg’s Florist

735 Frankiin Avenue

H.L Gross & Bro. Jewelsy

Hubbell & Klapper, inc.
65 Hiltan Avenue

Jean Marie Patisserie
150 Seventh Strest

Jwagh & h Men's Clathiers
132 Seventh Street

Key Food MarketPlace

153 Seventh Street

Liberty Travel

736 Frankiin Avenue

Mopak Service Canter, Inc.
Franklin & Seventh Street
Newport Grill

176 Seventh Street

Pay Half

810 Franklin Avenue
Printing X-Preoss

745 Franklin Avenue

Compliments of

Riesterer's Bakery & Cafe
96 Seventh Street

Send A Basket

180 Seventh Street
Southampton Blazer &
Button Co,

130 Seventh Street

158 South Street

Town Meat Market

157 Seventh Street

Br. James N. Trentalange, D0S
70 Seventh Sweet

You-nique Boutique

181 Seventh Street

perkscard.com
Your ane-stop on-line
shopping guide

Visit our website to locate

180 Seventh Street 815 Franklin Avenue thousands of merchants
. . & prafessionals that can

Ellmer & Elimer Attomeys atLaw  Hoffman’s Oelicatessen @ I;YN

600 01d Country Road 160 Seventh Street O..S 3L N [ save you S8 everydayl

Roslyn Savings Bank dees not endorse nor warranty the discounts, services and giveaways that the PerksCard** provides.
Card Expires August 31, 2003

J

Online
Sk dume Banking

:
ROSIYN Gatsem@  gikng

Branch Locations

What's in a Name?
In February of 1999, Roslyn Bancorp
completed the acquisition of TR Financial,
the parent company of Roosevelt Savings
Bank. Roosevelt's history dates back to
1895, when the Bank was incorporated as
the Eastern District Savings Bank, on Gates
Avenue and Broadway in Brookiyn. in 1920,
the Bank's name was changed in honor of the
late 26th president, Theodore Roosevelt.

» Branch
Locations

« NASSAY

at wodt bacationd™
* Gavsntly wot aradable at Boolya and Bayslde Geanches
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Home Equity

Latayette Ambassador Bank

Easton, Pa. « Assets: $1 billion

Contact: Valerie Purinton 610-250-2306

Agency: Musselman Advertising, Inc. (Allentown, Pa.)
Agency contact: Jamie Musselman 610-435-5102

Objectives: To market home equity loans by showing the results
of a loan of line of credit.

Targets: Potential and existing customers

Media: Newspaper, in-branch posters and signs, statement
stuffers, direct mail.

Web site: www.iafambank.com

Splish splash
time for a new bath.

For as fow as $155* a month
it won't drain your budget! %

Ith an $8,000 affordable loan" ar line of credit** from Lafayetta Ambassador Bank, you
can rub-a-dub-dub in a brand tub! For home or the cash you need for
a family vacation, new car, or debt consalidation, visit the Latayette Ambassador nearest you.

5.99""

“FIXED-RATE HOME EQUITY LOAN

% Banke
4 u 75 o 610-758-7330

**HOME EQUITY LINE OF CREDIT www.latambank.com

s equty lowne.

$100,000.

] [
", T

Flates vubiect

ot D Wk DG + Equm Opporty Lt T

Seeking a new approach to the biennial promotion of
home equity loans and lines of credit, Musseiman
Advertising proposed this campaign, featuring friendiy,
fun symbols. Together with the ad text, the images
demonstrate the results of a Lafayette loan/line of credit.
The advantage of the low monthly payment is carried as a
submessage. The creatives for print ads were combined
in a five-pane! mailer, shown here. (Headlines and ad copy
are printed on reverse.)

“{Examph t you bortavr $15,000 31 5.99% APH for 60 morifs, your montly payment would be $289.90).

“{Exampie: 1 you borraw $5.000 a1 5.9U% APR for 60 moaths, your IMunthly payment wed he $96 63).

Lafayette Ambassador Bank

Attn: Marketing Department yesan 51D
P0. Box 25091 us posTace
Lehigh Valley, PA 18002-5091 wwf:‘ ”

Your dreams
cost less than you think...
A deck...a duck...or a “dive?”

You decide!
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Home Equity

New deck‘?

Hot dog!

Give the chef a new place to BBQ
for as low as $97* a month.

Nail down $5,000 for a new deck with an atfordable foan* or fine of credit™ from Lafayette
Ambassador Bank. For home improvement, or the cash you need for a family vacation,
new car, or debt consolidation, visit the Latayette Ambassador nearest you.

5.99"-

*FIXED-RATE HOME EQUITY LOAN

4.75"-

“*HOME EQUITY LINE OF CREDIT

610-758-7330
www.lafambank.com

I e it Percorsege e aviabe on o e e Rome ey loars o $1.000 o maone 4 3 60 narh "o davnests s iy
e erwun $100.300.

o o 5,050 w1 915 A e o ey YOur ehonTuy Cayment woukd b $96 831,

The campaign ran for two months, in April and
May, 2002, resulting in a tota! of $11,326,964 in
new loan and line business—116% of goal. Home
loans reached 132% of the goal and new lines of
credit achieved 76% of the goal.

bisinurze day of Dravios mersh,
T maurance 3 aopraial fea recund s bra e §196.008

5 Viat ot sournal Orime Rata pubkaned e |
e AR 0% e e 3 3 00 vt i o rmauited.

. 15.00¢
e St crve o oy ¢ o 1 a0 e, oty o gty e i @
Tt 170 143 Cloping 033 970 loes wil £ Wil kot KASILANOE wiih o ey of $9,000 o MOMD. Wear FC + Eoual Coprumty Lnaes TN

Splish splash
time for a new hath.

For as low as $155* a month
it won't drain your budget!

a family vacation, new car, or debt consolida-
tion, visit the Lafayette Ambassador nearest you.

l“l
Chﬂlout

For as low as $290* a month you
can float your cares away! &

N In-ground swimming pool? Take the plunge—with a $15,000 affordable loan* or fine of credit™
Fﬂr home improvement, or the cash you need for from Lafayette Ambassador Bank. For home improvement, or the cash you need for a
family vacation, new car, or debt

lidation, visit the Lafay Amb nearest you.

2.99% 4,75*%

5.99"

“FIXED-RATE “*HOME EQUITY *FIXED-RATE HOME EQUITY LOAN
HOME EQUITY LOAN LINE OF CREDIT

T o s R et e ot peng sy % sen

e s i S

:u':,mnww.n..wm._nmmum.m Wi

oyl nce P L} 610-758-7330

TR e Mo b s '""' . Haraorars pavares P “*HOME EQUITY LINE OF CREDIT www.lafambank.com

Tite insurance sod mmh-mmumwnmm

Ofcr aviidabhe thalr

wmoqhnp-mmw«mrfo-mnmm SaV% APR (vl Perowraca posiobed Mexrmm

#nd loea wD ba (Exampie: lmh—-_sﬂmm‘m your y Dy
‘4 I5% APA U Bueet lamt business dsy
LA vy prat s ey ;

oy 35.000.

M-mumw-l’dnﬂunmy—wuwm Ok b srbeariy, severocpied hamer.
teve

O

610-758-7330 =
www.lafambank.com Ldf.\)enc o
e nbassudor
TSid  Memder FOIC « Exual Gpporunity Lender
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Relationship

SO AT TG DT

OSSR AT,

RTINS

60-Second Radio Spot

“Launch/Commute”

ANNCR: Let’s rewind your life and look
at a recent morning.

SFX: Tape rewind

SFX: Traffic ambience; car horns
ANNCR: You're in your car, heading to
work. You try to change lanes, but that
guy in the big truck doesn’t want to let
you in. He waves—with part of his
hand-—and offers some alternative
views on your parentage and current
occupation.

SFX: Muffled angry yelling in traffic
ambience

ANNCR: Then there's work... but we'll
skip that part,

SFX: Tape fast forwarding; more traffic
ambience

ANNCR: Then you sit in more traffic on
your way home. Had enough? We
thought so.

SFX: Traffic ambience stops. Music up,
under.

ANNCR: We're Compass Bank. And
we're on a mission to bring back nice-
ness. That's right. Niceness. When you
walk into a Compass branch, we'll
welcome you with a smile ... ask how we
can help ... and do our best to make you
feel appreciated. Like not nickel-and-
diming you with extra fees every time
you turn around. We figure that if we
treat you nicely, maybe you’ll spread it
around. And pretty soon, when
someone says, “Have a nice day”...
you'll actually have a nice day.
Compass Bank.

Refreshingly positive.

Member, FDIC. Member, DIF. Equal
Housing Lender.

Compass Bank
New Bedford, Mass. = Assets: $3 billion
Contact: Sue Nelson 508-984-6105
Agency: Gearon Hoffman (Boston)
Agency contact: Emily Weber 617-247-1522
Objectives: To position Compass as the refreshingly positive bank
Targets: Southeast Massachusetts, Cape Cod, Martha's Vineyard
Media: Newspaper, radio, outdoor, point of purchase
Web site: www.compassbank.com

This is print advertising “with a differ-
ence,” using the smiley face image to
make the point that CompassBank is
friendly. The radio spots reinforce the
message with a no-holds-barred narrative.

You're a nice person.
Shouldn’t you

have a nice bank?

Hey, d you don't deserve to be treated with a fittle respect. a little common countesy, who
does? That's how we see it at.Compass Bank, We do ali we can to deliver the banking products
and services you need, without nickel and diming you with fees when you use them. And we try
to treat you... well, ncer. With a smile, a friendly greeting, and a free loflipop whenever you come
into your iocal Compass Bank branch.

Qur hope is that a nice person like you will take the smile and the friendly greeting you got
from us and pass them along to someone else during your day. The lollipop is yours 1o keep.

@ Compass Bank

Refreshingly Poalttve

compassbank.com
800-322-9313

Fomtsar FOIC ! Marmber 07 (20 Equet Houting Lander
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Relationship

All of Compass Bank’s print ads and in-bank
promotional material uses the tagline, “Compass
Bank. Refreshingly Positive.” This campaign has
drawn much attention and the next step will be to run
product promotions.

60-Second Radio Spot

“Nice Bank”

v

ANNCR: Let’s fast forward your life and
look at next Saturday morning.

SFX: Tape fast forwarding

SFX: Outdoor ambience; pedestrian
walking, hearing traffic, street, sidewalk
sounds.

ANNCR: You're running errands—like
you do every Saturday morning—and,

Our mission:
Bring back niceness.
(Is that a word?)

What ever happened to common courtesy? The excuse is that life is so fast-paced now,
there’s no time to be nice to each other. Well, we at Compass Bank think it's time that changed.
And we're doing our part to get the ball rolling.

We'll always welcome you with a smile, ask how we can help, and do our best to make you
feel appreciated (like not nickel and diming you with fees every time you tum around). We figure
that if we treat people nicely, maybe they'll spread it to other places. And pretty soon. niceness will
be the norm, not the exception. Hey. it has to start somewhere. Why not here? Why not now!

@) Compass Bank

®etroshingly Positive

compassbank.com
800-322-9313

Menber FKC Mermnms OF  TEY Eguat Howting Lender

finally, you're almost done. You just have
to run into the bank and cash a check.
Glancing at your watch, you see that it’s
11:59 a.m.—and your bank closes at
noon. You push open the door.

SFX: Door opens. Qutdoor ambience
changes to indoor sounds of bank:
murmuring voices, teller window bongs,
feet on marble floor. Then all movement
stops—only room tone remains.

ANNCR: You feel the tellers’ stares
burning holes in you. So you back out the
door ...

SFX: Door opens out on to street, outdoor
ambience. )
ANNCR: ... and give up.

SFX: Outdoor ambience ends. Music up,
under.

ANNCR: Think you deserve to be treated
better than that? We think so, too. We're
Compass Bank. Here, you're appreci-
ated—and it shows. You'll get a smile, a
friendly greeting, and a lollipop whenever
you walk into one of our branches. From
free checking to business loans, we've got
ail the services you could need. And -we
don’t nickel-and-dime you with hidden
fees when you use them.

Hey, you're a nice person.

We think it's time you were treated that
way.

Compass Bank.

Refreshingly positive.

Member, FDIC. Member, DIF. Equal
Housing Lender.
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Credit Union

FSFCU Federal Credit Union
Ft. Sill, Okla.
Contact: Karla Korhonen 580-250-8144

Lawton Teachers Federal Credit Union
Lawton, Okla.
Contact: Bill Bughne 580-353-0490, Ext. 129

Commanche (:ounty Federal Credit Union

Lawton, Okia.

Contact: Danna Whittaker 580-353-3755

Agency: DesignWorks Group (Wichita Falls, Texas)
Agency Contact: Graig Draper 940-696-1229

Objectives: To provide a city-wide car sale in partnership with the Lawton
Area Dealers Association and three area credit unions.

Targets: Credit union members

Media: Television, radio, banners, table tents, posters, car mirror hangers at
car dealerships

16 ear salg that defies reatity

CREDIT UNION LOAN OFFICERS Y/iLL BE AVAILABLE I THEIR LAWTON OFFICES
EVERY DAY INCLUDING SATURDAY, OCTOBER 19, 2002.

AN EXPERIENCE THAT WILL CHANGE THE WAY YOU LOOK AT BUYING A NEW CAR
4.9% APR ON ALL MODELS 1999~2003*

NO PAYIENTS UNKIL JANUARY 2003. VISIT YOUR CREDIT UNION TODAY & GET PREAPPROVED.

“He 2xve dedution b cizamatic paysaent biaiiable on this raty, Faymess vesuicriacs seny oty and ol hioms e od 65 appvovd

60-Second Radio Spot

“Driven’

ANNCR: It is an inescapable feeling ...
A feeling that cannot be denied ...

It becomes part of who you are,

It's the car that you drive.

To find the perfect match, you must be
DRIVEN!

DRIVEN! A car sale unlike any other!
October 16th through 19th, select, acti-
vated dealerships will form an alliance
with three Lawton credit unions to
deliver a car sale beyond reason.
Activated participants include Aubrey
Chevrolet, Billingsley Ford of Lawton
Dan Muilins Nissan, Fiesta Toyota,
Lawson Autoplex, Milo Gordon Automall
in conjunction with FSFCU Community
Credit Union, Commanche County
Federal Credit Union and Lawton
Teachers Federal Credit Union.

For a limited time experience special
interest rates and discounts that are
unreal! )

Don't miss DRIVEN! ... the car sale that
defies reality.

“It's an inescapable feeling, a feeling that
can’t be denied. |t becomes part of who
you are. [t's the car that you drive. To find
E the perfect match, you must be driven.”
Those are the the words used in the four-day
October 2002 Driven campaign that helped
members of the Lawton Area Dealers
Association (LADA) do a record number of sales
during the promotion. The campaign was the
first of its kind in Lawton, Okla., where the  °
LADA teamed up with three Lawton area credit
unions.
Partnering with the credit unions that offered
special interest rates and discounts made it
easier for buyers to finance their purchases,
according to Karta Korhonen of the FSFCU
Federal Credit Union. “We did quite a few loans
during the promotion. The campaign was very
successiul,” she said.
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Gredit Union

Banners and car mirror hangers, above,
supported the television spot for the Driven

. s campaign conducted by the Lawton, Okla., Area
30 Se§o.nd 5 Dealers Association and three regional credit unions.
Televtslon The TV spot morphed the face, eyes, nose and fore-

head of a man into the headlights and bumper of a car.

The television and radio spots used a high-energy and
futuristic music score to deliver the message to buyers
that this was a car sale that defied reality.

Spot

Financial Advertising Review/February 2003 25

© Copyright 2003 by The Business Word Inc. It is illegal under federal copyright faw to reproduce, fax or input electronicaily this publication or any portion of it without the publisher's permission.
For more permission information, see page 2.



Credit Union

Nechako Valley Credit Union

Vanderhoof, B.C. » Assets: $3 million

Contact: Ken Dickson 250-567-4737

Agency: Wayne McKay & Associates Ltd. (North
Vancouver, B.C., Canada)
Agency Contact: Wayne McKay 604-988-5858

Objectives: To introduce the “legacy deposit” program, in
which 1% of proceeds wilt be donated to community
causes.

Targets: Area residents

Media: Newspaper, radio, outdoor, statement stuffers

Web site: www.nucu.com

In this campaign to self GICs, the Nechako Valley
Credit Union offers to donate to local charities 1%
of the net funds deposited. Over a five month
period, print ads cycled in local newspapers. The two
on this page show credit union personnel and
hospital officials working together to raise money for
renovations to the Palliative Care Ward of Stuart Lake
Hospital in Fort St. James.

Invest in yourself.
invest in your community.

@.

Similes alf arcon w trcasurce of the Au
Marcrger Joiw el General Manager Ken Dicksan pone with Mickey in the balla outside the Palfiotive
Caro Ward in spital. Pevcecds from this campaign will bee shared with the Awxiiary 1o belp fund the
renavations it ward.

Introducing Community Legacy Dcposits

v 10 Stuort Lake Hospitol, Fort St. James Brauch

Nuw you can invest for your future and improve the community at the same time. When you
Y ke aut 1,2, 3. 4 or § year GIC, we not only pay you an interest rate guarantced for the full
{erm, bul 1% of the amownt will be donated for cammunity prajects such as sesiors housing
and leskth care. The minimum amount is 1000 and the depasits e available outside or
[ withu you RRSP. Call ar visit our closest braneh for cumplete details, and help build a tasting
] teaacy.

lelp us feach

Everything we do,

our goal! }?{R Y, we do for you.
Vanderhoof SR Fort 5t. James
186 West Columbia Street Nechako Valley 602 West Stuart Drive
Phone: 567-4737 Credit s Phone 996-8667
Fax: 567-2493 edit Union  Fax: 996-8119

* The 1% is based

30-Second Radio Spots

ST e 4

“Number Two"

ANNCR: Leaving a legacy is something
most of us dream about. Now you can turn
your dreams into reality when you partici-
pate in the Community Legacy campaign at
Nechako Valley Credit Union. When you
make a new deposit, for as little as $1,000,
for 1, 2, 3, 4, or 5-year terms, the credit
union will donate 1% of the amount to
community projects including housing for
seniors and health care. Call for full
details. Nechako Valley Credit Union ...
everything we do, we do for you.

LT 453 DD T W R

s

i
i
¥
by
N
b
I
&
o
b
&

“Numbenr Five”
ANNCR: At Nechako Valley Credit Union,
we believe in giving back to our commu-
nity and that’s why we’ve introduced
Legacy Deposits. We will donate 1% of all
new monies raised in our Legacy program
to community projects. For example, the
Auxiliary of the Stuart Lake Hospital is
working on renovations to its Palliative
Care Ward and will be receiving assistance
from us. To learn more about how you can
leave a legacy, call or visit your nearest
branch. Nechako Valley Credit Union ...
everything we do, we do for you.

£, p o5 T S A A P

Invest in yourself.
iavest m your community.

John Tieriey and Generol Mumager Ken Dickson pose by the sign at the entronce fo
Stteast Loke Hospitad. wirich will be one of the beneficiaries of finding from this campaign. Proceeds will
he used for repenationy w the Palliative Care Ward.

Introducing Community Legacy Deposits

Now yau can invest (or your future and improve the community al the same time. When you take

4 or 5 year GIC. we uot anly pay you an interest rute guaranteed for the full tenn, 1
the amouns will be donated for community projects such as seniors housing and
health care. The minimum amount is $1000 and the deposits are avaitable outside or within you

SP. Call or visit our closest branch for camplete details, and help
build a lusting legacy.

Everything we do,

Help us reach we do for you_

Vanderhoof

> Fort St. James
186 West Columbia Street Nechako Valley 602 West Stu;;‘\sgg\é:
Phone: 567-4737 Credit Union Phone_
Fax: 567-2493 Fax: 296-8119
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[ Invest in yourself, cI'Edit Uninlﬁ

Invest in your community.

T . T T

e carived rough commanite domations
A0t Flaterud, Bowric Leany, Audver Carfson,

30-Second Radio Spots

“Number Eight”

1ST ANNCR: Have you noticed the giant
thermometers outside the credit union
branch?
2ND ANNCR: Yeah. Do they think we
need to be reminded of the temperature?
1ST ANNCR: No, silly, it’s their way of
186 West Columbia Streot o Valley 602 West Stuart Drive : keeping the Community informed about
Fax: seranes e Union e s96.0110 "T: tzf;\;eovag&ecsl; 0(; the Lﬁ?ff)y program.
e ased o0 net : yeah!l bought one o
-..,-a@&m those term deposits and they told me
that 1% would be donated to a commu-
nity project.
1ST ANNCR: So did L. Let's take out

Ny NOow you can invest for your futuce and improve the community at the same time When yau Lake
! C Puy you an interest rate guaranceed for the full term,
cd tie community projects such as semiors housing and
re. The mininum amount is $ 1000 and the deposits ace available oulside or within you
o visit our closest branch for comptete details. and help
asting legacy.

Everything we do,

Holp us reach we do for Y01

our goal!

Vanderhoof Fort St. James

This campaign was promoted with eight different radio spots as well as print another one and help them reach their
ads. The ads on this page depict the Nechako View Senior Citizens Home, at goal of $3 million

which six new duplexes will be funded in part by the credit union campaign. Also, . "

large graphics of thermometers were posted outside each of the credit union's two )| 2D ANNCR: Great 'de,a' .

branches to record progress toward the fundraising goal. :] VOICEOVER: Help build a lasting legacy.

Call or visit for complete details.

Invest in yourself,
Invest in your community.

“Number seven”
FEMALE ANNCR: Want to do something
for your community ... and me?
MALE ANNCR: Sure, what?
FEMALE ANNCR: Take out a term
deposit from Nechako Valley Credit
Union for one to five years.
MALE ANNCR: What's the catch?
FEMALE ANNCR: The “catch” is the
credit union will donate 1% of all new
deposits to a local community project.
MALE ANNCR: Such as?
FEMALE ANNCR: The Nechako View
Seniors Home and the Stuart Lake
Hospital Palliative Care Ward.
MALE ANNCR: Sounds great, but where
do you fit in this equation?
FEMALE ANNCR: Make the deposit in
my name.
VOICEOVER: Help build a lasting legacy:.
Call or visit our nearest branch for
complete details.

1
¥
T

o vy

Arr Flaterud cxends his thanks 10 General
appreciation of the coodit wion's funding assistance with the consruction of
aka Few Semiar's Home.

Now you can invest for your future and imprave the commmunity at the saine time. When you take
outal, 2, 3.4 or § year GIC, we aot only pay you an intecest rate guarantecd for the full e,
but 1942 of he amount will be donated for community projects such as semions housing and
beatth care. The minismum amount is S1000 und the deposits arc available outside ot withis you
RRSP. Call ar visit our closest branch far complete details, and hotp build 4 lasting legacy.

Everything we dg
we do for you

Vanderhoof . <7 Fort St. James
186 West Columbla Street Nechako Valley 602 West Stuart Drive
Phone: 567-4737 . Credit Union Phone 996-3667
Fax: §67-2493 redit nion Fax: 9968119
. 1% is based

Aew funds deposited st the credit union
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Gredit Union

Creston & District Credit Union
Creston, B.C., Canada « Assets: $61 miltion
Contact: Jim Miller 250-428-5351
Agency: Wayne McKay & Associates Ltd. (North
Vancouver, B.C., Canada
Agency Contact: Wayne McKay 604-88-5855
Objectives: To introduce changes to account structure
and revised service charges
Targets: Residents of area
Media: Point of service
Weh site: www.cdcu.com

FANS & M()RTCAGES

P ATIRIA TS FERETTR]

INVESTMENTS

[live Novempg,

SAVINGS ACCOUNTS

e OUING ,:\CC()\:.-.\'\'S - - ~—
CuRi This series of product brochures boasts digital photographs
of British Columbia's Creston Vatiey. They update the previous

in-house handouts, which featured photographs of customers.

[ INTRODUCING'PREM{UM.TERM

Just as the credit union places great value on premium service, o, 100, does it

&l offer premium products and premium rates. For a limited time, up to the end of
the RRSP season on March 3, 2003, you can take advantage of our Premium
Term Deposit:

Grand Forks District Savings Credit Union
Grand Forks, B.C., Canada * Assets: $150 million
Contact: Cathy Manson 250-442-5511
Agency: Wayne McKay & Associates Ltd. (North Vancouver,
B.C., Canada)
Agency Contact: Wayne McKay 604-988-5855

qc\‘.‘c““
Compeiitive interest rate “\v.(‘-\’“‘ . \
" W
Annual compounding \/—/‘ ‘
Minimum deposit = $500.00 ¢

Also avai as 4 d deposits — mini $1000.00

Three year locked in term

Make your RRSP contribution now and start caming an attractive return

immediatety. It also makes a great investment outside your RRSP. Call or visit
our branch and speak 10 one of our friendly service representatives.

People before profits

®

ARTN
e

Ohjectives: An early kick-off for the registered retirement
savings campaign.

Targets: Residents of area

Media: Newspaper, point of purchase

Web site: www.gfdscu.com
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Financial

Advertising

Review

The Monthly Aduvertising Report about Banks,
Savings & Loans, Insurers and Mortgage Bankers

A Publication of The Business Word Inc.

Review will get your
give your adver-
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advertising
d for all
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uices flowing and
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picts actual creative

Finan
creative |
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Review is a sh
ideas, conceplts 2
media. Each issu€ de e
campaign material...that

Our guarantee: If at any time during your subscrip-
tion you decide, for whatever reason, that you no
longer wish to receive FAR, simply notify us and we
will refund the unused portion of your subscription.

www.BusinessWord.com
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Gredit Union
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Municipal Credit Union

New York « Assets: $1 biflion

Contact: Steve Kibitel 212-238-3354

Agency: Austin & Williams (Hauppauge, N.Y.)

Agency Contact: Rick Chiorando 631-231-6600 Ext. 180
Objectives: To promote automobile loans and home equity

lines of credit.
Targets: Existing customer base
Media: Newsnaner. in-hause nnsters
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Submission Form

DEADLINE for each month is the first of the preceding month.

Financial Advertising Review welcomes submissions from banks, savings & loans, credit unions and other financial
institutions across North America. All campaign elements are accepted, including but not limited to newspaper,
radio, television, outdoor, point of purchase, flyers, direct mail, statement stuffers and lobby signage. We charge no
fee for inclusion in our monthly publication, which reaches marketing directors, ad agencies and bank executives
everywhere in the United States and Canada.

Especially innovative or thorough campaigns may be included in our Ad Talk or Features Gallery along with an
article highlighting the details of the campaign’s creation, goals and results. Campaigns may be gigantic and nation-
wide in scope or local programs created for pennies. We're looking for advertisements that are dynamic, well-
executed and effective. Feel free to tear out or photocopy this form, and send in your submissions today!

Ad Headline:

Date submitted:
Subject:

Contact @ Bank/S&L/CU:
Name of Institution:

Address (street, city, state, ZIP):
Phone number: Fax: E-mail:

Most current asset figure:
Web site:

Agency:
Address (street, city, state, ZIP):
Phone number: Fax:_ E-mail:

Contact:

Objectives of the ad/campaign — Competitive situation or strategy:

Target(s) of this ad:
Media used:

(1 Newspaper v (A Point of Purchase
[ Magazine , (1 Radio [ Statement Stuffers
(] Direct Mail ([ Outdoor Other:

Duration of campaign:

Results (# of new accounts, calls tracked, comments from consumers, etc.):

Fax: 303-290-9025

We prefer receiving your ad materials electronically via disk or e-mail. Our native format is QuarkXPress for
Macintosh. Preferred electronic formats are Quark files, lllustrator EPS, Photoshop TIF/EPS or PDF-ask if you have
another format. We also accept ad slicks, veloxes, PMTs, stats, paper linotronic output, or printed copies. We promptly
return all Zip disks as we use them. Audio cassettes, TV stills, videos in VHS format or slides should also be sent to:
Tom Rees, Financial Advertising Review, 11211 E. Arapahoe Road, Suite 101, Centennial, CO 80112-3851
Phone: 303-967-0109 Fax: 303-290-9025 E-mail: Tom.Rees@businessword.com
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Heliday greetings reap $30 million for U.S. Bank

U.S. Bank, Minneapolis, contacted 183,235 customers
or potential customers Dec. 12, wishing them happy
holidays, thanking them for their business and netting
more than $30 million worth of new business.

The U.S. Bancorp “business blitz” covered major
metro markets and small towns across the organiza-
tion's 24 state geographic footprint. Participants in the
one day calling effort included representatives of many
divisions, including middle market and large corporate
banking divisions, commercial banking, treasury
management, trust, and small business banking.
According to the bank’s Dec. 20 news release, callers
more than doubled their goal of 80,000 calls, completing
183,235 sales calls. These included nearly 80,000 sales
calls by the consumer banking division, 68,156 sales
calls by the combined metro and community banking
branch representatives, 8,648 sales calls by private
client group and asset management division and 8,508
sales calls by middle market and large corporate calling
officers.

Citizens Bank donation to help a distressed area

Citizens Bank of Pennsylvania, headquartered in
Pittsburgh, will award a $2.5 million grant to
Wilkinsburg, Pa-based Hosanna House, pending
approval of its application to The Pennsylvania
Department of Community and Economic Development.
The grant will assist the organization to expand its serv-
ices, which include youth services, family support,
addiction recovery support, and job training. Wilbur
Young, mayor of the distressed Wilkinsburg community,
said, “The Hosanna House turns...despair into hope for
more than 25,000 people every year...” The grant will be
paid out over a period of 10 years. Citizens Bank,
committed to additional supportive efforts, also will
donate computers to Hosanna House and provide
community workshops about banking.

ies

Seattle credit union adopts quality name

Seattle Telco, one of the largest credit unions in
Washington state, changed its name to Watermark Credit
Union, effective Jan. 1. The new name was developed
with the help of Weber Marketing Group and James
Clark Design Images, both based in Seattle. A watermark
is a handcrafted signature used to mark paper or docu-
ments of very high quality. The word also is related to
computer security and was chosen to appeal to
consumers affiliated with Puget Sound’s more than 1,000
technology and service companies. The credit union
was formed in 1938, to be used by employees of Pacific
Telephone and Telegraph. Today, membership is open to
anyone in the state.

Rlaska Bank invites photographic contributiens
Northrim Bank, Fairbanks, Alaska, invited customers
to submit their favorite “Great Alaska Photos” to appear
on the bank’s Web site, www.nrim.com. Selected photos
will appear on the home page for two to four weeks, and
winners also will receive coffee mugs designed by Alaska

artist Carolee Pollock.

Seattle welcomes WalViu's hunger tor office space

Washington Mutual (WaMu), based in Seattle, has been
“a savior for the landlords in Seattle,” according to a
realtor quoted recently in an article in Seattle Times. The
article said that since the beginning of 2000, the bank
has doubled the space it leases in 17 buildings in down-
town Seattle and outlying markets. Not counting its
branches, the bank occupies about 1.7 million square
feet of office space in the Puget Sound region. The
article described that space as “enough to fill Seattle's
tallest skyscraper, the Bank of America Tower, and then
some.” (Irony intended?) In the past two years, WaMu
increased its work force in the Seattle area to 6,800 from
4,300. Also, it has doubled its staff nationwide. M

Agerncy Index

Many thanks to those whose efforts make this publication possible. We list the names of the advertising agencies that create the ads chosen for each issue. When no agency name
is listed, the work has been done in-house. if a miscredit appears, please let us know as soon as possible so we can correct any errors quickly.

Austin & Williams (Hauppauge, N.Y.) . ... ... 14-15, 16-19, 29 Luquire George Andrews Inc. (Charlotte, N.C)) . ... ... 10-13
Design Works Group (Wichita Falls, Texas) . .. ... ... 24-25 Musselman Advertising, Inc. (Allentown,Pa.) . ... .. .. 20-21
Gearon Hoffman (Boston) . . . .. .. ... ......... 22-23 Wayne McKay & Associates Ltd.
(North Vancouver,B.C) ... ... ... ... .... 26-27, 28,
Compass Bank (New Bedford,Mass.) . . . ........... 22-23 Municipal Credit Union (New York) . . .. ... ... ... .. 29
Creston & District Credit Union (Creston,B.C) . . . . ... .. 28 Nechako Valley Credit Union (Vanderhoof, B.C.) .. .. .. 26-27
FCFCU Federal Credit Union (Ft. Sill, Okla.) . .. ... ... 24-25 Provident Bank (Montebello, NY.) . ... .. ... .. ... 14-15
Grand Forks District Savings Credit Union (Grand Forks, B.C.) Roslyn Savings Bank (Jericho, N.Y.) . . .. ... ... ... 16-19
................................... 28 Wachovia Corp. (Charlotte, NC) . ... ... ........10-13
Lafayette Ambassador Bank (Easton,Pa). . . ... ... .. 20-21 Young Americans Bank (Denver) . . ... ... ... . ... 1,39
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Attention Ad Agencies

Do you have hospital b
or health care clients?

Subscribe to

HEALTHCARE

ADVERTISING REVIEW

Call for aFree Issue 800-328-3211

EXCLUSIVE RESEARCH
ASSISTANCE

Financial Advertising Review maintains a file of
hundreds of industry advertising campaigns as shown
in previous issues. We make these available to save you
time in your research efforts. You are welcome to make
your selection from the list below.

RESEARCH REQUEST

SUBSCRIBER RATES:
[ $20 one topic 0 $50 three topics
O $35 two topics O $60 four topics
Non-subscribers: $60 per topic
Custom topics not listed below: $60/hour

Please print clearly

NAME TITLE
COMPANY

ADDRESS

CITY STATE ZIP,
PHONE FAX

_AVAILABLE RESEARCH TOPICS

Clearly circle the topics that you wish to order

ATMs Kids’ banking
CDs Loans
Checking (includes free accounts) Agricultural
Commercial Auto
Community/local banks Consumer
Community outreach/sponsor Home equity
Convenience Mature market
Construction Mergers

Credit unions Money market
Debit cards Mortgage
Financial counseling Name change
Grand openings Newsletters
Holiday oriented Premiums/promotions
Image/branding Relationship
Internet banking Smalil business
Investment services Savings

IRAs Trust services

Please allow 2 business days for processing. Rush orders (1 business day) add
50% to report rate. All orders sent by First Class Mail unfess otherwise arranged.

Financial Advertising Review

The Business Word Inc. « 11211 E. Arapahoe Rd., Ste. 101 Centennial, CO
80112-3851 + FAX 303-290-9025 + TOLL-FREE 800-328-3211

Invest in your own subscription to Financial

Advertising Review. Every issue will bring a
creative “shot in the arm” to your advertising. It's
loaded with detailed advertising exgmples and useful

creative ideas.

O One year $294
O Two years $514 (save $74)

__ Payment enclosed __ Bill me PO. #
__ Charge it __MC __VISA
Card # Exp. Date

Name on Card
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T&y;yﬂ’,«’,-éﬁ

Signature

Phone

Name

Title

Company

Address

City

Type of Business

State 21P

Note: Canada and Mexico add $10 per year for surface delivery. All other

foreign subscriptions add $15 per year.

Send info about

PROFILES IN HEALTHCARE MARKETING
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Exhibit 61

Petitioner’s Exhibit 61
Couch/Braunsdorf Affinity.
Inc. v. 12 Interactive, LL(

Cancellation No.
92/051,006




PerksCard Network Named New York State Cooperative and Experiential Education Ass... Page 1 of 3

Free Press Release Aresty s mom” Logint . (ERTRY

: .
Press refease distribution service since 2001, lose weight Submit Qu;

tndustry  Technology

QUICK LINKS: Art & Entertainment  Automotive  Business Computer  Education  Health Home & Family  Lifestyle

You are here: Home » Business: Other, PerksCard Network Named New York State Cooperative and Experiential Education...

PerksCard Network Named New York State Cooperative and Experiential Education Association Employer
of the Year

Qctober 14, 2010 Qwher news Butalo New Yors, United States of Amenca

135

Hot Topics
PcrksCard' Network Naméd New York State Cooperative and Experiential Education Association Employer of the Focus Topics More Topics
Year
business book
- Ads by Google Aarp Discounts Press Release Beer NHS Discounts . .
lia sophia
Chicago Coupons wew Groupon.comeChicago FOR IMMEDIATE RELEASE forced matrix
1 ridiculously huge coupon a day. It's like doing ~ Buffalo, New York, United States of America OFFLINE DATA ENTRY JOBS
Chicaga at 90% off! (Free-Press-Release.com) October 14, 2010 - Jaypen Growp
AARP - Official Site wwAsRe.on PerksCard Network. an Augeo Affinity Marketing
- . ) f ith
Join AARP Today for Discounts on Travel, company and premier loyalty savings and B
Insurance & Much More! discount network, has been awarded the New milasta bodrumda emlak
Looking for a Job? snagasoh cem York State Cooperative and Experiential business card designs
Apply to Great Part-Time and Full- Time Hourly ~ Education Association Employer of the Year List of Top companies tndia
Jobs in Your Area Now! (NYSCEEA).

Avinash Bhosale
Print R(.estlaurant C\:oupons'-:m, ShopatHorne com The NYSCEEA award, given out annually,
100's of Printable Coupons Coupons from

1.000's of Reslaurants recognizes outstanding contributions and

ads by Goole accomplishments in the field of cooperative United States of America
5 ‘008
Y and/or experiential education. Each year only one

. K Us Main Cities
employer is selected. Some recent past winners

include Enterprise, Big Brother/Big Sister, Pall Corporation, and McGladrey, McGladrey and Pulien. Brooklyn Chicago

Atianta Philadelphia
PerksCard is being recognized for its support of the students at Suffolk Community College. PerksCard o i .
employees have long served as advisory committee members to the College, conducting mock interviews, enver inneapolis
appearing on employer panels. participating in career and internship fairs, and partaking in formal reviews Portland Los Angeles
of students’ resumes during their Resume Challenge. In addition, PerksCard employs many Suffolk Miami Phoenix
Community College interns and involve them in the vast array of day-to-day activities, from answering Las Vegas San Diego
customer service calls, to responding to prospects through email, to managing direct mail campaigns, to .

L | . L . . . ) 3 X Seattle San Francisco

assisting with production and aiding in the creative and graphic design of promotional materials. Chris
DiRusso, Vice President of Operations at PerksCard, says, "One of the most gratifying parts of working San Jose Dallas
with the students is watching them leam so much. And we love to see the drive they have in getting Kendall Park New York
prepared for graduation and finding the career paths that are right for them " Houston Washington

PerksCard will receive a recognition plague and officially be awarded the NYSCEEA Employer of the Year

at the annual NYSCEEA Conference held from Qctober 17 - 19, 2010. . .
India, Republic of

About PerksCard Network: india Main Cities

. Ind Jaipur
Founded in 1988, PerksCard Network is an employee benefit savings program that human resources and ndore ey
benefits departments, associations and other organizations can offer to their employees and members. NOIDA Hyderabad
PerksCard cardholders are offered a one-stop shopping experience, aliowing them to view and shop for Ahmedabad Calcutta

products and services avaitable exclusively to them from local merchants in their communities, as well as

Bangalore Mumbai
from many of today's most popular national brands. Additional perks include special promotions through . i
. . . . Coimbatore Ghaziabad
featured partners, an online mall that provides vast number of businesses and categories for employees
and members to choose from, and a full menu of valuntary benefits, insurance, rewards, points and . Bhopal Gurgaon
lifestyle discounts. PerksCard was acquired by Augeo in 2008. . Lucknow Cochin
Nagpur tudhiana
For more information about PerksCard Network, visit: www.perkscard.com .
Pune Chennai
About Augeo Affinity Marketing: Chandigarh New Dethi

http://www.free-press-release.com/news-perkscard-network-named-new—york-state-cooper... 12/1/2010



PerksCard Network Named New York State Cooperative and Experiential Education Ass... Page 2 of 3

Founded in 1998, Augeo is a diverse loyalty marketing cormpany that works with clients to attract and

retairtheircustomersTmembersandempioyees-thronghrincentive-and-recognition-programs—custormized
points/rewards programs. savings networks and insurance/voluntary benefits solutions. With proven
expertise in program design, technology. database design. marketing, operations and vendaor
acquisition/management, Augeo provides customizable and flexible programs that are tailored and
managed to deliver specific results based on each client's business abjectives.

Augeo is organized into 4 business units including 1) Augeo Incent for employee recognition and incentive
programs. 2) Augeo Loyalty for Customer points and rewards programs, 3) PerksCard for discount partner

networks, and 4) Augeo Benefits for insurance and voluntary benefit programs.

For more information about Augeo Affinity Marketing. visit www.augeomarketing.com

free-press-  PeiksCard Reviews  PerksCard.com Reviews
elegse.com

Share |

Contact Information

Name: Kevin Perks
Company: PerksGroup
Telephone: 631-941-4812
Email: *“"@gmau com%20

Print Emait 1o Friends Emad o Author 1y Report Abuse
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Upcoming Trade Show New Press News New Exclusive News More Press News

International Education Fair-ltaly
When: 2010 12.02~2010G.12.03

Where: Vicenza. ltaly

industry: Business Services

International Education Fair-Estonia
When: 2010.12.02~2010.12 04

Where: Tallinn. Estonia

Industry: Busmess Services

Youth Information Fair Teeviit
When: 2010.12.02~2010.12.04
Where: Tallinn, Estoria

Industry: Business Servicas

Post your news to the World.
See you news here immedialely It's easy and free!
Create free account or Login

More-imBusiness
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Advertising / Marketing
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Country | AllNews | Submit Press Release |
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Looking for a Job? SnagAdat com ) Copyright ©
Apply to Great Part-Time and Full- Time Hourly pyng

Jobs in Your Area Now! 2001-2010 Free-Press-Release Inc. All rights reserved

Print Restaurant Coupons www.shopatHeme com

100's of Printable Coupons Coupons from
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About PerksCard Network:

Founded in 1988, PerksCard Network is an employee benefit savings program that human resources
and benefits departments, associations and other organizations can offer to their employees and
members, PerksCard cardholders are offered a one-stop shopping experience, allowing them to view
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insurance, rewards, points and lifestyle discounts. PerksCard was acquired by Augeo in 2008.
For more information about PerksCard Network, visit: www.perkscard.com

About Augeo Affinity Marketing:

Founded in 1998, Augeo is a diverse loyalty marketing company that works with clients to attract and
retain their customers, members and employees through incentive and recognition programs,
customized points/rewards programs, savings networks and insurance/voluntary benefits solutions.
With proven expertise in program design, technology, database design, marketing, operations and
vendor acquisition/management, Augeo provides customizable and flexible programs that are tailored
and managed to deliver specific results based on each client's business objectives.

Augeo is organized into 4 business units including 1) Augeo incent for empioyee recognition and
incentive programs, 2) Augeo Loyalty for Customer points and rewards programs, 3) PerksCard for

discount partner networks, and 4} Augeo Benefits for insurance and voluntary benefit programs.

For more information about Augeo Affinity Marketing, visit www.augeomarketing.com
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SECTION: EXPANDED REPORTING; Pg. 67
LENGTH: 753 words

HEADLINE: THEUFORCE.COM;
New Group Buying Website TheUForce.com Goes Live

BODY:

Introducing TheUForce.com, a new group buying marketplace that harnesses the power of social media to allow
consumers to join together and demand the best value for products and services. The site, which has just launched, is
backed by the power of more than five million buyers poised and ready to make deals online.

Like Groupon or Living Social, TheUForce.com enables consumers to group together to get discounts on products
and services. But unlike those sites, TheUForce.com allows consumers to buy what they already know they want.
Rather than waiting for deals to come to them, members of TheUForce.com create buying missions that specify
products or services they wish to buy, then band together with other buyers to force personalized group deals on the site.

National brands in categories like travel, wireless, computer hardware, eye care, floral gift, diet plans and financial
services -- including Travelocity, WireFly, Lenovo and AC Lens -- make group offers to provide the requested product
or service at a price that reflects that buying power. Other seller categories will include home services, car sales and
services, pet products and services, and home improvement, with more being added daily.

TheUForce.com, supported by an advisory board including C-level executives from Best Buy, eBay, Harris
Interactive and Experian, first came on the scene in February 2010 to recruit members interested in finding deals. In
May, the company entered an agreement with Augeo Affinity Marketing, St. Paul, Minn., to reach more buyers. That
deal instantly added more than five million consumers to TheUForce.com member base by partnering with Augeo’s
PerksCard platform, used by companies like Starbucks, Home Depot, Nascar and Pepsi as an employee benefit
program.

TheUForce.com model offers sellers compelling economic benefits as well, including lower marketing costs,
improved promotion conversion and promotional response speed. "We lower marketing costs for sellers because we
already have members who have specific wants,” says Andrew Atkin, founder and CEQ, TheUForce.com. "There's no
need for companies to advertise to find that needle in a haystack -- they can turn right to TheUForce.com and find
consumers ready to buy."

Sellers are anxious to tap into this new marketplace. “The ability to attract an active audience of shoppers engaged
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in the buying process was a key factor in our decision to work with TheUForce.com,” says Robert Drumm, marketing
manager, AC Lens, the full-service, direct delivery contact lens supply company.

"Lenovo is partnering with TheUForce.com to deliver special product and service offers right to the millions of
members who are interested and looking to buy," says Darryl Bryan, Affinity Program Manager, Lenovo, a computer
and technology product and service company. "That means we can reduce marketing costs and move inventory more
quickly -- and we reach an audience that is receptive to our offers.”

In China, group buying, or tuangou, is a hot shopping trend. At a Chinese site like Qeeka.com, shoppers join a
group looking for a deal, and are then sent to a retailer at a particular time to negotiate in-person, en masse.
TheUForce.com improves on this model by taking it online, aggregating member needs and facilitating negotiations
between the buying group and a retailer or service provider.

"Examples of current offers on TheUForce.com include 20-100 dollars off the lowest guaranteed hotel prices
through our travel provider and five percent off the price for a leading manufacturer’s laptops and other computers,”
says Atkin. "That's better savings than most consumers can find just searching online on their own."

TheUForce.com, the world's first social marketplace, is a Minnesota-based company led by Andrew Atkin, a
senior executive with 23 years of experience starting and re-starting companies. Atkin founded ClickIQ, an
industry-leading market research technology platform that has been adopted by national brands like Best Buy, Gateway,
Pizza Hut and Johnson & Johnson. Anyone can create a personal MarketPlace in a five-minute, four-step process by
visiting www.TheUForce.com and registering to become a member. You may also follow us @theuforce, find us on
Facebook at UForce, and read our blog at http://themarketplaceproject.wordpress.com/.

Keywords: Advertising, Marketing, TheUForce.com. This article was prepared by Business & Finance Week
editors from staff and other reports. Copyright 2010, Business & Finance Week via VerticalNews.com.
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LENGTH: 752 words

HEADLINE: THEUFORCE.COM;
New Group Buying Website TheUForce.com Goes Live

BODY:

Introducing TheUForce.com, a new group buying marketplace that harnesses the power of social media to allow
consumers to join together and demand the best value for products and services. The site, which has just launched, is
backed by the power of more than five million buyers poised and ready to make deals online.

Like Groupon or Living Social, TheUForce.com enables consumers to group together to get discounts on products
and services. But unlike those sites, TheUForce.com allows consumers to buy what they already know they want.
Rather than waiting for deals to come to them, members of TheUForce.com create buying missions that specify
products or services they wish to buy, then band together with other buyers to force personalized group deals on the site.

National brands in categories like travel, wireless, computer hardware, eye care, floral gift, diet plans and financial
services -- including Travelocity, WireFly, Lenovo and AC Lens -- make group offers to provide the requested product
or service at a price that reflects that buying power. Other seller categories will include home services, car sales and
services, pet products and services, and home improvement, with more being added daily.

TheUForce.com, supported by an advisory board including C-level executives from Best Buy, eBay, Harris
Interactive and Experian, first came on the scene in February 2010 to recruit members interested in finding deals. In
May, the company entered an agreement with Augeo Affinity Marketing, St. Paul, Minn., to reach more buyers. That
deal instantly added more than five million consumers to TheUForce.com member base by partnering with Augeo's
PerksCard platform, used by companies like Starbucks, Home Depot, Nascar and Pepsi as an employee benefit
program.

TheUForce.com model offers sellers compelling economic benefits as well, including lower marketing costs,
improved promotion conversion and promoticnal response speed. "We lower marketing costs for sellers because we
already have members who have specific wants," says Andrew Atkin, founder and CEO, TheUForce.com. "There's no
need for companies to advertise to find that needle in a haystack -- they can turn right to TheUForce.com and find
consumers ready to buy."

Sellers are anxious to tap into this new marketplace. "The ability to attract an active audience of shoppers engaged
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in the buying process was a key factor in our decision to work with TheUForce.com,” says Robert Drumm, marketing
manager, AC Lens, the full-service, direct delivery contact lens supply company.

"Lenovo is partnering with TheUForce.com to deliver special product and service offers right to the millions of
members who are interested and looking to buy," says Darryl Bryan, Affinity Program Manager, Lenovo, a computer
and technology product and service company. "That means we can reduce marketing costs and move inventory more
quickly -- and we reach an audience that is receptive to our offers."

In China, group buying, or tuangou, is a hot shopping trend. At a Chinese site like Qeeka.com, shoppers join a
group looking for a deal, and are then sent to a retailer at a particular time to negotiate in-person, en masse.
TheUForce.com improves on this model by taking it online, aggregating member needs and facilitating negotiations
between the buying group and a retailer or service provider.

"Examples of current offers on TheUForce.com include 20-100 dollars off the lowest guaranteed hotel prices
through our travel provider and five percent off the price for a leading manufacturer’s laptops and other computers,”
says Atkin. "That's better savings than most consumers can find just searching online on their own."

TheUForce.com, the world's first social marketplace, is a Minnesota-based company led by Andrew Atkin, a
senior executive with 23 years of experience starting and re-starting companies. Atkin founded ClicklIQ, an
industry-leading market research technology platform that has been adopted by national brands like Best Buy, Gateway,
Pizza Hut and Johnson & Johnson. Anyone can create a personal MarketPlace in a five-minute, four-step process by
visiting www.TheUForce.com and registering to become a member. You may also follow us @theuforce, find us on
Facebook at UForce, and read our blog at http://themarketplaceproject.wordpress.com/.

Keywords: Advertising, Marketing, TheUForce.com. This article was prepared by Marketing Weekly News editors
from staff and other reports. Copyright 2010, Marketing Weekly News via VerticalNews.com.
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LENGTH: 501 words
HEADLINE: PerksCard Announces New Q1 Clients and Over 200,000 New Cardholders
DATELINE: ST. PAUL, Minn., April 28
BODY:

ST. PAUL, Minn., April 28 /PRNewswire/ -- PerksCard Network, an Augeo Affinity Marketing company,
launched 15 new programs for clients and distributed over 200,000 new PerksCards in Q1. The new clients represent
various verticals including government, healthcare, education, entertainment, insurance and manufacturing. PerksCard

is a premier lifestyle discount program that can be offered to employees, members and other consumers, saving them
money on products and services they use every day in the communities where they live, and through online purchases.

"We are very excited to launch so many new PerksCard programs in Q1 and will be working to bring on the local
merchants that will be part of each program," commented Bob Dow, President of PerksGroup. "This is a win-win for
employees and members of participating organizations and local area merchants. The employees and members will
receive real savings/access and the merchants will receive increased traffic, marketing and a way to promote special
offers.”

About PerksCard Network:

Founded in 1988, PerksCard Network is a savings and discount program that employers, associations and other
organizations can offer to their employees and members. PerksCard cardholders are offered a one-stop shopping
experience, allowing them to view and shop for products and services available exclusively to them from local
merchants in their communities, as well as from many of today's most popular national brands. Additional benefits
include spectal promotions through featured partners, an online mall that provides vast number of businesses and
categories for employees and members to choose from, and a full menu of voluntary benefits, insurance, rewards, points
and lifestyle discounts. PerksCard was acquired by Augeo in 2008.

For more information about PerksCard Network, visit: www.perkscard.com

About Augeo Affinity Marketing:

Founded in 1998, Augeo is a diverse loyalty marketing company that works with clients to attract and retain their
customers, members and employees through incentive and recognition programs, customized points/rewards programs,
savings networks and insurance/voluntary benefits solutions. With proven expertise in program design, technology,
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database design, marketing, operations and vendor acquisition/management, Augeo provides customizable and flexible
programs that are tailored and managed to deliver specific results based on each client's business objectives.

Augeo is organized into 4 business units including 1) Augeo Incent for employee recognition and incentive
programs, 2) Augeo Loyalty for Customer points and rewards programs, 3) PerksCard for discount partner networks,
and 4) Augeo Benefits for insurance and voluntary benefit programs.

For more information about Augeo Affinity Marketing, visit www.augeomarketing.com

SOURCE PerksCard Network

CONTACT:Bob Dow, President of PerksGroup, +1-631-941-4613, bobdow@perkscard.com; or Marissa Kristal of
Augeo Affinity Marketing, +1-651-204-5754, mkristal@augeomarketing.com

URL: http://www.prnewswire.com
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LENGTH: 454 words

HEADLINE: United States : PerksCard Network Launches New Website Platform Promoting Loyalty. Savings and
Discounts

BYLINE: sapna03
BODY:

PerksCard Network, a premier loyalty savings and discount network, announces the launch of a new website and
program platform.
The PerksCard program is a lifestyle discount and saving program enabling industry leaders to attract and retain their
customers, members and employees. Through its customizable platform, PerksCard provides individuals with access to
discounts and savings on products and services they use every day in their communities and online.

The new program platform offers enhanced tracking, reporting and marketing capabilities, and the new PerksCard
Network website (www.perkscard.com) provides users a more efficient and seamless experience so they can quickly
search for local merchant discounts, featured offers, online mall offers, and insurance/voluntary benefits.

Highlights of the PerksCard Netwerk include: Local Merchant Discounts - PerksCard makes it easy for cardholders
to locate discounted products and services from local merchants in the communities where they live.

Featured Partners - PerksCard participants receive further discounts and special promotions through a network of
Featured Partners, made up of national retailers and service organizations, which offer individuals unique savings and
discounts.

Online Mall - Participants can search and compare prices through access to PerksCard Network's Online Mall.
Purchases are securely made using a major credit card, and the Online Mall provides a vast amount of businesses and
categories for individuals to choose from.

Insurance/Voluntary Benefits - An added value of being part of the PerksCard Network is the opportunity to access
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voluntary benefits and insurance coverage. Coverage is provided by industry leading carriers in all 50 states, and
insurance calls are handled by licensed insurance representatives. Participants may inquire about health insurance, auto,
home and life insurance, dental, limited medical benefits products, and more.

Local Mapping - With Local Mapping, participants can search for specific merchant discounts in their neighborhood
simply by entering their zip, address, or city/state. Search results are listed in an easy to read format and are mapped for
location identification.

Merchant Benefits - Merchants in the PerksCard Network are able to effectively promote their businesses by posting
information about their businesses, discounts/offers, and printable coupons to the PerksCard website, as well as
through periodic emails sent to registered PerksCard members. In addition, new, time-saving management tools can
help merchants run their businesses more efficiently, and all merchants will automatically get access to a wide selection
of discounts specifically for business owners.

Ltd.
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LENGTH: 855 words

HEADLINE: PerksCard Network Launches New Website Platform Promoting Loyalty, Savings and Discounts
DATELINE: ST. PAUL, Minn., March 23
BODY:

ST. PAUL, Minn., March 23 /PRNewswire/ -- PerksCard Network, a premier loyalty savings and discount
network, announces the launch of a new website and program platform.

The PerksCard program is a lifestyle discount and saving program enabling industry leaders to attract and retain
their customers, members and employees. Through its customizable platform, PerksCard provides individuals with
access to discounts and savings on products and services they use every day in their communities and online.

The new program platform offers enhanced tracking, reporting and marketing capabilities, and the new PerksCard
Network website (www.perkscard.com) provides users a more efficient and seamless experience so they can quickly
search for local merchant discounts, featured offers, online mall offers, and insurance/voluntary benefits.

Highlights of the PerksCard Network include:

Local Merchant Discounts - PerksCard makes it easy for cardholders to locate discounted products and services
from local merchants in the communities where they live.

Featured Partners - PerksCard participants receive further discounts and special promotions through a network of

Featured Partners, made up of national retailers and service organizations, which offer individuals unique savings and
discounts.

Online Mall - Participants can search and compare prices through access to PerksCard Network's Online Mall.
Purchases are securely made using a major credit card, and the Online Mall provides a vast amount of businesses and
categories for individuals to choose from.

Insurance/Voluntary Benefits - An added value of being part of the PerksCard Network is the opportunity to
access voluntary benefits and insurance coverage. Coverage is provided by industry leading carriers in all 50 states, and
insurance calls are handled by licensed insurance representatives. Participants may inquire about health insurance, auto,
home and life insurance, dental, limited medical benefits products, and more.
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Local Mapping - With Local Mapping, participants can search for specific merchant discounts in their
neighborhood simply by entering their zip, address, or city/state. Search results are listed in an easy to read format and
are mapped for location identification.

Merchant Benefits - Merchants in the PerksCard Network are able to effectively promote their businesses by
posting information about their businesses, discounts/offers, and printable coupons to the PerksCard website, as well
as through periodic emails sent to registered PerksCard members. In addition, new, time-saving management tools can
help merchants run their businesses more efficiently, and all merchants will automatically get access to a wide selection
of discounts specifically for business owners.

"It is very exciting to see our new platform and technology in the market,” says Bob Dow, President of PerksGroup.
"We have worked long and hard to make PerksCard best-in-class, and will be launching our new platform with some
of the biggest employers in the country. The initial response has been overwhelmingly positive. Our clients see this as a
great retention and motivational tool that adds value and savings for their employees and the merchants will see it as a
means to drive traffic and save money in their business."

ABOUT PERKSCARD NETWORK

PerksCard Network is a savings and discount program that employers, associations and other organizations can
offer to their employees and members. Founded in 1988, PerksCard began managing discount programs for companies
with over 1,000 employees. To date, the PerksCard concept has been implemented in hundreds of major corporations
and affinity groups across the U.S. PerksCard has distributed over 5,000,000 cards. PerksCard is a division of Augeo
Affinity Marketing.

For more information about PerksCard Network, visit: www.perkscard.com

ABOUT AUGEO AFFINITY MARKETING

Founded in 1998, Augeo is a diverse loyalty marketing company that works with clients to attract and retain their
customers, members and employees through incentive and recognition programs, customized points/rewards programs,
savings networks and insurance/voluntary benefits solutions. With proven expertise in program development,
technology, database design, marketing, operations and vendor acquisition/management, Augeo provides customizable
and flexible programs that are tailored and managed to deliver specific results based on each client's performance and
data objectives.

Augeo works with many types of organizations including Fortune 500 companies, small-medium businesses,
hospitals, colleges/universities and associations.

Augeo is organized into 4 business units that include Augeo Incent, Augeo Loyalty, PerksCard and Augeo
Benefits. The headquarter office is located in St. Paul, MN with additional offices in NY and AZ. Augeo employs
approximately 130 people. For more information about Augeo Affinity Marketing, visit: www.augeomarketing.com

SOURCE Augeo

CONTACT:Bob Dow, President of PerksGroup, +1-631-941-4613, bobdow@perkscard.com, for Augeo; or Amy
Murphy, Vice President of Augeo Affinity Marketing, +1-651-204-5734, amurphy@augeomarketing.com

URL: http://www.prnewswire.com
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LENGTH: 836 words

HEADLINE: CHANGE@WORK: Whaddya mean just an intern?;
Imagination and motivation help give students an edge in the working world

BYLINE: PATRICIA KITCHEN. patricia. kitchen@newsday.com

BODY:

Not all workplaces would value a summer intern who takes it upon himself to craft - and wear - a hat made of
balloons. But the sales department of PerksCard, a company that creates discount programs for large corporations,
does.

That's because the intern, David Finkelstein, 20, of Syosset, is working in a pressured sales culture where
motivation - and a spirit of playfulness - are not only welcome, but cultivated.

"The hat was his way of signaling that he was the office's runner-of-the-day. He suggested the role of runner that
rotates among the department's interns as a way to formalize the gofer-assistant duties they typically do: retrieving
faxes, researching sales leads, calculating figures, posting to the sales board, along with trying to maintain an upbeat
buzz.

What Finkelstein did is called taking initiative - seeing a need and making a suggestion. It's one of the qualities that
can turn you into an intern all-star, says Cheryl Davidson, executive director of the Long Island Works Coalition, a
group that, among other things, helps students connect with area internships. It ratchets you up well beyond the
expected baseline behaviors, such as showing up on time and refraining from excessive personal phone or iPod use at
work, she says.

Finkelstein's new job of runner is "creating energy and a sense of camaraderie between the sales reps and the
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interns, as well as fostering a sense of belonging for the students," says Adam Cherney, sales director and intern
coordinator for PerksCard, which is in the process of relocating from Setauket to Islandia. "It makes them feel like a
real part of the team. We will definitely be continuing the runner position in the future.”

Finkelstein not only took the initiative - he also got a good read on the company's culture. Would a balloon hat fly
in, say, a conservative bank or law firm? Not likely. So determining your workplace's culture and boss' style is also a
mark of an intern who is going places, says Chad Foster, Atlanta-based speaker and author of "Teenagers Preparing for
the Real World" (South-Western Educational, $20.95).

Do some reconnaissance about what kind of suggestions are likely to be welcome and what methods would be best
for presenting them and to whom, says Foster, who will be speaking in the fall at a Long Island Works Coalition student
event.

Finkelstein, a marketing major at Bentley College in Boston, says the value his department places on motivation
was apparent. Besides learning from Cherney the basics of how sales get made, he says, he's learned that a fun, exciting
environment can translate to better sales. "When [sales representatives] are on the phone selling, they have to sound
excited. If they're not, other people won't be," he says.

So one of the runners’ jobs is to keep energy high, he says, by shouting out words of encouragement, ringing a bell
when sales are made, posting new sales numbers and, yes, even putting on a goofy hat.

How to be an intern all-star

We'll assume you know the basics about showing up on time, following directions, asking for clarity when you
don't understand something and completing tasks on time. Here are some behaviors and attributes that can put you into
the star category.

Look beyond your immediate task to see how it relates to overall operations, says Cheryl Davidson, executive
director of the Long Island Works Coalition. Adam Cherney, sales director and intern coordinator for Perks Card, tells
of a former intern who "wanted to learn every aspect of the business.” That led him to a full-time job with the company;
he went on to become a top sales producer, and within a year was training others.

Understand that it's not just about completing tasks, it's also about developing rapport and relationships with
people, says Chad Foster, Atlanta-based speaker and author of "Teenagers Preparing for the Real World." In an
unobtrusive way, try to find out more about your colleagues and bosses. Be attuned to their outside interests, career
paths, lives beyond work, he says, with an eye to finding some common interest. And when your internship is finished,
send a thank-you note and stay in touch.

Along those lines, he also suggests you get a good read on various bosses' and colleagues' work styles. Do they
prefer to communicate by e-mail or face to face? Do they prefer to be left alone at certain times? Do they like you to ask
a question immediately or try some preliminary problem-solving first? You increase your chances of coming across
well and getting positive responses when you adapt to their styles.

Wooing interns

71% Interns getting paid

51% Earning at least $11 an hour

7% Increase in paid internships over last year

SOURCE: Survey with 519 responses conducted by Vault Inc.; includes the summer after graduation
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Gaining experience
Number of internships students expect to complete by graduation*
0 16 percent
1 29 percent
2 24 percent
3 21 percent
45 percent
5 5 percent

SOURCE: Survey with 519 responses conducted by Vault Inc.; includes the summer after graduation

GRAPHIC: Newsday Photo/Adam Richins - David Finkelstein, summer intern at PerksCard, sometimes wears a
balloon hat, made for him by a fellow PerksCard employee, while he works. CHARTS: 1) How to be an intern all-star;
2) Wooing interns; 3) Gaining experience (SEE END OF TEXT)
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BODY:
The Long Island Works Coalition honored many local businesses with Workforce Builders Awards.

For school-site activities, LIWC granted School-site Initiatives Awards to Lawyer Norman Sammut, Thomas F.
Dalton Funeral Homes and Bank of Smithtown.

For workplace activities, LIWC granted Workplace Initiative Awards to Wyandanch Homes and Property
Development Corp., Perks Unlimited and Symbol Technologies.

LIWC granted Advisory Board Awards to CDM Chamber of Commerce, Teachers Federal Credit Union and Mercy
Medical Center.

For developing new programs, LIWC granted Workforce Builders Leadership Awards to Nater Associates, Girl
Scouts of Nassau County and BAE Systems.

Lastly, LIWC presented its Leadership in Higher Education Award to Adelphi University and its Leadership in
Government Award to the National Weather Service.
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BYLINE: CAROLINE FOSSI Of The Post and Courier Staff

BODY:

South Carolina's more than 60,000 state employees soon will be able to save a bit more of their hard-earned
paychecks, thanks to a new discount buying program.

Unveiled this week in Columbia, the PerksCard program will offer state workers savings at a number of
participating national and local retailers.

About 80 national chains accept the card, including Lowe's, Men's Wearhouse, BarnesandNoble.com, Blockbuster
Video and Regal Cinemas. About 40 South Carolina businesses are taking part, including six in the Lowcountry.

The state Budget and Control Board's Office of Human Resources arranged the pro- gram, which won't cost the
state a dime. Participating businesses pay a fee to join the Perks-Card network. Rates vary, but small businesses
typically pay about $500 to $700 a year to join.

“These are tight times for the public sector,” Budget and Control Board spokesman Michael Sponhour said, noting
that state workers in recent years have faced budget cuts and no raises.

And while most people think of state government as a "Columbia thing," Sponhour added that state employees
work in all 46 counties, including 8,500 in the Charleston area.

The PerksCard program is offered through New York-based Perks Unlimited Inc. It started in 1988 as an
employer-sponsored savings program for large companies. Several states, including Indiana and Virginia, are now
participating as well.

[tlinois State University, for example, has been taking part in the PerksCard program for several years.

Tom Fowles, the university's assistant human resources director, said the university joined the program mainly
because of frequent calls from vendors who wanted to offer special discounts to school employees.
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Fowles said the university doesn't track usage of the card. He said he has used his own card a few times for
car-wash discounts, but admitted he often forgets to take advantage of the program.

PerksCard officials say there are plenty of places for the company's 4 million members to use their cards. More
than 15,000 vendors participate in the program, Perks Unlimited CEO Bob Dow said.

The South Carolina program is among the company's largest state programs, he said. "This is something state
employees are starving for,” he said.

The cards are valid for a year. They will be renewed annually, as long as the state renews its agreement with Perks
Unlimited. At this point, only full-time employees are eligible, but the state is considering adding part-time and retired
state workers, Dow said.

Unlike similar buyer loyalty programs, Perks Unlimited doesn't share member information with other
organizations, Dow said.

Because of conflict-of-interest concerns, state governments have to be careful about the business relationships they
strike up.

Under the PerksCard program, state government is, in effect, steering employees’ business to certain merchants
who offer discounts. But ethics experts said there's little chance for abuse in such a program.

"As long as the business doesn't expect some special advantage from the state government, then it's up to merchants
to give discounts to who they want," said Gary Johnson, an assistant political science professor at the University of
North Carolina at Charlotte. Besides, he added, "it's pretty small change."

Caroline Fossi covers retailing. Contact her at 937-5524 or cfossi@postandcourier.com.
PARTICIPATING MERCHANTS

The following local businesses are taking part in the PerksCard program:
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BODY:
"We support public schools, and we don't need an alternative school system." - Rep. John Scott, D-Richland, on the
tabling of Gov. Mark Sanford's proposal to give parents tax credits to send their children to private schools

TODAY AT THE STATE HOUSE
A quick look at what's going on at the Capitol

n In the House: Convenes at 10 a.m.; 9 a.m., 511 Blatt Building, Criminal Laws Subcommittee takes up bill that
would allow law enforcement agencies to use electronic traffic tickets

* In the Senate: Convenes at 11 a.m.; 9 a.m., 105 Gressette Building, special subcommittee takes up several bills
regarding domestic violence, including one that would make it illegal for anyone convicted of domestic violence to
possess a handgun

* Elsewhere: Noon, Margarette H. Miller Cosmetology Center, 1509 Fontaine Road, S.C. Voter Education Project
holds school choice forum with ministers and elected officials

* More online: For a complete list of legislative meetings, go to www.scstatehouse.net and click on the "Meetings"
links.

There are 13 days left in the 116th General Assembly. The session is scheduled to end June 2.
SCHMOOZING
Where and from whom state lawmakers will be getting free eats and drinks:

TUESDAY
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* Reception - 6 p.m., Clarion Town House hotel, 1615 Gervais St., hosted by Triad Hospitals Inc., Quorum Health
Group Inc., Mary Black Hospital in Spartanburg and Carolinas Hospital System

A quick spin ...
... around the State House
SEAT BELT BILL HEADS TO HOUSE FLOOR

A bill that would let police ticket adult drivers for failing to buckle up is on its way back to the House floor after
nearly being killed two months ago.

Currently, adult drivers can be ticketed for not wearing a seat belt only if they are stopped for another violation.
Minor drivers and drivers with minor passengers not wearing seat belts can be stopped for that violation.

Education and Transportation Committee chairman Ronny Townsend, R-Anderson, said the bill moves back to the
House floor without some of the problems that tripped it up in March - a month after the Senate passed it.

For instance, fines of $25 would be set up so local governments could not use seat belt violations to make money.
Those violations wouldn't be subject to add-on court costs, he said.

The bill also could have more support among Legislative Black Caucus members who feared the seat belt law
would be used to target black drivers. "There could be data gathered for any kind of analysis of who is being stopped
and why and when," Townsend said.

The bill should be up for debate by the middle of next week.
STATE BUDGET

House and Senate negotiators are expected to begin work today on a compromise version of the state's $5.8 billion
budget for 2005-06.

The Senate approved the bill last week with a spending flourish, including a wish list that would pump sand onto
beaches, pay for downtown redevelopment and tourism projects and expand a Medicaid program for children.

The House added a few wishes of its own Wednesday, amending the spending plan to include around $14 million
for Beaufort and Charleston county schools and $1.2 million for a Greenville Children's Museum and $500,000 for a
Greenville Reedy River bike and walking trail. The Senate voted Wednesday to reject those changes then decided to
take Thursday off.

The House and Senate versions of the budget are similar enough that leaders expect deals to be worked out quickly
on the spending plan.

LOSING MINIBOTTLES

Restaurants and bars would be able to pour liquor from large bottles under a bill that won key approval Wednesday
in the House.

The House gave second reading to a Senate bill that would end the reign of minibottles behind bars in South
Carolina, the only state that requires saloons and restaurants to use the 1.7 ounce containers.

Last November, voters agreed to amend a state Constitution requirement that said bars and restaurants had to use
minibottles.
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The legislation says bar patrons will pay a 5 percent tax on their drinks to cover taxes that had been placed on each
minibottle. The House and Senate agree on that tax.

But the House also amended the Senate bill to say that bars and restaurants can't buy 1.75 liter bottles. The House
also said that wholesalers can directly sell their product to bars and restaurants, bypassing distributors.

The amendments make the bill identical to a House version of the legislation that passed and was sent to the Senate
last week.

The differences in the legislation likely mean the issue is headed for a conference committee, where legislators will
work out differences.

DISCOUNT CARDS
State workers are getting discount cards that trim their shopping bills at local and national retailers.

The PerksCard discounts range from 10 percent to 50 percent at 10,000 vendors, including Lowe’s, Barnes & -
Noble and Blockbuster Video. Local retailers include florists, pizza shops and car dealerships.

Sam Wilkins, the director of the state Office of Human Resources, says the program costs the state nothing.

The Associated Press

GRAPHIC: PHOTO: BW;

Free hearing tests: As part of Better Hearing and Speech Month, students from USC and South Carolina State
University provided free hearing screenings Wednesday for legislators and state employees at the Blatt Building.
Regina Jackson, left, raises her hand when she hears a specific tone as Brooke Howard conducts the test. Both are
speech and language pathology students at South Carolina State. ERIK CAMPOS, THE STATE
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State workers are getting discount cards that trim their shopping bills at local and national retailers.

The PerksCard discounts range from 10 percent to 50 percent at 10,000 vendors, including Lowe's, Barnes &
Noble and Blockbuster Video. Local retailers including florists, pizza shops and car dealerships also are part of the
program.

Sam Wilkins, the director of the state Office of Human Resources, says the cards are a way of helping state
workers. "State employees provide so much for the citizens of South Carolina and we are pleased to provide this special
benefit in recognition of their service,” Wilkins said.

The PerksCard is offered through Perks Unlimited Inc., a company headquartered in New Jersey. Bob Dow, the
company's chief executive officer, said the company has nearly 4 million cardholders, mostly in the private sector.

Some Indiana state workers are using the cards, but Dow said the distribution of 65,000 cards to South Carolina
workers will be the company's largest state program.

Wilkins said the program costs South Carolina nothing. Dow says vendors pay his company for the exposure they
get.
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The South Carolina Budget and Control Board issued the following news release:

More than 60,000 state employees will be able to save money at thousands of local and national merchants thanks
to a new discount card program arranged by the State Budget and Control Board's Office of Human Resources.

The PerksCard is good for discounts at national chains like Men's Wearhouse, Barnes & Noble.com, Blockbuster
Video, Regal Cinemas, and local merchants such as Lexington Cleaners, Pulliam Ford and Shandon Florist. The cards
are being distributed to all state employees this week though state agency personnel offices to mark national Public
Service Recognition Week.

"We are always looking for creative ways to help loyal and dedicated state employees," said Sam Wilkins,
Director of the Office of Human Resources. "At no cost to the state, PerksCard will allow employees to save money at
places they shop regularly. State employees provide so much for the citizens of South Carolina and we are pleased to
provide this special benefit in recognition of their service."

Participating merchants pay a fee to PerksCard to be a member of the program. Membership gives local
businesses a unique way to directly reach state employees in Columbia and all 46 counties around the state. The state
neither pays nor receives funds from the PerksCard program. The cards are free to employees.

"We are frequently contacted by local companies that want to provide special incentives to state employees, but
are not sure how to reach them," Wilkins said. "PerksCard is the solution to this question.”

PerksCard started in 1988 as an employer-sponsored savings program for large companies. It currently serves
more than 3.5 million members and has 10,000 vendors in its network with more added weekly.

To find participating merchants, employees should go to www.perkscard.com . Most local merchants will
provide the listed discount to employees who show their PerksCard. National discounts may be available as a "Show &
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Save," or some may require internet coupon codes, toll-free or online reservations, or downloaded coupons. PerksStore,
an on-line shopping facility where employees can purchase discounted video rentals, movie passes, and gift cards at
savings of up to 33%.

Contact: Michael Sponhour, 803/734-0632.
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A New Jersey insurance agency has merged with an affinity discount card company to create what it sees as an
opportunity to attract business in the personal lines area in early October.

Jim Johnston, president and chairman of the Couch Braunsdorf Insurance Group in Liberty Corner, N.J., announced
it has merged with Perks Unlimited Inc., producer of the PerksCard, a member's only discount card distributed
through businesses.

Mr. Johnston told National Underwriter that with insurers seeking more market share and customers more inclined
to use other associations besides traditional referrals to make their insurance purchases, the card appeared to be a great
avenue to gain customer interest and business.

After a year-and-a-half association with the Setauket, Long Island, N.Y -based Perks Unlimited (it will remain in
Setauket), the two sought a joint partnership. This took the form of Perks Unlimited becoming a wholly owned
subsidiary of Couch Braunsdorf.

Perks Unlimited president and founder, Bob Dow, was named chief executive officer of Couch Braunsdorf
Affinity Division. Mark Chibbaro is president of the Affinity division.

Mr. Dow founded Perks Unlimited 15 years ago as a way for corporations to offer added benefits to employees by
enabling them to save money on everyday items, Couch Braunsdorf said. Members can present the PerksCard for
discounts at more thar 10,000 participating local and national establishments, including Blockbuster Video, Men's
Wearhouse, Lowe's Home Improvement Warehouse, Linens 'N' Things, AVIS and Mrs. Fields Online.

He said discounts vary, but it is currently working on concluding a deal where individuals could receive a discount
of up to 30 percent at theme parks throughout the country.

Some clients utilizing PerksCard include Cooper Health System, Computer Associates, Xerox, AOL Time
Warner, Hamilton Sundstrand and the City of Los Angeles Employees' Club, Couch Braunsdorf said.

Mr. Johnston said the insurance marketing would concentrate on automobile and homeowners insurance. He said
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future products could include life products and other programs. He also foresees the possibilities of small commercial
accounts.

Mr. Johnston said the firm is launching its first project in a Southern state where the national firm is averaging 170
policies per week through call center purchase.

Couch Braunsdorf is a 100-year-old agency with commission income between $15 million and $20 million, said
Mr. Johnston, and employs 100 people.

Among the carriers supporting the agency in its program, Mr. Johnston said, are Liberty Mutual, Travelers,
Hanover and MetLife.
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BODY:

A New Jersey insurance agency has merged with an affinity discount card company to create what it sees as an
opportunity to attract business in the personal lines area in early October.

Jim Johnston, president and chairman of the Couch Braunsdorf Insurance Group in Liberty Corner, N.J., announced
it has merged with Perks Unlimited Inc., producer of the PerksCard, a member's only discount card distributed
through businesses.

Mr. Johnston told National Underwriter that with insurers seeking more market share and customers more inclined
to use other associations besides traditional referrals to make their insurance purchases, the card appeared to be a great
avenue to gain customer interest and business.

After a year-and-a-half association with the Setauket, Long Island, N.Y.-based Perks Unlimited (it will remain in
Setauket), the two sought a joint partnership. This took the form of Perks Unlimited becoming a wholly owned
subsidiary of Couch Braunsdorf.

Perks Unlimited president and founder, Bob Dow, was named chief executive officer of Couch Braunsdorf
Affinity Division. Mark Chibbaro is president of the Affinity division.

Mr. Dow founded Perks Unlimited 15 years ago as a way for corporations to offer added benefits to employees by
enabling them to save money on everyday items, Couch Braunsdorf said. Members can present the PerksCard for
discounts at more than 10,000 participating local and national establishments, including Blockbuster Video, Men's
Wearhouse, Lowe's Home Improvement Warehouse, Linens 'N' Things, AVIS and Mrs. Fields Ontine.
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He said discounts vary, but it is currently working on concluding a deal where individuals could receive a discount
of up to 30 percent at theme parks throughout the country.

Some clients utilizing PerksCard include Cooper Health System, Computer Associates, Xerox, AOL Time
Warner, Hamilton Sundstrand and the City of Los Angeles Employees' Club, Couch Braunsdoff said.

Mr. Johnston said the insurance marketing would concentrate on automobile and homeowners insurance. He said
future products could include life products and other programs. He also foresees the possibilities of small commercial |
accounts. |

Mr. Johnston said the firm is launching its first project in a Southern state where the national firm is averaging 170
policies per week through call center purchase.

Couch Braunsdorf is a 100-year-old agency with commission income between $15 million and $20 million, said
Mr. Johnston, and employs 100 people.

Among the carriers supporting the agency in its program, Mr. Johnston said, are Liberty Mutual, Travelers,
Hanover and MetLife Copyright 2003 National Underwriter CompanyCopyright 2003 National Underwriter
Company384
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BODY:

Jim Johnston, President and Chairman of the Couch Braunsdorf Insurance Group in Liberty Corner, has
announced a merger with Perks Unlimited, Inc., producer of the PerksCard. Bob Dow, founder of Perks Unlimited,
has been named Chief Executive Officer of the Couch Braunsdorf Affinity Division.

Perks Unlimited will maintain its operating headquarters in Setauket on Long Island.

Dow founded Perks Unlimited 15 years ago as a way for corporations to offer added benefits to employees by
enabling them to save money on everyday items. Members can present the PerksCard for discounts at more than 10,000
participating local and national establishments, including Blockbuster Video, Men's Wearhouse, Lowe's Home
Improvement Warehouse, Linens 'N' Things, AVIS, and Mrs. Fields Online. Some clients utilizing PerksCard include
Cooper Health Systerh, Computer Associates, Xerox, AOL Time Warner, Hamilton Sundstrand and the City of Los
Angeles Employees' Club.

Mark Chibbaro, President of the Affinity Division of Couch Braunsdorf, described the merger as a perfect synergy
of core corporate strengths. The Affinity Division manages voluntary benefits for companies such as: Sony, Emst and
Young Practice Support, The State Employee Associations of Indiana and North Carolina, Hunter Douglas Corporation
and many more. Mr. Chibbaro notes, "PerksCard offers a way to amplify our value proposition while expanding our
services to over 600 of the nation's largest employers."

Couch Braunsdorf, celebrating 100 years of business this year, is located at 701 Martinsville Road in Liberty
Comer. Couch Braunsdorf is one of New Jersey's leading brokers/agents and currently provides insurance and services
for personal, commercial, life, health, financial planning, professional liability, and title. For more information, visit the
company Web sites at www.couchbraunsdorf.com or www.perkscard.com.

SOURCE Couch Braunsdorf
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INC.,
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Registrant.

Cancellation No. 92051006
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Pursuant to Rule 2.122(e) and TBMP § 704.03, Petitioner Couch/Braunsdorf

Affinity, Inc. (“Petitioner”) submits this Notice of Reliance for the enclosed official

records.



The documents enclosed with this Notice of Reliance are listed in the table below:

Exhibit Title/Description Relevance
No.

26 Status and title copy of U.S. | Petitioner cited this registration in its
Registration No. 1,786,961 | Petition to Cancel as a basis for
of the mark PERKS cancellation of Registrant’s PERKSPOT

registration

27 Status and title copy of U.S. | Petitioner cited this registration in its
Registration No. 3,210,654 | Petition to Cancel as a basis for
of the mark PERKS cancellation of Registrant’s PERKSPOT

registration

28 Status and title copy of U.S. | Petitioner cited this registration in its
Registration No. 2,580,914 | Petition to Cancel as a basis for
of the mark PERKSCARD | cancellation of Registrant’s PERKSPOT

registration

29 Status and title copy of U.S. | Petitioner cited this registration in its
Registration No. 3,156,685 | Petition to Cancel as a basis for
of the mark PERKSCARD | cancellation of Registrant’s PERKSPOT

registration

77 Notice of Opposition filed | This Opposition proceeding demonstrates
in Opposition No. Petitioner’s success in enforcing its rights
91/087,196 in its PERKS mark, and thus is relevant to

the strength of the mark and Petitioner’s
right to exclude others from using similar
marks. .

78 Board’s decision in This Opposition proceeding demonstrates

Opposition No. 91/087,196 | Petitioner’s success in enforcing its rights
in its PERKS mark, and thus is relevant to
the strength of the mark and Petitioner’s
right to exclude others from using similar
marks.

79 Notice of Opposition filed | This Opposition proceeding demonstrates
in Opposition No. Petitioner’s success in enforcing its rights
91/082,604 in its PERKS and PERKSCARD marks,

and thus is relevant to the strength of the
marks and Petitioner’s right to exclude
others from using similar marks.

80 Board’s decision in This Opposition proceeding demonstrates

Opposition No. 91/082,604

Petitioner’s success in enforcing its rights
in its PERKS and PERKSCARD marks,
and thus is relevant to the strength of the
marks and Petitioner’s right to exclude
others from using similar marks.




Exhibit
No.

Title/Description

Relevance

81

Notice of Opposition filed
in Opposition No.
91/194,720

This Opposition proceeding demonstrates
Petitioner’s success in enforcing its rights
in its PERKS and PERKSCARD marks,
and thus is relevant to the strength of the
marks and Petitioner’s right to exclude
others from using similar marks.

82

Board’s decision in
Opposition No. 91/194,720

This Opposition proceeding demonstrates
Petitioner’s success in enforcing its rights
in its PERKS and PERKSCARD marks,
and thus is relevant to the strength of the
marks and Petitioner’s right to exclude
others from using similar marks.

83

Notice of Opposition filed
in Opposition No.
91/194,558

This Opposition proceeding demonstrates
Petitioner’s success in enforcing its rights
in its PERKS and PERKSCARD marks,
and thus is relevant to the strength of the
marks and Petitioner’s right to exclude
others from using similar marks.

84

Board’s decision in
Opposition No. 91/194,558

This Opposition proceeding demonstrates
Petitioner’s success in enforcing its rights
in its PERKS and PERKSCARD marks,
and thus is relevant to the strength of the
marks and Petitioner’s right to exclude
others from using similar marks.

85

Notice of Opposition filed
in Opposition No.
91/195,921

This Opposition proceeding demonstrates
Petitioner’s success in enforcing its rights
in its PERKS and PERKSCARD marks,
and thus is relevant to the strength of the
marks and Petitioner’s right to exclude
others from using similar marks.

86

Board’s decision in
Opposition No. 91/195,921

This Opposition proceeding demonstrates
Petitioner’s success in enforcing its rights
in its PERKS and PERKSCARD marks,
and thus is relevant to the strength of the
marks and Petitioner’s right to exclude
others from using similar marks.

87

Assignment of Minnesota
Trademark Reg. No.
3462767-1

This assignment is relevant to the strength
of the PERKS mark and Petitioner’s right

to exclude others from using similar marks.




Respectfully Submitted,

COUCH/BRAUNSDORF AFFINITY, INC.

Dated: May 6, 2011 /Joshua S. Frick/
Philip A. Jones
Joshua S. Frick
BRINKS HOFER GILSON & LIONE
P.O. Box 10395
Chicago, Illinois 60610
(312) 321-4200

Attorneys for Petitioner



CERTIFICATE OF SERVICE

The undersigned hereby certifies that a true and correct copy of the foregoing
NOTICE OF RELIANCE was served via First-class mail on counsel for Registrant on
the 6™ day of May, 2011 addressed as follows:

Michael G. Kelber, Esq.
mkelber@ngelaw.com
Katherine Dennis Nye, Esq
knye@ngelaw.com
Neal, Gerber & Eisenberg LLP
Two North LaSalle Street, Suite 1700
Chicago IL 60602-3801

/Joshua S. Frick/
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UNITED STATES DEPARTMENT OF COMMERCE
United States Patent and Trademark Office

September 14, 2010

THE ATTACHED U.S. TRADEMARK REGISTRATION /7,786,961 1S
CERTIFIED TO BE A TRUE COPY WHICH IS IN FULL FORCE AND
EFFECT WITH NOTATIONS OF ALL STATUTORY ACTIONS TAKEN
THEREON AS DISCLOSED BY THE RECORDS OF THE UNITED STATES
PATENT AND TRADEMARK OFFICE.

REGISTERED FOR A TERM OF /0 YEARS FROM  Awgust 10, 1993
Ist RENEWAL FOR A TERM OF 10 YEARS FROM  Ausugust 10, 2003
SECTIONS8 & 15
SAID RECORDS SHOW TITLE TO BE IN:
COUCH/BRAUNSDORF AFFINITY, INC.
A NEW JERSEY CORPORATION

By Authority of the

Under Secretary of Commerce for Intellectual Property
and Director of the United States Patent and Trademark Office

. 7&;%/

M. TARVER
Certifying Officer

| Petitioner’s Exhibit 26 [
4 Couch/Breunsdori Affinity 8
A Inc. v. 12 Interactive, LLCH

Cancellation No, ;
92/051,006 3 B

RIS




Int. CL: 35

Prior U.S. Cl.; 101

United States Patent and Trademark Office

Reg. No. 1,786,961
Registered Aug. 10, 1993

’

SERVICE MARK
PRINCIPAL REGISTER

PERKS

PERKS UNLIMITED, INC. (NEW YORK COR-
PORATION)

153 MAIN STREET

SAYVILLE, NY 11782

FOR: PROVIDING VOLUME DISCOUNT

BUYING SERVICES TO OTHERS, IN CLASS 35
(USS. CL. 101).

FIRST USE 3-24-1988;, IN COMMERCE
3-24-1988.

SER. NO. 74-116,046, FILED 11-16-1990.

G. MAYERSCHOFF, EXAMINING ATTORNEY







PTO-1683
(Rev. 7-96)
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UNITED STATES DEPARTMENT OF COMMERCE
United States Patent and Trademark Office

N

(Y

a7 September 14, 2010 :
BYH  THE ATTACHED U.S. TRADEMARK REGISTRATION 3,210,654 1S

i CERTIFIED TO BE A TRUE COPY OF THE REGISTRATION ISSUED BY

i THE UNITED STATES PATENT AND TRADEMARK OFFICE WHICH

AR

REGISTRATION IS IN FULL FORCE AND EFFECT.

REGISTERED FOR A TERM OF 160 YEARS FROM  February 20, 2007
SAID RECORDS SHOW TITLE TO BE IN:  Registrant

By Authority of the

Under Secretary of Commerce for Inteliectual Property
and Director of the United States Patent and Trademark Office

M. Tancy
M. TARVER
Certifying Officer

: Petitioncr’s Exhibit 27
A Couch/Braunsdorl Affinity

Ine. v. 12 Interactive, LL
Canccllation No.
92/051,006— TR




Int. Cl.: 35
Prior U.S. Cls.: 100, 101 and 102

Reg. No. 3,210,654

United States Patent and Trademark Office Registered Feb. 20, 2007

SERVICE MARK
PRINCIPAL REGISTER

COUCH BRAUNSDORF/AFFINITY, INC. (NEW
JERSEY CORPORATION)

701 MARTINSVILLE ROAD

LIBERTY CORNER, NJ 07938

FOR: BUYING SERVICES, NAMELY, PROVID-
ING VOLUME DISCOUNTS FOR CONSUMER PRO-
DUCTS AND SERVICES VIA A MAGNETICALLY
ENCODED CARD, IN CLASS 35 (U.S. CLS. 100, 101
AND 102).

FIRST USE 3-24-1988; IN COMMERCE 3-24-1988.

THE MARK CONSISTS OF STANDARD CHAR-
ACTERS WITHOUT CLAIM TO ANY PARTICULAR
FONT, STYLE, SIZE, OR COLOR.

OWNER OF US. REG. NOS. 1,786,961, 2,580,914,
AND 3,045,459.

SER. NO. 78-737,799, FILED 10-21-2005.

ESTHER A. BORSUK, EXAMINING ATTORNEY




ot o




PTO-1683
(Rev. 7-96)
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UNITED STATES DEPARTMENT OF COMMERCE

United States Patent and Trademark Office

September 14, 2010

THE ATTACHED U.S. TRADEMARK REGISTRATION 2,580,914 1S
CERTIFIED TO BE A TRUE COPY WHICH IS IN FULL FORCE AND
g EFFECT WITH NOTATIONS OF ALL STATUTORY ACTIONS TAKEN
by THEREON AS DISCLOSED BY THE RECORDS OF THE UNITED STATES
i PATENT AND TRADEMARK OFFICE.

i REGISTERED FOR A TERM OF 10 YEARS FROM  June 18, 2002 gl
X SECTION 8 & 5
7 SAID RECORDS SHOW TITLE TO BE IN:
Hel COUCH/BRAUNSDORF AFFINITY, INC.
’f A NEW JERSEY CORPORATION
Ve

7R

APy

By Authority of the

Under Secretary of Commerce for Intellectual Property
and Director of the United States Patent and Trademark Office

M. TARVER
Certifying Officer

e
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g Petitioner’s Exhibit 28 ¢
£l Couch/Braunsdorl Alfinity £
B Inc. v. 12 Interactive, LL 2
Canccllation No.
‘)2/()5!,006“7&




- Int. Cl.: 35 ‘
Prior U.S. Cls.: 100, 101 and 102

, . : Reg. No. 2,580,914
United States Patent and Trademark Office Registered June 18, 2002
SERVICE MARK
PRINCIPAL REGISTER
PERKSCARD

PERKS UNLIMITED, INC. (NEW YORK COR- FIRST USE 5-0-1997; IN COMMERCE 5-0-1997.
PORATION) ’

565 ROUTE 25A : '
*  MILLER PLACE, NY 117642600 OWNER OF U.S. REG. NO. 1,786,961.

FOR: BUYING SERVICES, NAMELY, PROVID.- y "
ING VOLUME DISCOUNTS FOR CONSUMER PRO. ~  SER- NO. 76-051,909, FILED 5-17-2000.
DUCTS AND SERVICES, IN GLASS 35 (U.S. CLS. 100,

101 AND 102).’ : NICHOLAS ALTREE, EXAMINING ATTORNEY







PTO-1683
(Rev. 7-96)



Exhibit 29




UNITED STATES DEPARTMENT OF COMMERCE

)é{ United States Patent and Trademark Office
(@)
B2 .

Ay September 14, 2010

) .-,;:.?. THE ATTACHED U.S, TRADEMARK REGISTRATION 3,756,685 18
CERTIFIED TO BE A TRUE COPY OF THE REGISTRATION ISSUED BY
THE UNITED STATES PATENT AND TRADEMARK OFFICE WHICH
REGISTRATION IS IN FULL FORCE AND EFFECT.

REGISTERED FOR A TERM OF 10 YEARS FROM  October 17, 2006
SAID RECORDS SHOW TITLE TO BE IN:  Registrant

By Aunthority of the

Under Seeretary of Commerce for Intellectual Property
and Dircctor of the United States Patent and Trademark Office

M. TARVER
Certifying Officer
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Int. Cl.;: 35

Prior U.S. Cls.: 100, 101 and 102

Reg. No. 3,156,685
United States Patent and Trademark Office Registered Oct. 17, 2006

SERVICE MARK
PRINCIPAL REGISTER

PerksCard

COUCH/BRAUNSDORF AFFINITY, INC. (NEW THE MARK CONSISTS OF STANDARD CHAR-
JERSEY CORPORATION)

ACTERS WITHOUT CLAIM TO ANY PARTICULAR
701 MARTINSVILLE ROAD FONT, STYLE, SIZE, OR COLOR.
LIBERTY CORNER, NJ 07938

FOR: BUYING SERVICES, NAMELY, PROVID-
ING VOLUME DISCOUNTS FOR CONSUMER PRO- SER. NO. 78-606,012, FILED 4-11-2005.
DUCTS AND SERVICES, IN CLASS 35 (U.S. CLS. 100,
101 AND 102).

FIRST USE 1-5-1997; IN COMMERCE 1-5-1997. HOWARD SMIGA, EXAMINING ATTORNEY
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Petitioner’s Exhibit 77
Couch/Braunsdorf Affinit
Inc. v. 12 Interactive, LL(
Cancellation No.
92/051,006
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In the Matter of Appllcatlon Serial No.
71/834,766 Published in the Official Gazette
1992 at p. TM 145

of January 7,

NOTICE OF OPPOSITION

Y

F&p %YN THE UNITED STATES PATENT AND TRADEMARK OFFICE -
3 BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD '

;H:L

PERKS UNLIMITED, INC.,

V.

Opposer, .

Opposition No. §?7(‘€(/

EXPRESS MAIL, CERTIFICATION

"Express Mail" label No._GB730526324US
Date of Deposit_ February 6, 1992

I hereby certify that this paper or fee
is being deposited with the United States
Postal Service "Express Mail Post Office

CONTINUITY PROGRAMS, INC., to Addressee” service under 37 C.F.R.
' : 1.10 on the date indicated above and is
Applican-t addressed to the Commissioner of Patents

and, Trademarks, Washington, .D.C. 20231.

' -0ffic1a1 Gazette on January 7,

TO THE COMMISSIONER OF PATENTS AND TRADEMARKS_’:

Perks Unlimited, Inec., a New York corporation with its
principal office and place of business at 153 Main Sfreet,
Sayville, New York 11782 believes that it will be damaged by
reglstrat1on of the deSJgnation PERKS PLUS shown in app11cat10n
Serlal No. 73/834,766 filed October 30, 1989, published in the
1992 at page TM 145, for the
services set forth thereln, namely "promoting the sale of goods
" and services of others through a frequent purchaser program based
IOn accumulated points redeemable'for‘merchandise, discounts on’
pufchases and the like" in International Class 35,

" opposedOtte HNHa 92

and hereby

73834754 16-113¢ 030 377 200.00CH .

As.groundsiof opposition, it is alleged that:

64801.1




1. Opposer, Perks Unlimited,'Inc.{ is now and for many
years has been engaged in the business of promoting the sale of
goods and services of others by providing volume discount buying
services to others.

2. At least as early as March 24, 1988, ahd prior to
February 1, 1989, the ‘alleged date of first use claimed by
applicant, and prior to June 1, 1989, the alleged date of first
use in commerce claimed by applicant, opposer has coﬁducted its
said business under the trade names Perks, Perks Unlimited and
Perks Unlimited, Inc. in connectioh with its services of promoting
the sale of goods and services of others by providing volume
discount buying services to ofhers. Said trade names are and have
been so prominently used by opposer and by the public to identify
opposer that, since prior to the dates of first use claimed by
applicant, opposer has been and is generaily known and identified
by the name Perks. Indeed, opposer has been doing business using
the toll-free telephone number 1-800-72-PERKS.

3. At least as early as Mafcﬁ 24, 1988, and prior to
February 1, 1989, the alleged date of first use clalmed by
applicant and prior to June 1, 1989, the alleged date of first
use in commerce claimed by applicant, opposer adopted and began to
buse the designation PERKS as a service mark for promoting the sale
of goods and services of others by providing volume discount
buying services to others and said mark has been used by opposer
in connectlon with said servxces continuously since that date.

4. On Noyember_lG, 1990, opposer filed with the

‘Trademark Office application Serial No. 74/116,046 to register its

-2 - 64801.1




said mark PERKS for "providing volume discount buying services to
others" in Class 35. By an Office Action dafed May 20, 1991, said
application was suspended pending the diéposition of the
application herein opposed based on applicant's prior‘filing date.

" 5. Opposér's mark PERKS and its trade names Perks,
Perks Unlimited and Perks Unlimited, Inc., are now, and ever since
theif first ﬁse as aforesaid have been used conspicuously in
connection with said serViées and have been applied to business
cards, stationefy,fand advertising and promotional matérials and
brochures deécribing obposer's services. Said services so marked
are now énd sinde prior to any use by applicant have been
advertised, promoted, distributed and sold by opposer in
interstate commérce throughout the United States.

6. Since prior to the dates of first use claimed by
applicant, opposer's mark PERKS and its trade names Perks, Perks
Unlimited and ?efks Uplimitéd, Inc. as adopted and used by opposer
have been inherently distinctive of opposer's services of
promoting the saie of goods and services of others by providing
volume diécount‘buying services to others.

7. At a minimum, since prior to the dates of first use
claimed.by'appiicant - opposer's mark PERKS and its trade names
Perks, Perks Unlimlted and Perks Unlimited, Inc., by virtue of the
advertlslng and promotlon of opposer s PERKS services, the
continued and widespread offerlng for sale and sale of sa1d
services, and the excellence of the services identified and
. distinguished by opposef's mark PERKS and trade names Perks, Perks

. Unlimited and Perks Unlimited, Inc., have come to be and are now

-3 - 648011




widely and favorably known to the trade and public and represent
significant goodwill and are of great value to opposer. Said
service mark and trade names have come to and do now in the minds
of the trade and public identify and designate opposer's services
e#clusively as coming from and as being associated and sponsored
by opposer, and as distinguishing said services from the services
of others. AEvidence of opposer's use of the mark PERKS and the
_tradenames Pérks, Perks Uulimitéd and Perks Unlimited, Iuc. is
attached hereto as Exhibit A (letters written by opposer to
potential customers), Exhibit B {a copy of a specimen of opposer's
odvertising) and Exhibit C (a copy of a specimen of opposer's
newsletter). ‘

8. ' By the application herein opposed, applicant seeks
to reglster the designation PERKS PLUS for "promoting. the sale of
goods and services of others through a frequent purchaser program
based on accumulated points redeemable for merchandlse, discounts
‘on purchases and the like.®

9. AThe doninant portion of applicant's designation
PERKS PLﬁS and obposer's mark PERKS and opposer's trade names
Perk;, Perks Unlimited and Perks'Uhlimited, Inc. are virtually
identica; and have the same spelling, pronunciation and suggestive
connotation.

10.. Applicant's services "promoting the sale of goods
and services of others through frequent purchaser program based on
accumulated p01nts redeemable. for merchandise, discounts on
‘purchases and the 11ke" are similar, if not identical, to

opposer's services of promoting the sale of goods and services of

- 4 - 64801.1




others by providing volume discount buying services to others
which are sold and offefed for sale by opposer under its mark
PERKS and.tradé names Perks, Perks Unlimited and Perks Unlimited,
Inc. '

11. Both applicant's frequent purchaser discount
services sold and offered fér sale under the designation PERKS
PLUS and opposer's volume discount buying services sold and
offered for sale under thg mark PERKS and trade names Perks, Perks
Unlimited and Perks Unlimited, Inc. are likely to be or are
rendered through the séme or similar channels of trade and to the
same class of purchasers, includipg, but nét limited to,
corborations, employees of corporations and individuals desiring
discounts on consumer goods and services.

12. Applicant's use of the designation PERKS PLUS
Creates the false impression that applicant's PERKS PLUS discount
services are sponsored by or associated with opposer and opposer's
volume discount buying services sold ﬁnder the service mark PERKS
and trade names Perks, Perks Unlimited and Perks Unlinited, Inc.

13. 'Applicant's adoption and alleged use of its PERKS
PLUS designation is without the license or permission of opposer.

14. Applicant's PERKS PLUS designation so nearly
resembles oppbser's mark PERKS and opposer's trade names Perks,

" Perks Unlimited and Perks Unlimited, Inc., previously used and not
abandoned, as to be likely, wheﬁ applied to applicant's identical
or related services, to cause.cénfusion, to céuse mistake and to
deceive with consequent injufy to obposer, the trade and to the

public.

-5 = 64801.1




15. Opposer will be.damaged by the registration sought
herein by applicant because such registration will support and
assist applicant in the confusing, misleading‘and deceptive use of
the designation PERKS PLUS éought to be registered, and will give
color of exclusive statutory rights in applicant in violation and
derogation of the prior and superior rights of opposer.

WHEREFORE, opposer, Perks Unlimited, inc., believes that
it will be damaged by the registration of the desighation PERKS'
PLUS and prays that application Serial No. 73/834,766 be denied.

Please recognize as attorneys. for opposer in this
proceeding Robert M. Kunstadt, Thomas A. Canova and Domna L.
Candido (members of the Bar of the State of New Yofk), and the
firm of Pennie & Edmonds, 1155 Avenué of the Americas, New York,
New York 10036.

Please address all communications to Robert M. Kunstadt,

at the above address.

Respectfully submitted,

. , ' | C::“__,_~w
Dated: New York, New York ) e =
. By: 1/75 4./%/14 . /

" February , 1992

Robert M. Kunstadt’

Thomas A. Canova
-Domna L. Candido

PENNIE & EDMONDS

1155 Avenue of the Americas
New York, New York 10036-2711
(212) 790-9090 '

Attorneys for Opposer
" PERKS UNLIMITED, INC.

- 6 - 64801.1
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Natlonal/Intermatlonal Supplier
" of Corporate Savings Cards

June 29, 1988

. Ms. Bernadette Bogden-Ciotti
Assistant Director of Human Resources
The Chester County Hospital
701 Bast Marshall Street
West Chester, PA 19380

Dear Ms. Bogden-Ciotti:

Pursuant to your recent request, we are enclosing
additional information for your review. We are confident
that you will find this program very exciting. It is
always exciting to save money, and now, Perks provides
~your people with more buying power for their money.

If you have any questions, or if you ‘decide to take
advantage of this very valuable service, simply fill out
the enclosed form and drop it in the mail, or contact me by
simply calling 1-800-72-PERKS.

MEMBERS AND/OR REGISTERED:
AMERICAN HOSPITAL ASSOCIATION
NESRA : .

US. CHAMBER OF COMMERCE

LONG ISLAND ASSOCIATION

LONG ISLAND BETTER BUSINESS BUREAU

153 MAIN STREET, SAYVILLE, N.Y. 11782-9809 (516) 589-0135




June 15, 1988

Ms. Deborah M. Harrilchak
Account Manager

AVIS Rent A Car System, Inc.
205 Lexington Avenue

New York, NY 10016

Dear Deborah:

It was a pleasure meeting with you yesterday, I found our
discussion to be most interesting and informative. I know
that Avis and Perks can combine resourde§ to make a most
mutually beneficial program to offer our client members.

I look forward to meeting with you or Karen again,
regarding the specifics of our program with AVIS. Thank you
in advance. ‘

President

RJID/sce
enc,

MEMBERS AND/OR REGISTERED:

- AMERICAN HOSPITAL ASSOCIATION
NESRA _

US. CHAMBER OF COMMERCE

LONG ISLAND ASSOCIATION

LONG ISLAND BETTER BUSINESS BUREAU

153 MAIN STREET, SAYVILLE, N.Y. 11782-9809 (51 6) 589-0135
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.+ Ariving at the departure gate at

least an hour befare the flight time.

* Obeying flight attendants*
instructions.

* Avoiding unnecessary or excessive

.. demands.

'+ Managing their children.

* Never arriving at the departure gate
intoxicated or under the influence
of drugs.

* Acting tactfully if mistakenly
placed in a smoking or
nonsmoking section.

Interpersonal Stress Vs.
Work Stress

Feeling frazzled? You're not
alone. A University of Michigan
study of 166 married couples found
that they encountered so-called minor
stress—work overloads, arguments
with family members or coworkers,
financial worries and transportation
problems—six out of every 1(} days.

‘Researchers asked respondents. all
of whom lived in the metropolitun
Detroit area, to keep dail y stress
diaries for six weeks, in which they
listed stressful events and fated the
degree of hostility, anxiety or
depression each event created.

Researchers discovered respondents
reported at least some stress onan
average of 62 percent of the days
studied. . )

Men in the sample reported a total
of 5.537 daily stressors, or stressful
events, over 5,789 diary days, while
women reported 6,101 stressors over
the same period of time. Work
overloads at home and on the job
were the most common events—
nearly 8.140 of the 11,638 stressors
were reported as overloads. Women,
however, were more tikely te report
overloads at home while men reported
them at work, Women employed
outside the home got a double dose:
they felt overloaded in both settings.

The researchers also found that
daily stressors generally lasted for
1wo or more days. Differences
between the sexes became more
evident. When compziring the diary
days and the number of episodes. men
reported significantly more episodes
of financial stress—155 episodes—
than the women—1 19 episodes—but
when the women did encounter
financial stress. the episodes lasted
more days. Women worried about
money a total number of 258 days and

* men did so for 240 ddys. Women also

were much more likely to feel stress
from the demands of family, friends

and the comrlm‘mi‘ty. ) .

Interpersonal conflicts generared
the most stress, but those with _
employers or neighbors were much
more threatening than those with
family members. The diaries revealed
that over 70 percent of the family
conflicts were resolved within one *
day.

Both men and women in the
sample said they felt stress from
disagreements with their spouses on §
percent of the days. Conflicts with
children were the next most frequent
source of interpersonal stress. but men
mentioned them only 4.5 percent of
the days while women mentioned
them 8 percent of the days. Men.
however, were more likely to stay
angry with their children for more
than a day while women rarely were
upset with children longer than thar.

“Even though interpersonal
conflicts occurred much less
frequently than work overloads, they
had such an intense emotional effect
that they accounted for 80 percent of
the mood shitts in the diaries.™
reported one researcher. .

Respondents reported two or more
stressors on the same day at least 35
percent of the days in the study.
However. after a certain number of
stressful events, respondents hit

. AIAERRAN
A\ \ 1777

UNLIMITED « IN
Corporate Rate.

- Savings Card™
Now you and Your employees
can save hundreds of dollars at
hundreds of local and national .
businesses throughout the
country, ’

Bigger And Better Than Ever!

Based on your many comments,

P SNy s we have expanded

CF’M
'VIBRANCE...

. Your total “Nutrition Boutique.”

Featured in Bloomingdales,
Working Women & Fitness for
Men only, Specializing in: Stress
vitamin pacs, weight loss, endur-
ance, skin care, healthy snacks
and PMS pacs. Give the gift of

our services to include:

NCN...

Save your employees up to
17% on their monthly long
distance phone bills while
generating an additional income
for your Employee Activities
Association.

For Informhthn on any of
these ftine FREE services,

health by giving your employees  call: . K
This totally customized service a FREE color catalog, **Ali ’ !
is available at...NO COST NESRA members receive a 20% ,
whatsoever!! - Discount with every order. 1-800-727-3757
6

November 1989
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THE BULLETIN BOARD

Compliments of Perks Uhlimited, Inc.’s Corporate Rate Savings Clubm,

Volume I No. |

(Your Company Name)

May 1989

This Newsletter was designed to keep you informed of any new discounts or services that may be
available to you. Within the following pages, your participating merchants and professionals may be

offering additional specials for the coming months

........ Don't miss out on the extra savings!!!

" - - " " “ LA
Coming Soom..........The National Directory %
This comprehensive directory lists hundreds = 5§§ P
-of businesses Nationwide that you may frequent o ‘992
to receive a special discount or service! @05_” ©

Worldwide Discounts

Take advantage of your Perks Unlim-
ited, Inc.'s Corporate Discount Program
with AVIS. Receive the following dis-
counts Nationwide:

10% Discount on AVIS Supervalue
Daily Rates. Cars must be returned to
the same renting location.

5% Discount on AVIS Supervalue
Intercity Rates. Applies to one-way
rentals--cars not returned to the same
renting city.

10% Discount on all published rates in
Hawaii. ' ‘ :

10% Discount in Western Europe,
Africa, Mid East, Asia and Pacific, Latin
America including Puerto Rico.

Simply Call 1-800-331-1212 and use

( ~ AVIS )

| your PERKS AWD# A/B654300 J

RICH REWARDS

Your personal Corporate Gift
‘Basket Supplier for any
Occasion!

In association with Perks Unlimited, Inc. we
would like to introduce you to Rich Rewards.
Whatever the occasion, they will provide a gift
basket that is creative and within budget. Each
gift is hand selected and wrapped; attention to
detail is the order of the day. They have avail-
able a wonderful selection of tins of imported

- cookies, imported chocolates, teas, gourmet

coffee beans, preserves and mustards. Their
selection of baskets, tote bags of all sizes, and
marvelous gift boxes are just waiting to be filled.
Their Corporate Center has expanded to meet
your every need. Rich Rewards will accomodate
your every need for whatever your budget al-
lows. For further information or a FREE catalog,
call 1-800-72-PERKS!




Old World Travel
66 Main Street -

" . Evanston, 451-8726

We would like to be your Vacation Center!
Special employee discounts, call us for
details. Steeply discounted cruise & tour
specials -available, '

Fern's Restaurant

216 Broad Street .

Mt. Sinai, 825-3001

Complimentary glass of wine and
basket of garlic bread with any entree,

Midas Muffler

41 Allan Boulevard
Freeport, 425-6363

10% OFF on all purchases.

.Herb Chambers Hyundai
20 Jennings Road
Windsor, 462-1282 _
Present your Perks card and buy
your next Hyundai at 10% above
invoice.

'Lucy's Mandarin Restaurant
355 Cottage Grove Road

Elmont, 633-1414

'15% OFF minimum $20 purchase
for dining-in customers only.

Jack & Jill Hair & Tanning Salon
Brookside Square Manl

Lynn, 525.8787

Come in for your pre-summer tan!

" Present your corporate rate savings

card for your 15% Discount.

Suburbanite Limousine Service
11 Bedford Street

Elmont, 548-9669

Special occasions and corporate our
specialty. 25% Discount on rentals

..... call for details. From corporate cars
to the super stretch....We are the one

to call! '

Party Time Plus

700 Boston Road

Hartford, 787-4151

Party supplies for Birthdays, Weddings,
Showers, Anniversaries, Office parties,
etc. 20% OFF all items.

Video Village

326 Jane Boulevard

Selden, 636-1546

FREE memberships. 10% Discount
on movie purchases, VCR and Cam-
corder rentals.

World of Learning

Child Care Center

85 Green Street

Columbia, 565-1484 ,
Programs available from 15 months
to 6 years. 10% OFF weekly tuition.
Call for details on our new summer

. program.

Dr. Steven Miller
Chiropractor

12 Carlton Place

Greenfield, 474-1258
Complimentary Scoliosis & TMJ
screenings. Special attention given
to children.

\




( Special NEWS from your
participating merchants and
professionals.....take advantage of
the Spring and Summer Savings!

Bill Selig Jewelers
Drake Hill Mall.

712 Hopmeadow Street

161 Broad Street

Windsor, 688-3111.

3-Day Gold Chain Sate
June 1-3. 25% QFF regular
prices.

East End Hearing & Speech

4747-3 Nesconset Highway

Port Jefferson, 331-6455

We are now happy to accept Empire, GHI,
Choice-Care, Medicare or 1199 Benefit
Fund insurance on assignment. Receive

a 10% Discount on batteries or hearing
aids with your Perks card.

Evensong Futon
Converti_bleASofas & Beds
1604 Main Street
Port Jefferson, 928-7783
What is a FUTON? A springless mattress
" made primarily of cotton that accepts your
body & offers stressless sleep. Come in
and-lie down! 10% Courtesy.

Port Threads Tailoring
1601 Main Street
Evanston, 567-8954. .

- Specializing in custom tailoring and
Tuxedo Rentals. Come in and see the new
Spring and Summer lines, 15% Courtesy.

Miller Place Florist

Distinctive Artistry For All Occasions
Echo Avenue .

Miller Place, 569-1247

Charge by phone. Prompt delivery service
7 days a week, 10% Discount for cash, 5%
Discount for charges. Come in and design
your bridal bouquets, Special discounts
on Prom corsages.

Unique Physique Fitness Center
275 Route 3

Mount Sinai, 489-3528

Professional Instruction. One on One
training. Cardiovascular equipment.
Unlimited aerobic cla'sses, Unique
Boutique, child care, 20% OFF

regular memberships.

Mr. Specs Opticians
§18 Chestnut Street
Lynn, 584-8796

"Invisible" bifocals for the "no line"

look. Extra 5% OFF eyeglasses through
July 31st with your Perks card. Gift

- certificates available for family and

friends.

Peterson Ford

540 Lynnway Avenue

Lynn, 598-8510 -

Make your best deal on any new or
used car or fruck, then present this

. card for a free alarm system. 10% OFF
_on service, parts and labor.




"To Whom It May Concern:

I would like to take this opportunity to let you know what we at
MITRE think of the Perks Unlimited Program.

It is a terrific benefit for all of our employees. It enables people in our
company to come in contact with merchants and services that they pass
every day on their way to work. The savings are immediate to the employee
and are very much appreciated in these troubled economic times."

Annmarie Cérey :
The MITRE Corporation

".....d Feel this program will be a great added benefit and a "frill"” to all our
employees. The extra savings are always welcomed."

Lynne LaGrua
Community Hospital

..... My family aﬁd I love'the_ discounts that are offered to us. I can't beleive

. how much money we have already saved! It's nice to know that my company
cares!" ) . B

Employee
PEPCO

The Bulletin Board is published semi-annually by Perks Unlimited, Inc's
" marketing and art department. Items of news and/or recognition should

be sent to: Perks Unlimited, Inc. 153 Main Street, Sayville, NY 11782

Attn: Marketing Department. '

- Editor: Susan C. Easparro
Marketing Assistants : Perry Kleemann, Neil Cassidy
- Production: H & S Graphics
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UNITED STATES OEPARTMENT OF COMMERCE
Patent and Trademark Office

ASSISTANT SECRETARY AND COMMISSIONER ~
OF PATENTS AND TRADEMARKS -
Washington, D.C. 20231

Opposition No. 87,196
Perks Unlimited, Inc.
v,

Continuity Programs,
Inc.

MAR 051993

On January 22, 1993, applicant filed an abandonment

of its application Serial No. 73/834,766.

Trademark Rule 2.135 provides that if, in an inter

partes proceeding, the applicant files an abandonment without

the written consent of every adverse party to the proceeding,

judgment shall be entered against applicant.

‘In view thereof, and because opposer’s written

consent to the abandonment is not of record, judgment is hereby

entered against applicant, the opposition is sustained and

registration to applicant is refused.

D. Sams
. E. Rice

b D UL

G. D. Hohein
Members, Trademark
Trial and Appeal Board
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IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

In the Matter of Application Serial No. 73-794,724
Published in the Official Gazette on October 24, 1989

________________________________ x
PARKS UNLIMITED, INC., :
Opposer, :

: Opposition No.

v. :
PERKS, INC., :
Applicant. :
________________________________ X

NOTICE OF OPPOSITION %

Honorable Commissioner of Patents and Trademarks
Box 5

Washington, D.C. 20231

S I R:

Perks Unlimited, Inc., a New York corporation with its
principal office and place of business at 153 Main Street,
Sayville, New York 11782 believes that it will be damaged by
registration of the designation shown in application Serial No.
794,724, filed April 21, 1989, published in the Official Gazette

on October 24, 1989 at page TM 142, for the services set forth

€ 10219 05/03/90 792724

"Dt of Sigoatae




therein, namely "providing volume discount buying services for
others", in International Class 35, and hereby opposes the same.

As grounds of opposition, it is averred that:

1. Opposer, Perks Unlimited, Inc., is engaged in the
business of providing and arranging volume discount services for
others.

2. At least as early as March 24, 1988, and prior to
applicant’s March 7, 1989 alleged date of first use, opposer
adopted and began to use the designation PERKS as a service mark
for rendering volume discount services for others, and said mark
has been used by opposer in connection with such services
continuously since that date. At least as early as March 24,
1988, and prior to applicant’s March 7, 1989 alleged date of first
use, opposer adopted and began to use the corporate name Perks
Unlimited, Inc. for rendering volume discount services for others,
and said corporate name has been used by opposer in connection
with such services continuously since that date. Indeed, opposer
does business using the toll-free telephone number 1-800-72-PERKS.

3. Opposer’s mark PERKS and its corporate name Perks
Unlimited, Inc., are how, and ever since their first use as
aforesaid has been, conspicuously applied to brochures describing
Opposer’s services, and said services are now and since prior to
any use by applicant of the designation PERKS as a service mark
and Perks, Inc. as a corporate name, have been advertised,
promoted, distributed and sold in interstate commerce by opposer

throughout the United States.



4. Opposer’s mark PERKS and its corporate name Perks

Unlimited, Inc., have both become well-known to the trade ana

public by virtue of the advertising and promotion of opposer’s

PERKS services, the continued and widespread offering of said

services, and the excellence of the services identified and

distinguished by opposer’s PERKS mark as well as the corporate

‘name Perks Unlimited, Inc. Said service mark and corporate name

identify and designate the services to which they are applied as

coming from and as being associated and sponsored by opposer, and

as distinguishing said services from the services of others.

Evidence of opposer’s use of the mark PERKS and its corporate name

Perks Unlimiteq, Inc., (letters written by opposer to potential

customers), is attached as Exhibit A. A copy of a specimen of

opposer’s advertising is attached as Exhibit B. The front page of

Opposer’s sales brochure is attached as Exhibit c.
5. By the application herein opposed, applicant seeks

to register the designation PERKS for providing volume discount

services to others.

6. Applicant’s services "providing volume discount

services for others" are identical to opposer’s services which are

also "providing volume discount services for others",

7. Both applicant’s alleged PERKS mark and opposer’s
PERKS services are likely to be or are used and/or offered through

the same or similar channels of trades and to the same class of

...3_



purchasers, including but not limited to corporations, employees
of corporation and individuals, desiring discounts on consumer
goods and services.

8. Both applicant’s alleged PERKS mark and opposer’s
Perks Unlimited, Inc. corporate name are likely to be or are used
through the same or similar channels of trades and with the same
class of purchasers, including but not limited to corporations,
employees of corporation and individuals, desiring discounts on
consumer goods and services.

9. Both applicant’s alleged PERKS mark and opposer’s
PERKS mark and the first word of opposer’s corporate name Perks
Unlimited, Inc. are the same word, which are spelled and

pronounced the same way.

10. Applicant’s use of the designation PERKS creates
the false impression that applicant’s PERKS volume discount
services are sponsored by or associated with opposer and opposer’s
volume discount services sold under the PERKS service mark.

11. Applicant’s use of the designation PERKS creates
the false impression that applicant’s PERKS volume discount
services are sponsored by or associated with opposer’s corporation
Perks Unlimited, Inc.

12. Applicant’s PERKS designation so resembles

" Opposer’s PERKS mark and opposer’s corporate name Perks Unlimited,

Inc., previously used, and not abandoned, as to be likely, when



applied to applicant’s identical or related services, to cause
confusion, to cause mistake and to deceive with consequent injury
to opposer, the trade and to the public.

13. Opposer will be damaged by the registration sought
herein by applicant because such registration will support and
assist applicant in the confusing and misleading use of
applicant’s ‘designation sought to be registered, and will give
color of exclusive statutory rights in applicant in violation and
derogation of the prior superior rights of opposer.

14. Applicant’s adoption and alleged use of its PERKS

designation is without the license or permission of opposer.

WHEREFORE, opposer, Perks Unlimited, Inc., believes that
it will be damaged by the registration of the designation PERKS

and prays that application Serial No. 794,724 be denied.

———

7 Y -
."'/(_( ‘/,(f/'ﬂ-f /’Z—,' %;_/ PPN

Robert M. Kunstadt

Daniel J. Klein

PENNIE & EDMONDS

1155 Avenue of the Americas
New York, New York 10036
(212) 790-9090

By

Attorneys for Opposer
Dated: April 23, 1990 PERKS UNLIMITED, INC.
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National/Intemational Supplier
of Corporate Savings Cards

August 8, 1989

Dear Member Merchant/Professional:

PERKS UNLIMITED, INC. Presents:
"The Corporate Rate Savings Club Newsletter"

We here at Perks, are in the process of preparing the first of 4 newslerters which will be sent
National Institutes of Health. so as to keep their eniployees’ up-1o-date with evenis andfor spe-
cials you may be offering. We would like you 1w prov.dc that informaticn in the space providad be-
low.(25 words or less)

In our effort to make this program a success, we would ask that you reply within 7 business days.
We will automatically list your name, address ard telephene numberts) within this newsletter. so
any additional information you would like o include, please do.

efen '€ //mz//@ 25
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* Please print clearly.

* Please note that "NO" proof will be sent.

*-Perks Unlimited, Inc. is not responsitle for any typographical errors or misprints.

* Please foward all information to: The Bulletin Board. Perks Uniimited, Inc.,
153 Main Street, Sayviile, NY 17782

Si el
MEMBERS AND/OR REGISTERED: / LA
AMERICAN HOSPITAL ASSOCIATION Ferhe Unlfnited, Inc.
NESRA Corporate Rate Savings Club

US. CHAMBER OF COMMERCE
LONG ISLAND ASSOCIATION
LONG ISLAND BETTER BUSINESS BUREAU

153 MAIN'ST REET, SAYVILLE, N.Y. 11782-9809 (516) 589-0135
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Natlonal/International Supplier
of Corporate Savings Cards

June 29, 1988

Ms. Bernadette Bogden-Ciotti
Assgistant Director of Human Resources
The Chester County Hospital

701 East Marshall Street

West Chester, PA 19380

Dear Ms. Bogdennciottig

Pursuant to your recent request, we are enclosing
additional information for your review. We are confident
that you will find this program very exciting. It is
always exciting to save money, and now, Perks provides
your people with more buying power for their money.

If you have any questions, or if you decide to take
advantage of this very valuable service, simply fill out
the enclosed form and drop it in the mail, or contact me by
simply calling 1-800-72-PERKS.

MEMBERS AND/OR REGISTERED:
AMERICAN HOSPITAL ASSOCIATION
NESRA

US. CHAMBER OF COMMERCE

LONG ISLAND ASSOCIATION

LONG ISLAND BETTER BUSINESS BUREAU

153 MAIN STREET, SAYVILLE, N.Y, 11782-9809 (516) 589-0135
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waork o accommodate children. in
1988, the percentage for women
remasined the same while 33 pereent
of males xaid they are aow interested
in such arrangements—that’s a 13
percent invrease!

® Of thase polled in 1983, 5%
percent of the women and 27 percent
of the men said they would like sick

leave policies extended to cover time

off 1o care for an ill child. However.
in 19388, 78 percent of women
preferred such a policy and the
percentage for men sharply inclined
to 48 percent.

This implies that men as well as
women are concemed about child
care now.

Purental leave—unpaid time off
for fathers to care for children—is
expected to be the hot topic in
boardrooms the next few years.

This trend is already catching on

across the nation, In ae sitempt t
meet these needs. the tollowing steps
huve been taken:
® As recendy as June 8, 198RS, a bill
was introduced in the Senate
requinng private Hrms w offer up o
10 weeks of unpaid leave 10 new
parents.

® Laws requiring businesses to
otfer family leave to men aad women
have been passed in many states.

® There is 4 29 pereent increase
amony companies offering unpaid
child care to fathers since 1980,

® About three-fifths of alf
organizations with 10 or more
employees otfer flexible hours,
voluntary part-time arrangements
and/or parental-leave programs.

Working fathers are involved in

"child care now more than ever. At

one company in New York. men
consist of more than half the people

taking pant 1a a company-sponsored
day care program. Other futhers have
primary reponsibitity for akiayg the
child o the carctakers betore work
and picking them up atier work. This
requires o reyular work schedule
omitting overiime aad soctalizing for.
some. while also requinag
meticulous time management. At
lunchtime, fathers also make time to
visit with their children either on-site
or off-site.

Even though this may be the case.
men are less likely to speak out on
this issue or use these resources than
women are for many reasons.

® Men mav not be aware of these
programs.

® They may not know how they
can help at home since there is a
lack of such role models.

® Unpaid leave may be tinancially

-
INTRODUCING:

LWo_rldw_ide AVIS Discounts

PERKS UNLIMITED,

National/International Supplier
Of Corporate Savings Cards

The FIRST and ONLY Corporate Savings Cards
totally customized by you and your employees

You and your employees can save hundreds of dollars at local
and national businesses throughout the country.

This valuable service is offered to you and your employees at NO
COST whatsoever.

Your plastic 1.D. corporate savings card program can be set up
by simply calling our toll free number: 1-800-72-PERKS

We at Perks Unlimited look forward to providing
this very valuable service to the members of NESRA

and their employees.

INC.

y
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U.S. DEPARTML . OF COMMERCE
Patent and Trademark Office

Address: COMMISSIONER OF PATENTS AND TRADEMARKS
Washington, D.C. 20231

Vela
Paper No.
® Robert D. Hovey . Mailed: 0 40CT 1930
¢/o Hovey, Williams, Timmons .
& Collins ' Opposition No. 82,604

1400 Mercantile Bank Tower
1101 Walnut Street
Kansas City, MO 64106

Perks Unlimited, Inc.
v.

Perks, Inc.

The record shows that a response has not been filed to the notice of default entered
in this case.

Accordingly, judgment is hereby entered; the notice of opposition i's sustained; and
registration to applicant i's refused.

Members,
Trademark Trial
and Appeal Board.

ce:

Robert M. Kunstadt
c/o Pennie & Edmonds
1155 Avenue of the Americas

New York, NY 10036
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Trademark Trial and Appeal Board Electronic Filing System. http://estta.uspto.gov

ESTTA Tracking number:
Filing date:

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

ESTTA345319
05/03/2010

Notice of Opposition

Notice is hereby given that the following party opposes registration of the indicated application.

Opposer Information

Name Couch/Braunsdorf Affinity, Inc.
Granted to Date 05/02/2010
of previous
extension
Address 2561 Territorial Road
St. Paul, MN 55114
UNITED STATES
Attorney Philip A. Jones
information Brinks Hofer Gilson & Lione
P.O. Box 10395
Chicago, IL 60610
UNITED STATES
officeactions@brinkshofer.com Phone:312-321-4200

Applicant Information

Application No 77762652 Publication date 11/03/2009
Opposition Filing 05/03/2010 Opposition 05/02/2010
Date Period Ends

Applicant

SUPERVALU Holdings, Inc.

Legal Department 11840 Valley View Road
Eden Prairie, MN 55344

UNITED STATES

Goods/Services Affected by Opposition

Class 035.

All goods and services in the class are opposed, namely: Retail grocery store services featuring
groceries and gasoline; administration of a discount program for enabling participants to obtain
discounts on groceries

Grounds for Opposition

| Priority and likelihood of confusion

| Trademark Act section 2(d)

Marks Cited by Opposer as Basis for Opposition

U.S. Registration | 2580914 Application Date 05/17/2000

No.

Registration Date | 06/18/2002 Foreign Priority NONE
Date

Word Mark

PERKSCARD




Design Mark

PERKSCARD

Description of
Mark

NONE

Goods/Services

Class 035. First use: First Use: 1997/05/00 First Use In Commerce: 1997/05/00

Buying services, namely, providing volume discounts for consumer products and
services

U.S. Registration | 3156685 Application Date 04/11/2005

No.

Registration Date | 10/17/2006 Foreign Priority NONE
Date

Word Mark PERKSCARD

Design Mark

erksCar

Description of
Mark

NONE

Goods/Services

Class 035. First use: First Use: 1997/01/05 First Use In Commerce: 1997/01/05

Buying services, namely, providing volume discounts for consumer products and
services

U.S. Registration | 1786961 Application Date 11/16/1990

No.

Registration Date | 08/10/1993 Foreign Priority NONE
Date

Word Mark PERKS

Design Mark

Description of NONE

Mark

Goods/Services

Class 035. First use: First Use: 1988/03/24 First Use In Commerce: 1988/03/24
providing volume discount buying services to others

U.S. Registration | 3210654 Application Date 10/21/2005

No.

Registration Date | 02/20/2007 Foreign Priority NONE
Date

Word Mark PERKS




Design Mark

Description of NONE

Perks

Goods/Services Class 035. First use: First Use: 1988/03/24 First Use In Commerce: 1988/03/24

Buying services, namely, providing volume discounts for consumer products and
services via a magnetically encoded card

Attachments 76051909#TMSN.gif ( 1 page )( bytes )
78606012#TMSN.jpeg ( 1 page )( bytes )
78737799#TMSN.jpeg ( 1 page )( bytes )

Perks v. Supervalu_1.PDF ( 10 pages )(253244 bytes )

Certificate of Service

The undersigned hereby certifies that a copy of this paper has been served upon all parties, at their address
record by First Class Mail on this date.

Signature /Philip A. Jones/
Name Philip A. Jones
Date 05/03/2010




IN THE UNITED STATES PATENT AND TRADEMARK QFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

COUCH/BRAUNSDORF AFFINITY, INC.
Opposition No.
Opposer,

v. Serial Nos.  77/762,652

SUPERVALU HOLDINGS, INC,

N’ S N N N N N N N N

Applicant.

NOTICE OF OPPOSITION

Couch/Braunsdorf Aftinity, Inc. (“Perks”), a corporation duly organized and existing
under the laws of the State of New Jersey, with its principal place of business in St. Paul,
Minnesota, believes it will be damaged by the registration of the YOUR PERKS YOUR WAY
mark, Serial No. 77/762,652 (the “Opposed Mark™), in the name of SUPERVALU Holdings,
Inc., 11840 Valley View Road, Eden Prairie, Minnesota 55344 (“Applicant™), and hereby
opposes said application pursuant to 15 U.S.C. § 1063.

In support of this Notice of Opposition, Perks states as follows:

1. Perks is a leading business in the affinity and promotional industry, providing
volume discounts for consumer products and services to others. Perks owns and uses in
commerce the distinctive service marks PERKS and PERKSCARD in connection with these
services.

2. Perks contracts with employers to negotiate discounts and services offered by
third parties for employees. Perks provides discount cards under the PERKSCARD mark to
employees that may be utilized at third party businesses or over the internet. For example,

employees may receive discounts on food, clothing, trips, day care and medical benefits.



3. Over the past 20 years, Perks has grown its business. Perks now has contracts
with many national employers. Perks has distributed millions of PERKSCARD discount cards
nationwide to employees.

4. PERKS has been used in commerce since at least as early as March 24, 1988, and
has been used continuously in commerce since that date. PERKSCARD has been used in
commerce since at least as early as May 1997, and has been used continuously in commerce
since that date.

5. Perks has invested considerable money, time and effort into the development of
the PERKS and PERKSCARD marks. These marks have become assets of incalculable value
for Perks as immediately recognizable and well-known indicators of source of the company’s
high quality services, or at least a single source for the services.

6. Perks owns a number of federal trademark registrations for the PERKS and

PERKSCARD marks as set forth below:

Mark Reg. No. Reg. Date Goods/Services Class
PERKS 1,786,961 | August 10, Providing volume discount 35
1993 buying services to others
PERKSCARD 2,580,914 | June 18, Buying services, namely, 35
2002 providing volume discounts
for consumer products and
services
PERKS 3,210,654 | February 20, | Buying services, namely, 35
2007 providing volume discounts

for consumer products and
services via a magnetically
encoded card

PERKSCARD 3,156,685 | October 17, | Buying services, namely, 35
2006 providing volume discounts
for consumer products and
services
7. Copies of the federal registration certificates for the above-referenced marks are

attached as Exhibit 1. These federal registrations are valid, subsisting and in full force and

2




effect. Perks’ federal registration certificates are prima facie evidence of the validity of these
marks as well as Perks’ ownership and exclusive right to use these marks in connection with the
identified services. 15 U.S.C. § 1057(b).

8. Perks’ right to use in commerce PERKS and PERKSCARD is incontestable
pursuant to 15 U.S.C. § 1065.

0. After Perks’ first use of the PERKS and PERKSCARD marks, and after the PTO
issued federal registrations for the PERKS and PERKSCARD marks, Applicant filed an
application to register the Opposed Mark. The application has an identification of services
which reads “Retail grocery store services featuring groceries and gasoline; administration of a
discount program for enabling participants to obtain discounts on groceries.” in Class 35.

10. At the time it filed its application to register the Opposed Mark, Applicant had
constructive knowledge of Perks’ rights in the PERKS and PERKSCARD marks.

11. The Opposed Mark is confusingly similar in sight, sound, and commercial
impression to the PERKS and PERKSCARD marks. The registration of the Opposed Mark in
association with the identified services is likely to cause confusion as to the source or origin of
Applicant’s services, and is likely to mislead consumers, all to Perks’ damage.

12. The Opposed Mark, as used in connection with the identified services is likely to
cause confusion in the minds of the public, and is likely to deceive purchasers. The public, upon
seeing the Opposed Mark in connection with Applicant’s services, would believe that such
services originate with, or have some connection with Perks. Accordingly, registration of the
Opposed Mark would seriously damage Perks, and registration therefore should be refused
pursuant to 15 U.S.C. §1052.

WHEREFORE, Perks believes that it will be damaged by registration of the Opposed

Mark which is the subject of United States Trademark Application Serial Nos. 77/762,652, and
3




therefore respectfully requests that such registration be refused on the grounds of likelihood of
confusion
The Director hereby is authorized to charge the filing fee for this Notice of Opposition to
Deposit Account No. 23-1925.
Respectfully submitted,
COUCH/BRAUNSDORF AFFINITY GROUP, INC.

Dated: May 3, 2010 By: /s/ Philip A. Jones
Philip A. Jones
Joshua S. Frick
BRINKS HOFER GILSON & LIONE
P.O. Box 10395
Chicago, Illinois 60610
Telephone:  (312) 321-4200
Facsimile:  (312) 321-4299

Attorneys for Opposer




CERTIFICATE OF SERVICE

I hereby certify that on May 3, 2010 I served a true and correct copy of the foregoing
NOTICE OF OPPOSITION on Applicant by U.S. mail addressed as follows:

Michael J. Blum
SUPERVALU Holdings, Inc.
11840 Valley View Road
Eden Prarie, MN 55344-3643

/s/ Philip A. Jones
One of the Attorneys for Opposer
Couch/Braunsdorf Affinity, Inc







- Int. Cl.: 35
~ Prior U.S. Cls.: 100, 101 and 102 _
: Reg. No. 2,580,914

United States Patent and Trademark Office  Registered June 18, 2002

SERVICE MARK
PRINCIPAL REGISTER
PERKSCARD

PERKS UNLIMITED, INC. (NEW YORK COR- FIRST USE 5-0-1997; IN COMMERCE 5-0-1997.

PORATION) ’
565 ROUTE 25A
MILLER PLACE, NY 117642600 OWNER OF U.S. REG. NO. 1,786,961.

FOR: BUYING SERVICES, NAMELY, PROVID- SER. NO. 76-051,909, FILED 5-17-2000.

ING VOLUME DISCOUNTS FOR CONSUMER. PRO-
DUCTS AND SERVICES, IN CLASS 35 (U.S. CLS. 100, :
101 AND 102). NICHOLAS ALTREE, EXAMINING ATTORNEY




Int. Cl.: 35

Prior U.S. Cls.: 100, 101 and 102
Reg. No. 3,156,685

United States Patent and Trademark Office  Registered Oct. 17, 2006

SERVICE MARK
PRINCIPAL REGISTER

PerksCard

COUCH/BRAUNSDORF AFFINITY, INC. (NEW THE MARK CONSISTS OF STANDARD CHAR-
JERSEY CORPORATION) ACTERS WITHOUT CLAIM TO ANY PARTICULAR

701 MARTINSVILLE ROAD FONT, STYLE, SIZE, OR COLOR.
LIBERTY CORNER, NJ 07938

FOR: BUYING SERVICES, NAMELY, PROVID-

ING VOLUME DISCOUNTS FOR CONSUMER PRO- SER. NO. 78-606,012, FILED 4-11-2005.
DUCTS AND SERVICES, IN CLASS 35 (U.S. CLS. 100,

101 AND 102).

FIRST USE 1-5-1997; IN COMMERCE 1-5-1997. HOWARD SMIGA, EXAMINING ATTORNEY



Int. ClL: 35

Prior U,S. Cl.: 101
. . Reg. No. 1,786,961
United States Patent and Trademark Office Rregistered Au’g. 10, 1993

SERVICE MARK
PRINCIPAL REGISTER

PERKS
'PERKS UNLIMITED, INC. (NEW YORK COR- FIRST USE 3-24-1988; IN COMMERCE
PORATION) 3-24-1988.

153 MAIN STREET
SAYVILLE, NY 11782
SER. NO. 74-116,046, FILED 11-16-1990.
FOR: PROVIDING VOLUME DISCOUNT
BUYING SERVICES TO OTHERS, IN CLASS 35
(U.S. CL. 10]). G. MAYERSCHOFF, EXAMINING ATTORNEY




Int. Cl: 35
Prior U.S. Cls.: 100, 101 and 102

United States Patent and Trademark Office

Reg. No. 3,210,654
Registered Feb. 20, 2007

SERVICE MARK
PRINCIPAL REGISTER

Perks

COUCH BRAUNSDORF/AFFINITY, INC. (NEW
JERSEY CORPORATION)

701 MARTINSVILLE ROAD

LIBERTY CORNER, NJ 07938

FOR: BUYING SERVICES, NAMELY, PROVID-
ING VOLUME DISCOUNTS FOR CONSUMER PRO-
DUCTS AND SERVICES VIA A MAGNETICALLY
ENCODED CARD, IN CLASS 35 (U.S. CLS. 100, 101
AND 102).

FIRST USE 3-24-1988; IN COMMERCE 3-24-1988.

THE MARK CONSISTS OF STANDARD CHAR-
ACTERS WITHOUT CLAIM TO ANY PARTICULAR
FONT, STYLE, SIZE, OR COLOR.

OWNER OF U.S. REG. NOS. 1,786,961, 2,580,914,
AND 3,045,459.

SER. NO. 78-737,799, FILED 10-21-2005.

ESTHER A. BORSUK, EXAMINING ATTORNEY



Exhibit 82

Petitioner’s Exhibit 82
Couch/Braunsdorf Affinity
Inc. v. 12 Interactive, LL(

Cancellation No.
92/051,006




UNITED STATES PATENT AND TRADEMARK OFFICE
Trademark Trial and Appeal Board

P.O. Box 1451

Alexandria, VA 22313-1451

am
Mailed: April 7, 2011

Opposition No. 91194720

Couch/Braunsdorf Affinity,
Inc.

V.

SUPERVALU Holdings, Inc.

On March 17, 2011, applicant filed an abandonment of its
application Serial No. 77762652.

Trademark Rule 2.135 provides that if, in an inter partes
proceeding, the applicant files an abandonment without the
written consent of every adverse party to the proceeding,
judgment shall be entered against applicant.

In view thereof, and because opposer's written consent to
the abandonment is not of record, judgment is hereby entered
against applicant, the opposition is sustained and

registration to applicant is refused.

By the Trademark Trial
and Appeal Board



Exhibit 83

Petitioner’s Exhibit 83
Couch/Braunsdorf Affini

Inc. v. 12 Interactive, LL(
Cancellation No.
92/051,006




Trademark Trial and Appeal Board Electronic Filing System. hitp.//estta.uspto.gov
ESTTA Tracking number: ESTTA343028

Filing date: 04/19/2010

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Notice of Opposition

Notice is hereby given that the following party opposes registration of the indicated application.

Opposer Information

Name Couch/Braunsdorf Affinity, Inc.
Granted to Date 04/18/2010
of previous
extension
Address 2561 Territorial Drive

St. Paul, MN 55114

UNITED STATES
Correspondence Couch/Braunsdorf Affinity, Inc.
information 2561 Territorial Drive

St. Paul, MN 55114
UNITED STATES
officeactions@brinkshofer.com, pjones@brinkshofer.com

Applicant Information

Application No 77672625 Publication date 10/20/2009
Opposition Filing | 04/19/2010 Opposition 04/18/2010
Date Period Ends

Applicant

Town of Addison, Texas

ATTN: City Manager P.O. Box 9010
Addison, TX 75001

UNITED STATES

Goods/Services Affected by Opposition

goods of others

Class 035. First Use: 2007/05/31 First Use In Commerce: 2007/05/31
All goods and services in the class are opposed, namely: Promoting the goods of others, namely,
providing information regarding discounts, coupons, rebates, vouchers and special offers for the

Grounds for Opposition

LPriority and likelihood of confusion

| Trademark Act section 2(d)

Marks Cited by Opposer as Basis for Opposition

U.S. Registration | 1786961 Application Date 11/16/1990

No.

Registration Date | 08/10/1993 Foreign Priority NONE
Date

Word Mark PERKS

Design Mark

Description of NONE




Mark

Goods/Services

Class 035. First use: First Use: 1988/03/24 First Use In Commerce: 1988/03/24
providing volume discount buying services to others

U.S. Registration | 2580914 Application Date 05/17/2000
No.
Registration Date | 06/18/2002 Foreign Priority NONE
Date
Word Mark PERKSCARD
Design Mark
PERKSCARD
Description of NONE

Mark

Goods/Services

Class 035. First use: First Use: 1997/05/00 First Use In Commerce: 1997/05/00

Buying services, namely, providing volume discounts for consumer products and
services

U.S. Registration | 3210654 Application Date 10/21/2005

No.

Registration Date | 02/20/2007 Foreign Priority NONE
Date

Word Mark PERKS

Design Mark

Description of NONE

Mark

Goods/Services

Class 035. First use: First Use: 1988/03/24 First Use In Commerce: 1988/03/24

Buying services, namely, providing volume discounts for consumer products and
services via a magnetically encoded card

U.S. Registration | 3156685 Application Date 04/11/2005

No.

Registration Date | 10/17/2006 Foreign Priority NONE
Date

Word Mark

PERKSCARD




Design Mark

erksCar

Description of NONE
Mark

Goods/Services Class 035. First use: First Use: 1997/01/05 First Use In Commerce: 1997/01/05

Buying services, namely, providing volume discounts for consumer products and
services

Attachments 76051309#TMSN.gif ( 1 page )( bytes )
78737799#TMSN.jpeg ( 1 page )( bytes )
78606012#TMSN.jpeg ( 1 page )( bytes )
AddisonPerksOpposition.pdf ( 10 pages )(138920 bytes )

Certificate of Service

The undersigned hereby certifies that a copy of this paper has been served upon all parties, at their address
record by First Class Mail on this date.

Signature /Philip Jones/
Name Couch/Braunsdorf Affinity, Inc.
Date 04/19/2010




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

COUCH/BRAUNSDORF AFFINITY, INC.

)
)

) Opposition No.
Opposer, )
)

v. ) Serial Nos.  77/672,625

)
TOWN OF ADDISON, )
)
Applicant. )

NOTICE OF OPPOSITION

Couch/Braunsdorf Affinity, Inc. (“Perks”), a corporation duly organized and existing
under the laws of the State of New Jersey, with its principal place of business in St. Paul,
Minnesota, believes it will be damaged by the registration of the ADDISON PERKS & Design
mark, Serial No. 77/672,625 (the “Opposed Mark™), in the name of Town of Addison, P.O. Box
9010 Addison, Texas 75001 (“Applicant™), and hereby opposes said applications pursuant to 15
U.S.C. § 1063.

In support of this Notice of Opposition, Perks states as follows:

1. Perks is a leading business in the affinity and promotional industry, providing
volume discounts for consumer products and services to others. Perks owns and uses in
commerce the distinctive service marks PERKS and PERKSCARD in connection with these
services.

2. Perks contracts with employers to negotiate discounts and services offered by
third parties for employees. Perks provides discount cards under the PERKSCARD mark to
employees that may be utilized at third party businesses or over the internet. For example,

employees may receive discounts on food, clothing, trips, day care and medical benefits.



3.

Over the past 20 years, Perks has grown its business. Perks now has contracts

with many national employers. Perks has distributed millions of PERKSCARD discount

cards nationwide to employees.

4.

PERKS has been used in commerce since at least as early as March 24, 1988,

and has been used continuously in commerce since that date. PERKSCARD has been used

in commerce since at least as early as May 1997, and has been used continuously in

commerce since that date.

5.

Perks has invested considerable money, time and effort into the development

of the PERKS and PERKSCARD marks. These marks have become assets of incalculable

value for Perks as immediately recognizable and well-known indicators of source of the

company’s high quality services, or at least a single source for the services.

6.

PERKSCARD marks as set forth below:

Perks owns a number of federal trademark registrations for the PERKS and

Mark Reg. No. | Reg. Date Goods/Services Class
PERKS 1,786,961 | August 10, | Providing volume discount 35
1993 buying services to others
PERKSCARD | 2,580,914 | June 18, Buying services, namely, 35
2002 providing volume
discounts for consumer
products and services
PERKS 3,210,654 | February 20, | Buying services, namely, 35
2007 providing volume
discounts for consumer
products and services via a
magnetically encoded card
PERKSCARD | 3,156,685 | October 17, | Buying services, namely, 35
2006 providing volume
discounts for consumer
products and services
7. Copies of the federal registration certificates for the above-referenced marks

are attached as Exhibit 1. These federal registrations are valid, subsisting and in full force



and effect. Perks’ federal registration certificates are prima facie evidence of the validity of
these marks as well as Perks’ ownership and exclusive right to use these marks in connection
with the identified services. 15 U.S.C. § 1057(b).

8. Perks’ right to use in commerce PERKS and PERKSCARD is incontestable
pursuant to 15 U.S.C. § 1065.

9. After Perks’ first use of the PERKS and PERKSCARD marks, and after the PTO
issued federal registrations for the PERKS and PERKSCARD marks, Applicant filed
applications to register the Opposed Mark. The application has an identification of services
which reads “Promoting the goods of others, namely, providing information regarding discounts,
coupons, rebates, vouchers and special offers for the goods of others.” in Class 35.

10.  Upon information and belief, Applicant is using the Opposed Mark in association
with the identified services. Applicant’s services are highly related, or virtually identical to,
Perks’ services.

11.  Atthe time it filed its application to register the Opposed Mark, Applicant had
constructive knowledge of Perks’ rights in the PERKS and PERKSCARD marks.

12. The Opposed Mark is confusingly similar in sight, sound, and commercial
impression to the PERKS and PERKSCARD marks. The registration of the Opposed Mark in
association with the identified services is likely to cause confusion as to the source or origin of
Applicant’s services, and is likely to mislead consumers, all to Perks’ damage.

13.  The Opposed Mark, as used in connection with the identified services is likely to
cause confusion in the minds of the public, and is likely to deceive purchasers. The public, upon
seeing the Opposed Mark in connection with Applicant’s services, would believe that such

services originate with, or have some connection with Perks. Accordingly, registration of the



Opposed Mark would seriously damage Perks, and registration therefore should be refused
pursuant to 15 U.S.C. §1052.
WHEREFORE, Perks believes that it will be damaged by registration of the Opposed
Mark which is the subject of United States Trademark Application Serial Nos. 77/672,625, and
therefore respectfully requests that such registration be refused on the grounds of likelihood of
confusion
The Director hereby is authorized to charge the filing fee for this Notice of Opposition to
Deposit Account No. 23-1925.
Respectfully submitted,
COUCH/BRAUNSDORF AFFINITY GROUP, INC.
Dated: April 19, 2010 By: s/ Philip A. Jones/
Philip A. Jones
Joshua S. Frick
BRINKS HOFER GILSON & LIONE
P.O. Box 10395
Chicago, Illinois 60610

Telephone:  (312) 321-4200
Facsimile: (312) 321-4299

Attorneys for Opposer



CERTIFICATE OF SERVICE

I hereby certify that on April 19, 2010 I served a true and correct copy of the foregoing

NOTICE OF OPPOSITION on counsel for Applicant by U.S. mail addressed as follows:

J. F. Chester, JD/LL.M
Cowles & Thompson, PC
901 Main Street, Suite 3900
Dallas, Texas 75202

/s/ Philip A. Jones
One of the Attorneys for Opposer
Couch/Braunsdorf Affinity, Inc




EXHIBIT 1



Int. Cl.: 35

Prior U.S. CL: 101
) . Reg. No. 1,786,961
United States Patent and Trademark Office registered Aug. 10, 1993

SERVICE MARK
PRINCIPAL REGISTER

PERKS
PERKS UNLIMITED, INC. (NEW YORK COR- FIRST USE 3-24-1988; IN COMMERCE
PORATION) 3-24-1988.

153 MAIN STREET
SAYVILLE, NY 11782
SER. NO. 74-116,046, FILED 11-16-1990.
FOR: PROVIDING VOLUME DISCOUNT
BUYING SERVICES TO OTHERS, IN CLASS 35
(U.S. CL. 101). G. MAYERSCHOFF, EXAMINING ATTORNEY



Int. Cl.: 35
Prior U.S. Cls.: 100, 101 and 102

Reg. No. 2,580,914

United States Patent and Trademark Office  Registered June 18, 2002

SERVICE MARK
PRINCIPAL REGISTER

PERKSCARD

PERKS UNLIMITED, INC. (NEW YORK COR-
PORATION) '

565 ROUTE 25A

MILLER PLACE, NY 117642600

FOR: BUYING SERVICES, NAMELY, PROVID-
ING VOLUME DISCOUNTS FOR CONSUMER PRO-
DUCTS AND SERVICES, IN CLASS 35 (U.S. CLS. 100,
101 AND 102).

FIRST USE 5-0-1997; IN COMMERCE 5-0-1997.
OWNER OF U.S. REG. NO. 1,786,961.
SER. NO. 76-051,909, FILED 5-17-2000.

NICHOLAS ALTREE, EXAMINING ATTORNEY




Int. Cl.: 35
Prior U.S. Cls.: 100, 101 and 102

United States Patent and Trademark Office

Reg. No. 3,210,654
Registered Feb. 20, 2007

SERVICE MARK
PRINCIPAL REGISTER

Perks

COUCH BRAUNSDORF/AFFINITY, INC. (NEW
JERSEY CORPORATION)

701 MARTINSVILLE ROAD

LIBERTY CORNER, NJ 07938

FOR: BUYING SERVICES, NAMELY, PROVID-
ING VOLUME DISCOUNTS FOR CONSUMER PRO-
DUCTS AND SERVICES VIA A MAGNETICALLY
ENCODED CARD, IN CLASS 35 (U.S. CLS. 100, 101
AND 102).

FIRST USE 3-24-1988; IN COMMERCE 3-24-1988.

THE MARK CONSISTS OF STANDARD CHAR-
ACTERS WITHOUT CLAIM TO ANY PARTICULAR
FONT, STYLE, SIZE, OR COLOR.

OWNER OF U.S. REG. NOS. 1,786,961, 2,580,914,
AND 3,045,459.

SER. NO. 78-737,799, FILED 10-21-2005.

ESTHER A. BORSUK, EXAMINING ATTORNEY



Int. Cl.: 35
Prior U.S. Cls.: 100, 101 and 102
Reg. No. 3,156,685

United States Patent and Trademark Office  Registered Oct. 17, 2006

SERVICE MARK
PRINCIPAL REGISTER

PerksCard

COUCH/BRAUNSDORF AFFINITY, INC. (NEW THE MARK CONSISTS OF STANDARD CHAR-
JERSEY CORPORATION) ACTERS WITHOUT CLAIM TO ANY PARTICULAR

701 MARTINSVILLE ROAD FONT, STYLE, SIZE, OR COLOR.
LIBERTY CORNER, NJ 07938

FOR: BUYING SERVICES, NAMELY, PROVID-
ING VOLUME DISCOUNTS FOR CONSUMER PRO- SER. NO. 78-606,012, FILED 4-11-2005.
DUCTS AND SERVICES, IN CLASS 35 (U.S. CLS. 100,
101 AND 102).

FIRST USE 1-5-1997; IN COMMERCE 1-5-1997. HOWARD SMIGA, EXAMINING ATTORNEY



Exhibit 84

Petitioner’s Exhibit 84
Couch/Braunsdorf Affinit
Inc. v. 12 Interactive, LL(

Cancellation No.
92/051,006




UNITED STATES PATENT AND TRADEMARK OFFICE
Trademark Trial and Appeal Board

P.O. Box 1451

Alexandria, VA 22313-1451

am

Mailed: July 30, 2010
Opposition No. 91194558

Couch/Braunsdorf Affinity,
Inc.

V.

Town of Addison, Texas

On June 15, 2010, the Board sent a notice of default to
applicant because no answer had been filed.

The record shows no response thereto.

Accordingly, judgment by default is hereby entered against
applicant, the opposition is sustained, and registration to

applicant is refused. See Fed. R. Civ. P. 55, and Trademark Rule

2.106(a) .

By the Trademark Trial
and Appeal Board



Exhibit 85

Petitioner’s Exhibit 85 §
Couch/Braunsdorf Affinity
Inc. v. 12 Interactive, LL(QJ

Cancellation No.
92/051,006




Trademark Trial and Appeal Board Electronic Filing System. http.//estta.uspto.gov
ESTTA Tracking number: ESTTA361578

Filing date: 08/04/2010

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

Notice of Opposition

Notice is hereby given that the following party opposes registration of the indicated application.

Opposer Information

Name Couch/Braunsdorf Affinity, Inc.
Granted to Date 08/04/2010
of previous
extension
Address 2561 Territorial Road
St. Paul, MN 55114
UNITED STATES
Attorney Philip A. Jones
information Brinks Hofer Gilson & Lione
P.O. Box 10395
Chicago, IL 60610
UNITED STATES
officeactions@brinkshofer.com

Applicant Information

Application No 77831861 Publication date 04/06/2010
Opposition Filing | 08/04/2010 Opposition 08/04/2010
Date Period Ends

Applicant

Wood Royalty Management Company
103 Foulk Road, Suite 101
Wilmington, DE 19803

UNITED STATES

Goods/Services Affected by Opposition

of a discount card

Class 035. First Use: 2009/09/08 First Use In Commerce: 2009/09/08
All'goods and services in the class are opposed, namely: Administering a consumer loyalty incentive
program which allows participating customers to obtain discounts on beverages and food through use

Grounds for Opposition

[ Priority and likelihood of confusion | Trademark Act section 2(d)

Marks Cited by Opposer as Basis for Opposition

U.S. Registration | 1786961 Application Daté 11/16/1990

No.

Registration Date | 08/10/1993 Foreign Priority NONE
Date

Word Mark PERKS

Design Mark




Description of
Mark

NONE

Goods/Services

Class 035. First use: First Use: 1988/03/24 First Use In Commerce: 1988/03/24
providing volume discount buying services to others

U.S. Registration | 2580914 Application Date 05/17/2000
No.
Registration Date | 06/18/2002 Foreign Priority NONE
Date
Word Mark PERKSCARD
Design Mark
PERKSCARD
Description of NONE

Mark

Goods/Services

Class 035. First use: First Use: 1997/05/00 First Use in Commerce: 1997/05/00

Buying services, namely, providing volume discounts for consumer products and
services

U.S. Registration | 3210654 Application Date 10/21/2005

No.

Registration Date | 02/20/2007 Foreign Priority NONE
Date

Word Mark PERKS

Design Mark

Description of NONE

Mark

Goods/Services

Class 035. First use: First Use: 1988/03/24 First Use In Commerce: 1988/03/24

Buying services, namely, providing volume discounts for consumer products and
services via a magnetically encoded card

U.S. Registration | 3156685 Application Date 04/11/2005

No.

Registration Date | 10/17/2006 Foreign Priority NONE
Date

Word Mark

PERKSCARD




Design Mark

erksCar

Description of NONE
Mark

Goods/Services Class 035. First use: First Use: 1997/01/05 First Use In Commerce: 1997/01/05

Buying services, namely, providing volume discounts for consumer products and
services

Attachments 76051909#TMSN.gif ( 1 page )( bytes )

78737799#TMSN.jpeg ( 1 page ) bytes )

78606012#TMSN.jpeg ( 1 page ){ bytes )

2010-08-4 - Notice of Opposition - JAZZMANS PERKS CARD.pdf ( 10 pages
)(89411 bytes )

Certificate of Service

The undersigned hereby certifies that a copy of this paper has been served upon all parties, at their address
record by First Class Mail on this date.

|
|
|
Signature /Philip A. Jones/
Name Philip A. Jones

Date 08/04/2010




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

COUCH/BRAUNSDORF AFFINITY, INC.
Opposition No.

Opposer,
V. Serial No. 77/831,861

Wo0OD ROYALTY MANAGEMENT COMPANY,

Applicant.

NOTICE OF OPPOSITION

Couch/Braunsdorf Affinity, Inc. (“Perks”), a corporation duly organized and existing
under the laws of the State of New Jersey, with its principal place of business in St. Paul,
Minnesota, believes it will be damaged by the registration of the mark JAZZMAN’S PERK
CARD, Serial No. 77/831,861 (the “Opposed Mark”), in the name of Wood Royalty
Management Company, 103 Foulk Road, Suite 101, Wilmington, Delaware 19803
(“Applicant”), and hereby opposes said applications pursuant to 15 U.S.C. § 1063.

In support of this Notice of Opposition, Perks states as follows:

1. Perks is a leading business in the affinity and promotional industry, providing
volume discounts for consumer products and services to others. Perks owns and uses in
commerce the distinctive service marks PERKS and PERKSCARD in connection with these
services.

2. Perks contracts with employers to negotiate discounts and services offered by
third parties for employees. Perks provides discount cards under the PERKSCARD mark to
employees that may be utilized at third party businesses or over the internet. For example,

employees may receive discounts on food, clothing, trips, day care and medical benefits.




3. Over the past 20 years, Perks has grown its business. Perks now has contracts
with many national employers. Perks has distributed millions of PERKSCARD discount cards
nationwide to employees.

4. PERKS has been used in commerce since at least as early as March 24, 1988, and
has been used continuously in commerce since that date. PERKSCARD has been used in
commerce since at least as early as May 1997, and has been used continuously in commerce
since that date.

5. Perks has invested considerable money, time and effort into the development of
the PERKS and PERKSCARD marks. These marks have become assets of incalculable value
for Perks as immediately recognizable and well-known indicators of source of the company’s
high quality services, or at least a single source for the services.

6. Perks owns a number of federal trademark registrations for the PERKS and

PERKSCARD marks as set forth below:

Mark Reg. No. Reg. Date Goods/Services Class
PERKS 1,786,961 | August 10, Providing volume discount 35
1993 buying services to others
PERKSCARD | 2,580,914 | June 18, Buying services, namely, 35
2002 providing volume discounts
for consumer products and
services
PERKS 3,210,654 | February 20, | Buying services, namely, 35
2007 providing volume discounts

for consumer products and
services via a magnetically
encoded card

PERKSCARD | 3,156,685 | October 17, | Buying services, namely, 35
2006 providing volume discounts
for consumer products and
services
7. Copies of the federal registration certificates for the above-referenced marks are

attached as Exhibit 1. These federal registrations are valid, subsisting and in full force and

effect. Perks’ federal registration certificates are prima facie evidence of the validity of these




marks as well as Perks’ ownership and exclusive right to use these marks in connection with the
identified services. 15 U.S.C. § 1057(b).

8. Perks’ right to use in commerce PERKS and PERKSCARD is incontestable
pursuant to 15 U.S.C. § 1065.

9. After Perks’ first use of the PERKS and PERKSCARD marks, and after the PTO
issued federal registrations for the PERKS and PERKSCARD marks, Applicant filed an
application to register the Opposed Mark. The application has an identification of services
which reads “Administering a consumer loyalty incentive program which allows participating
customers to obtain discounts on beverages and food through use of a discount card.” in Class
35.

10.  Upon information and belief, Applicant is using the Opposed Mark in association
with the identified services.

I1.  Atthe time it filed its application to register the Opposed Mark, Applicant had
constructive knowledge of Perks’ rights in the PERKS and PERKSCARD marks.

12. The Opposed Mark is confusingly similar in sight, sound, and commercial
impression to the PERKS and PERKSCARD marks. The registration of the Opposed Mark in
association with the identified services is likely to cause confusion as to the source or origin of
Applicant’s services, and is likely to mislead consumers, all to Perks’ damage.

13. The Opposed Mark, as used in connection with the identified services is likely to
cause confusion in the minds of the public, and is likely to deceive purchasers. The public, upon
seeing the Opposed Mark in connection with Applicant’s services, would believe that such
services originate with, or have some connection with Perks. Accordingly, registration of the
Opposed Mark would seriously damage Perks, and registration therefore should be refused

pursuant to 15 U.S.C. §1052.



WHEREFORE, Perks believes that it will be damaged by registration of the Opposed
Mark which is the subject of United States Trademark Application Serial Nos. 77/831,861, and
therefore respectfully requests that such registration be refused on the grounds of likelihood of
confusion
The Director hereby is authorized to charge the filing fee for this Notice of Opposition to
Deposit Account No. 23-1925.
Respectfully submitted,

COUCH/BRAUNSDORF AFFINITY GROUP, INC.

Dated: August 4, 2010 By:  /Philip A. Jones/
Philip A. Jones
Joshua S. Frick
BRINKS HOFER GILSON & LIONE
P.O. Box 10395
Chicago, Illinois 60610
Telephone:  (312) 321-4200
Facsimile: (312) 321-4299

Attorneys for Opposer



CERTIFICATE OF SERVICE

[ hereby certify that on August 4, 2010 I served a true and correct copy of the foregoing
NOTICE OF OPPOSITION on counsel for Applicant by U.S. mail addressed as follows:

Timothy H. Hiebert
Samuels & Hiebert LLC
Two International Place, 23rd Floor
Boston, MA 02110-4104

/Philip A. Jones/
One of the Attorneys for Opposer
Couch/Braunsdorf Affinity, Inc




Exhibit 1



Int. CL: 35

Prior U.S. Cl.: 101
) . Reg. No. 1,786,961
United States Patent and Trademark Office Rregistered Aug. 10, 1993

SERVICE MARK
PRINCIPAL REGISTER

PERKS
PERKS UNLIMITED, INC. (NEW YORK COR- FIRST USE 3-24-1988; IN COMMERCE
PORATION) 3-24-1988.

153 MAIN STREET
SAYVILLE, NY 11782
SER. NO. 74-116,046, FILED 11-16-1990.
FOR: PROVIDING VOLUME DISCOUNT
BUYING SERVICES TO OTHERS, IN CLASS 35
(U.S. CL. i01). G. MAYERSCHOFF, EXAMINING ATTORNEY




Int. Cl.: 35

Prior U.S. Cls.: 100, 101 and 102
Reg. No. 2,580,914

United States Patent and Trademark Office  Registered June 18, 2002

SERVICE MARK
PRINCIPAL REGISTER
PERKSCARD

PERKS UNLIMITED, INC. (NEW YORK COR- FIRST USE 5-0-1997; IN COMMERCE 5-0-1997.

PORATION)
565 ROUTE 25A
MILLER PLACE, NY 117642600 OWNER OF U.S. REG. NO. 1,786,961.

FOR: BUYING SERVICES, NAMELY, PROVID- SER. NO. 76.051,909, FILED 5-17-2000.

ING VOLUME DISCOUNTS FOR CONSUMER PRO-
DUCTS AND SERVICES, IN CLASS 35 (U.S. CLS. 100, o
101 AND 102). NICHOLAS ALTREE, EXAMINING ATTORNEY



Int. Cl.: 35
Prior U.S. Cls.: 100, 101 and 102

Reg. No. 3,210,654

United States Patent and Trademark Office  Registered Feb. 20, 2007

SERVICE MARK
PRINCIPAL REGISTER

Perks

COUCH BRAUNSDORF/AFFINITY, INC. (NEW
JERSEY CORPORATION)

701 MARTINSVILLE ROAD

LIBERTY CORNER, NJ 07938

FOR: BUYING SERVICES, NAMELY, PROVID-
ING VOLUME DISCOUNTS FOR CONSUMER PRO-
DUCTS AND SERVICES VIA A MAGNETICALLY
ENCODED CARD, IN CLASS 35 (U.S. CLS. 100, 101
AND 102).

FIRST USE 3-24-1988; IN COMMERCE 3-24-1988.

THE MARK CONSISTS OF STANDARD CHAR-
ACTERS WITHOUT CLAIM TO ANY PARTICULAR
FONT, STYLE, SIZE, OR COLOR.

OWNER OF U.S. REG. NOS. 1,786,961, 2,580,914,
AND 3,045,459.

SER. NO. 78-737,799, FILED 10-21-2005.

ESTHER A. BORSUK, EXAMINING ATTORNEY



Int. Cl.: 35

Prior U.S. Cls.: 100, 101 and 102
Reg. No. 3,156,685

United States Patent and Trademark Office  Registered Oct. 17, 2006

SERVICE MARK
PRINCIPAL REGISTER

PerksCard

COUCH/BRAUNSDORF AFFINITY, INC. (NEW THE MARK CONSISTS OF STANDARD CHAR-
JERSEY CORPORATION) ACTERS WITHOUT CLAIM TO ANY PARTICULAR

701 MARTINSVILLE ROAD FONT, STYLE, SIZE, OR COLOR.
LIBERTY CORNER, NJ 07938

FOR: BUYING SERVICES, NAMELY, PROVID-
ING VOLUME DISCOUNTS FOR CONSUMER PRO- SER. NO. 78-606,012, FILED 4-11-2005.
DUCTS AND SERVICES, IN CLASS 35 (U.S. CLS. 100,
101 AND 102).

FIRST USE 1-5-1997; IN COMMERCE 1-5-1997. HOWARD SMIGA, EXAMINING ATTORNEY
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Petitioner’s Exhibit 86
Couch/Braunsdorf Affinit

Inc. v. 12 Interactive, LL{
Cancellation No.
92/051,006



UNITED STATES PATENT AND TRADEMARK OFFICE
Trademark Trial and Appeal Board

P.O. Box 1451

Alexandria, VA 22313-1451

tdc

Mailed: November 17, 2010
Opposition No. 91195921

Couch/Braunsdorf Affinity,
Inc.

V.

Wood Royalty Management
Company

On September 30, 2010, the Board sent a notice of default to
applicant because no answer had been filed.

The record shows no response thereto.

Accordingly, judgment by default is hereby entered against
applicant, the opposition is sustained, and registration to
applicant is refused. See Fed. R. Civ. P. 55, and Trademark Rule

2.106(a) .

By the Trademark Trial
and Appeal Board



Exhibit 87

. Petitioner’s Exhibit 87
Couch/Braunsdorf Affini

Inc. v. 12 Interactive, LL{
Cancellation No.
92/051,006




Certificate of Assignment

: I, Mark Ritchie, Secretary of State of Minnesota, do certify
that: The holder of the mark described below has filed an
assignment of registration of this mark with the Office of the
Secretary of State on this date. Registration of the mark is
hereby granted to the assignee for the kalance of the current

registration period, under the terms and subject to the
limitations of Minnesota Statutes, Section 333.18 to 333.31.
Name of Holder/Assignor: The Oak Ridge Country Club
Type of Mark: Service
Classification of Mark: 35
Mark Number: 3462767-2
Date of First use of Mark in this State: 07/01/2009
Name of Assignee: Couch Braunsdorf Affinity Inc

Current Registration Period Began: 11/23/2010

Current Registration Period Ends: 08/28/2019

Description of Mark: MemberPerks

This certification has been issued on: 11/23/2010.

}




i)

L

T TmA 40695760002
Minnesota Secretary of State
ASSIGNMENT OF REGISTRATION GF
A TRADEMARK OR SERVICE MARK,

CERTIFICATION VMARK, OR COLLECTIVE MARK
FlHing Fee: $15.00

m—

File Number: 3462767-2 Class: 35
MARK AS DESCRIBED ON CERTIFICATE: Me bwpe VIS ~

Provide membars. : di i

Name of Present Registrant:

The Oak Ridge Country Club
—_—
Address: /00 Oakridge Rd Hopkins MN 55305
Street City State Zip

The present registrant has filed this mark and is assigning this registration and aj rights to ang interast in this mark, including

any good will connected 1o the mark for valid consideration which has been racsived.

This mark Is assigned to:

Name: Couch Braunsdorf Affinity, Inc. - o
Address: 06 Martinsville Road Liberty Corner Ny 07938
Streat Citv State Zin

certify that | am signing this document as the person whose signature is required, or as agent of the person(s)
whose signature would be required who has authorized me to sign this docurnent an his/her behalf, or in both capacities. | further

certify that I have completed all required fields, and that the information in this document is trie and correct and m compliance with
i - J understand that by signing this document J am subject to the penalties of perjury as set

forth in Sectign 609,48 s i had signed this document under oath,
; //Z,/éf; ' /J:I, Wade H. Miller General Manager/COO

Signature (on behalf of present registrant or authorized agent) (Print name and titte)
( 953 935-7721
——

Name and telephone number of contact person: Wade H. Miller

A separate assignment is required for each class.
Make check payable 1o the MN Secretary of State.

STA
FILE IN-PERSON OR MAIL TO: nsl'fm‘%fei‘fr"é'ﬁ%%m
Minnesota Secretary of State - Business Services F‘“_ED
Retirement Systems of Minnesota Building d&\ﬂ/
60 Emplre Drive, Suite 100 A D a
St Paul, MN 55103 NOV 2 5 2010
(Staffed 8:00 - 4:00, Monday - Friday, excluding holidays) o
ey,

All of the information on this form is public. Minnesota law requires certain information 1o be provided tof' tyBetialing.
that information is not included, ;

disability, religlon, reliance on public assistance or political opinlons or affiliations in employment or the
Tradem:n&Rw,DB-Mdo




CERTIFICATE OF MAILING

I hereby certify that this correspondence is being
deposited with the United States Postal Service with
sufficient postage as First-class mail in an envelope

addressed to:

Commissioner for Trademarks
P.O. Box 1451
Alexandria, Virginia 22313-1451

On May 6, 2011

Date of Delivery

Joshua S. Frick
Name of Person Signing Certificate

/Joshua S. Frick/
Signature

May 6, 2011
Date of Signature

IN THE UNITED STATES PATENT AND TRADEMARK OFFICE
BEFORE THE TRADEMARK TRIAL AND APPEAL BOARD

COUCH/BRAUNSDORF AFFINITY,

INC,, :  Cancellation No. 92051006
Petitioner, . Mark: PERKSPOT
V. :  Registration No. 3,355,480
12 INTERACTIVE, LLC, . Registered: December 18,
. 2007
Registrant.

PETITIONER’S THIRD NOTICE OF RELIANCE:
REGISTRANT’S RESPONSES TO PETITIONER’S INTERROGATORIES

Pursuant to Rule 2.120(j) and TBMP § 704.03, Petitioner Couch/Braunsdorf
Affinity, Inc. (“Petitioner”) submits this Notice of Reliance for the enclosed 12
Interactive, LLC (“Registrant”) responses to Petitioner’s Interrogatories. Enclosed with
this Notice Reliance, as Petitioner’s Exhibits No. 88, are Registrant’s Answers to

Applicant’s First Set of Interrogatories Nos. 1, 2, 3, 4, 11, 12, and 13.



Respectfully Submitted,

COUCH/BRAUNSDOREF AFFINITY, INC.

Dated: May 6, 2011 /Joshua S. Frick/
Philip A. Jones
Joshua S. Frick
BRINKS HOFER GILSON & LIONE
P.O. Box 10395
Chicago, Illinois 60610
(312) 321-4200

Attorneys for Petitioner




CERTIFICATE OF SERVICE

The undersigned hereby certifies that a true and correct copy of the foregoing
NOTICE OF RELIANCE was served via First-class mail on counsel for Registrant on
the 6" day of May, 2011 addressed as follows:

Michael G. Kelber, Esq.
mkelber@ngelaw.com
Katherine Dennis Nye, Esq
knye@ngelaw.com
Neal, Gerber & Eisenberg LLP
Two North LaSalle Street, Suite 1700
Chicago IL 60602-3801

/Joshua S. Frick/




Exhibit 88

Petitioner’s Exhibit 88
Couch/Braunsdorf Affinit;
Inc. v. 12 Interactive, LL{

Cancellation No.
92/051,006




IN THE UNITED STATES PATENT AND TRADEMARK OFFICE BEFORE THE
TRADEMARK TRIAL AND APPEAL BOARD

COUCH/BRAUNSDORF AFFINITY, INC.,

Cancellation No. 92051006
Petitioner, .
Mark: ' PERKSPOT
\A : ‘
' Registration No. 3,355,480
12 INTERACTIVE, LLC, ’
Registrant. Registered: | ~ December 18, 2007

REGISTRANT’S OBJECTIONS & RESPONSES TO PETITIONER’S FIRST SET OF
- INTERROGATORIES -

Pursuant to Rule 33 of the Federal Rules of Civil Procedure and 37 C.F.R. § 2.120,
registrant, 12 Interactive, LLC., by its attomeys Neal, Gerber & Elsenberg LLP, hereby
responds to Opposer’s First Set of Interrogatones

GENERAL OBJECTIONS

- Each of the following general objections is mcorporated into each specific - response
below as if fully set forth therein:

- 1. Registrant objects to the Interrogatories to the extent that they seek information
subject to the attomeyéclient privilege, the work produét doctrine, or any other recognized
privilege or immunity.

2. Registrant objects to the Requests to the extent that they seék the ’production‘ of
information that is in the puﬁlic domain or public record, are already in the possession, custody
or control of Peiitioner, or are equally .available'to Petitioner.

3. Registrant objects to the Interrogatories to the extent that they seek information
that is not relevant to these prbceediﬂgs or is not reasonably calculated to lead to -the discoirery of

admissible or pertinent information.




4. Registrant objects to the Interrogatories to the extent that they purport to impose
lipon Registrant requirements that differ from or exceed those imposed by the Trademark Ruleé
and Federal Rules of Civil Procedure.
| 5. Regi-straﬁt objects to each Interrogatory as overly broad and unduly burdensome
to the extent it seeks information without limits as to time aﬁd geography.

6. Registrant’s responses shall not be construed as waiving, and Registrant expressly _
resérves: (a) any or all objections to confidentiality, relevancy, materiality, pfivilegc and
admissibility of evidence for any purpose; (b) the rfght to object to the use of any documents or
information that may be provided, or the subject matter thereof, for any purpose and on any
grounds; and (c) the right to object on any ground at any time to further discovery involving or
‘relatingl to the subject matter of the Interrogatories. |

7. Registrant’s partial response to any Iﬁferrogatory is not a waiver of its Objéctions
or right to object to any additional, supplemental, br further Interrogatory, or part thereof_, but is
instead offered in an effort to resolve a potential discovery dispute.

Without waiving any of the foregoing generai objections, Registrant responds to the
Interfoéatories as follows, incorporating eaéh and every one of the foregoing general objections
int(; each respective response below. Registrant expressly reserves the right to amend these
~responses and supplement the associated production of documents in the event that any

additional non-privileged, responsive information or documents are discovered

1. Describe in detail the manner in which Registrant uses .or intends to use
Registrant’s Mark in connection with the services listed in the Subject Registration.

Response:



Registrant objects.to- this interrogatory under the General Objections and as vague and
ambiguous with respect to the term “manner.;’ Subject to, and without waiving these objections,
Registrant states that it uses and intends to use its mark in connection with the administrétion of
a program for enabling participants to obtain discounts from retailers and sel;i/ice providers.l
- Specifically, Registrant states that through its proprietary technology platfoﬁn, Registrant
provides employees, or association members, with a single point of access for specialty benefits,
personal insurance products, and discounts on consumer good§ and services. Registraﬁt further

states that it uses its mark in conjunction with its website, available at www.perkspot.com.

Further, as permitted by Federal Rule of Civil Procedure 33(d) and 37 C.F.R. §2.120, Registrant
directs Petitioner to representative samples of use that Registrant will produce in response to
Petitioner’s Requests for Production of Documents and Things upon entry of a suitable

protective order.

2. Separately list each product and service in connection with which Registrant has
used Registrant’s Mark, and separately for each product and service state the date Registrant’s
Mark was first used in commerce, the location of each first use, the circumstances surrounding
each first use, and identify the individuals with knowledge concerning the subject of this
interrogatory. ' ' '

Response:

Registrant objects to this interrogatory under the General Objections and as overbroad.
and uhduly burdensome.  Registrant states that it uses and intends to use its mark in connection
with the administration of a program for enabling participants to obtain discounts from retailers
and service providers. Specifically, Registrant states that through its proprietary technology
platform, Registrant provides employees, or association members, with a single point of access

for specialty benefits, personal insurance products, and discounts on éonsumer goods and

services. Registrant states that it has used its mark in commerce since August, 2006. Registrant

-3-




further states that Christopher Hill is the individual most knowledgeable concerning the subject

of this interrogatory.

3. Describe in detail Registrant’s business of “managfing] employee- discount
programs” as set forth in Paragraph 1 of Registrant’s Counterclaim, including identifying
representative examples of the “Fortune 500 companies, state and local governments, and other
large employers” mentioned in that paragraph.

Response:

Registrant objects to this iﬁterrogatory under the General Objections. Subject to, and
without .waiving these objections, Registrant states that, through its proprietary teéhnology
platform, Registrant provides employees; or ass-ociation membérs, with a single point of access
for specialty benefits, personal insurance ﬁrqducts, and discounts on consumer goods and
services. Registrant further states that representative examples of its clients include DirecTV,
Solo Cup, BNSE Rail'way, Navteq, LexisNex.is CDW, Advocate Health Cére, AirTran, Rush

University Medical Center, TransUnion, DeVry. University, and Papa John’s Pizza.

4. Describe in detail the types of retailers and service providers which participate in
Registrant’s program as set forth in Paragraph 2 of Registrant’s Counterclaim, including
identifying representative examples of such retailers and service providers.

Response:

Registrant objccts to this interfogatory under the General Objections, and as vague and -
ambiguous as to what is meant by “types of retailers aﬁd service providers.” Subject to, and
without wéiving these objections, Registrant states-that representative exémplés of merchants
participating in its program include Dell, Blue Nile, Targét.com, Southwest Airlines Vacations,
Walt Disney, Costco Wholesale Corp., United Vacations, Ann Taylor Stores Corp., Turbo Tax, |

Brooks Brothers, Panasonic, and 1-800-F lowers..com..



Redacted



Redacted



Redacted

. Identify the manner by which Registrant’s prodﬁcts or services offered- or
intended to be offered under Registrant’s Mark are marketed, promoted, offered for sale and sold
or intended to be marketed, promoted, offered for sale and sold.

Response:

Registrant objects to this interrogatory under the General Objections. Subject to and
without waiving these objections, Registrant states that its services offered under Registrant’s

Mark are marketed through the domain name and website <www.perkspot.com> and via phone,

email, and in-person solicitations.

12.  Identify all inquiries received by Regis&mt regarding whether the- services

Registrant offers or intend to offer under Registrant’s Mark are in any manner associated or
connected with Petitioner, including by giving the name of the person making the inquiry, the
date of the inquiry, and the circumstances under which the inquiry was made.

Response:



Registrant objects to this interrogatory under the General Objections. Subject to and
without Waivihg these objections, Registrant states that it has received an inquiry from Lisa
Francour on May 1, 2007, under the circumstances that she had received an email from

Petitioner and an email from Registrant and inquired as to whether they were the same company.

13, For all products and services sold or intended to be sold under Registrant’s Mark,
(a) describe the trade channels through which goods and services are or will be marketed and
sold under Registrant’s Mark; (b) identify the types or classes of clients to whom the products
and services are or will be sold; (c) describe how, or the manner in which, the prospective clients
select Registrant to provide these products and services; and (d) describe the purpose and
function of the products and services, and the types of facilities, environments and/or settings in
which the products and services are used or will be used.

Response:
Registrant objects to this interrogatory under the General Objections. Subject to and
without waiving these objections: ‘

.

(a) Registrant states that its services are sold via its website, www.perkspot.com, email,

. phone, and in-person solicitations;
(b) Registrant objects to this interrogatory as duplicative of Interrogatory No. 3;

(c) Registrant objects to this interrogatory as vague and ambiguous as to what is meant by

“types or classes of clients.” Registrant further states, after a reasonable inquiry, that the -

information that it can reédi]y obtain is insufficient to détermine how any particular client selects
Registrant; and

(d) Registrant objects to this intenégatory as vague and ambiguous as to what is meant
by “types of facilities, environments and/or settings in which the products and se&ices are usedv
or will be used.” Registrant further states that the purpose of its services is enabling éarticipants

to obtain discounts from retailers and service providers.



Redacted




Redacted
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Redacted
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Redacted
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Redacted

13-



- Redacted

-14-



Redacted

-15-



Redacted

-16-

g

By:

@hne of the Attorneys fdr Regiltrant,
12 Interactive, LLC ‘

Michael G. Kelber

Katherine Dennis Nye

NEAL, GERBER & EISENBERG LLP

Two North LaSalle Street

Suite 1700

Chicago, IL 60602-3801

(312) 269-8000

Dated: August 13, 2010



CERTIFICATE OF SERVICE

The undersigned' hereby certifies that a true and correct copy of the foregoing
REGISTRANT"S OBJECTIONS & RESPONSES TO PETITIONER’S FIRST SET OF
INTERROGATORIES w_és serve;d 6n coﬁnsgl for Petitioner at the following address by U.S.

| mail, pdstage prepaid, on August 13, 2010.
| Philip A. Jones ,
Brinks Hofer Gilson & Lione

P.O. Box 10395
Chicago, Illinois 60610

WDWW

Offe of the Attorneys for Reg#rant,
12 Interactive, LLC

Michael G. Kelber

Katherine Dennis Nye

NEAL, GERBER & EISENBERG LLP
Two North LaSalle Street

Suite 1700 :

Chicago, IL. 60602-3801

(312) 269-8000 _

Dated: August 13,2010

NGEDOCS: 1724172.1 -17-




YERIFICATION
I, Christopher Hill, declare under penalty of perjury that I am the daly authorized officer
of 12 Interactive, LLC for the purpose of making this Verification, that I have read the foregoing,
Registrant’s Objections & Responses to Petitioner’s First Set of Interrogatories and, that the

statements contained therein are true and correct to the best of my knowledge, information and

belief.

12 Interactive, LL.C
by Christopher Hill




